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Objective: This study evaluated the effect of promotional materials on behavioral intentions and risk perceptions Relative Risk Perceptions = Control mTest

for on! PLUS™ nicotine pouches (on! PLUS™ NPs) among adults who use and do not use tobacco. Intention To Try = Control Test

Methods: We conducted an online, quantitative experimental study with 4,723 U.S. adults, who currently used o Smoking % pack of :j; - jg: _ ii _ s;:

smokeless tobacco (Adult Dippers; AD), used smokeless tobacco and cigarettes (Adult Dual Users; ADU), or did cioaretles dall |

not use any tobacco product (Adult Nonusers). The study sample included a group of underage adults (18-20 _ i gomattoson 457 3.91 5.07 5.25

years) and an oversample of young adults aged 21-24 years. Participants were randomly assigned to view the é separate occasions o B o 740

on! PLUS™ NPs concept with promotional materials (Test) or the concept only (Control). Using % can of | 419 508 5 59

Results: Overall, AD and ADU had high intention to try and moderate to high intention to use to on! PLUS™ NPs. fﬂ",]ﬂ‘fﬁ',?jfgffjjgg dal,y- | - 437 _ 6.07 - 563 | (Test vs. Control: *

Adult Nonusers and underage individuals had low intention to try or use on! PLUS™ NPs. The promotional Using onl PLUS™ NP - o _,, | indicates statistically

materials had no effect on behavioral intentions to try or use on! PLUS™ NPs among AD, ADU, Adult Nonusers, and snuff/dip on - 408 _ 6.00 - 5 42 dﬂ?e?g:cinst).

and underage adults. AD and ADU accurately perceived using on! PLUS™ NPs as less risky than using 1 _ -_ Sopate ccasne Please fate each flem for he isk

cigarettes, using snuff/dip, or dual-use and riskier than using nicotine replacement therapies (NRTSs) or quitting ADU Adult Nonusers Age 18 to 20 Overall LS N i of any 342 5.56 547 | persoris heali. (7pt scale 1 Not

altogether. Adult Nonusers and underage adults perceived using on! PLUS™ NPs as similar in risk to using (n= 273/302) (n=305/310) (n=625/572) (n=238/301) variety >0 o >0

cigarettes and snuff/dip and riskier than using NRTs and completely quitting all tobacco. (Test vs. Control; * indicates statistically significant differences). Usingonly FDA 297 3.77 3.47

Implications: These results suggest that on! PLUS™ NPs can facilitate AD and ADU transition to on! PLUS™ D Ty on PGS U (o-pt soale, Detely NOt 16 D) Based et you know Sbouk o PLLIS™ N bow IKel or uke a6 you 6 1y ol Lo N e or your hee coasation medication _ 3.26 - 3.86 - 353

NPs while not increasing risk of initiation among nonusers. Tobacco users and nonusers understand that the on! Note: The prometonsl material did have an efect on ntentin 1o 1y for Age 21-24 Nonusers, The intention 1y was sigificanty hgher however the score refected ow ntentions. e - o

PLUS™ NPs are not risk-free. Completely quitting all . 538 . 2 08 . 228

Introduction . intention To Use = Control = Test n=273302) (n=205/310 S ne25/572) aszons0n

Smokeless tobacco (ST) products contain harmful and potentially harmful constituents (HPHCs), of which some CO“CIUSlOnS

are clae_;S|f|ed as carcinogens by the FDAZ, ye_t moist smokeless toba_cco_ (MST) products continue to be t_he = The study results suggest that the proposed promotional materials for on! PLUS™ NPs had

predominant (~90%) type of ST products used in the U.S.? Novel oral nicotine products may offer a reduced-risk g : . : : : .

. . . no meaningful effect on behavioral intentions and risk perceptions.

alternative to AD and ADU who are unwilling or unable to quit. To demonstrate that on! PLUS™ NPs are N . | ™ .

appropriate for the protection of public health, FDA requires information about the effects of the product and ) B oth AD and ADU reporti:j high Intention to try on: PLUS™ NPs and moderate to high

promotional materials on perceptions, intentions, and behaviors among intended and unintended audiences, as intention 1o HSe on_! PLUS™ NPs. Adult Nonusers and underage young adults age 18-20

well as the likelihood of tobacco use initiation by nonusers. We conducted an online guantitative experimental 1 - T ‘ reportea IOW Intention to try or use. | |

study evaluating the effects of promotional materials on behavioral intentions and risk perceptions on! PLUS™ NP (n=273/302) (n=3057310) el A epoazony * The promotional materials had no eifect on intention to try or use on! PLUS™ NPs among

among adults who use and do not use tobacco. (Test vs. Control; * indicates statistically significant differences) AD, ADU, A.\du.lt Nonusers, E%Hd underage young adUIt.S 49¢ 16-20. ,
wouk creider S onl PLUST. NP iorethn once; (6 scele; Stongy disare o Sionly agre) 1 spect 0 use ol PLUS™ NP (sl Stongly diagee o Swongy * Al groups indicated that using on! PLUS™ NPs carried some level of harm to a person's
e . et ow e, health, regardless of study condition and accurately perceived the risk of ont PLUS™ NPs

relative to other tobacco use behaviors.

Study Objective: -miations: - N |

Evaluate the effect of promotional materials on behavioral intentions (i.e., intention to try, intention to use) and * This research involved a non-probability-based sample and, therefore, may not provide

risk perceptions for on! PLUS™ NPs among adults who use and do not use tobacco. 4- * * true population estimates. However, we used sample quotas derived from national

Participants: 341 350 . surveys to_ align key demograph_lc characteristics of the sample with nationally

The study enrolled 4,723 U.S. adult tobacco users and nonusers, oversampled for ages 21-24 and included a representative samples of groups of interest.

separate cohort of underage (to purchase tobacco products) adults ages 18-20*. Participants were recruited from c " . _Study_participants may rate risk perceptions for thg candidat_e _pr_oductg in the_context of

online panels and central location testing facilities, with demographic quotas based on the 2020 National Health g 237 Incoming beliefs and attitudes that may create bias. To minimize this, we included a

Control condition, with the assumption that the incoming beliefs and attitudes are
comparable across the Control and Test conditions.

« Outcome measures were self-reported by study participants based on a single exposure
to the stimuli in an experimental setting and may not reflect real-world use behaviors.

Interview Study (NCHS, NHIS 2020) for gender, age, race/ethnicity, education, and US region (Northeast,
Midwest, South, West).
Study Design:
— . .. L

Participants were randomized to one of two study conditions:

: ADU Adult Nonusers Age 18-20 Overall
e Control (n =24109; C) viewed the on! PLUS™ NPs product concept only (n= 273/302) (n=305/310) (n=625/572) (n=298/301)
* Test (n=2394; T) viewed the on! PLUS™ NPs product concept as well as a suite of promotional materials (print (Test vs. Control: * indicates statistically significant differences) R f
ma'[erla|S, we bSIte scree nShOt, and pI’OdUC'[ I|neu p) “How harmful is using on! PLUS™ NP to a person’s health?” (4-pt scale, Not At All Harmful to Very Harmful). e e re n Ce S
The study Instrument contained questions about socio-demographics and prior and current tobacco use behavior. 1.FDA Draft Guidance 2012: Reporting Harmful and Potentially Harmful Constituents in Tobacco Products and Tobacco Smoke Under
It was followed by the presentation of study stimuli and post-exposure questions, described under Results. Section 904(a)(3) of the Federal Food, Drug, and Cosmetic Act; 77 Fed. Reg. 20034 (April 3, 2012). FDA, Silver Spring, MD.

2.Federal Trade Commission Smokeless Tobacco Report for 2022.Retrieved from https://www.ftc.gov/system/files/ftc_gov/pdf/2022-

* - _ :
Note: Age 18-20 Overall includes both tobacco users and tobacco nonusers. Smokeless-Tobacco-Report.pdf. Accessed January 18, 2024. FTC, 2023, Washington D.C.

Altria
Science

This scientific research is presented by Altria Client Services LLC (ALCS). ALCS affiliate companies are tobacco product manufacturers.




	Slide 1

