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Progress
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Adult Tobacco Consumer Tracker (ATCT)

Underage Tobacco Use Survey (UTUS)
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The Potential for Harm Reduction is Significant

U.S. Adult Nicotine Consumers
(twelve months ended, in millions)

55
] B Smoke-Free Only
o Combustible & Smoke-Free
~33% B Combustible Only

a

2019 2024

53

-
8

Source: ATCT December 2019 - December 2024. Numbers may not foot due to rounding.
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Altria Consumer Tracker — Background

' ' ] We share these data to provide timely

ATCT Is a na_‘tlonal_ly information on the total prevalence of adult

repre_sentatlve, mixed-mode tobacco consumers in the U.S. because:

tracking survey

«>21 years of age, g data from n_atlonally

— representative surveys

e N=2400 respondents month|y } that measure adult tobacco use prevalence
ARE DELAYED BY >A YEAR

designed to measure tobacco use sy WE RELEASE QUARTERLY

prevalence and transition behavior DDDU ATCT RESULTS

by category and segment based on 12-month

— moving averages

https://sciences.altria.com/science-and-data/survey-data/adult-tobacco-consumer-tracker
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E-Vapor Has Been the Most Successful Category

Transitioning Smokers

Adult Vapers 21+ —Past 30-Day Usage
(twelve months ended, in millions)

20.0
[ Vapers Who Also Smoke Cigarettes

B Exclusive Vapers

2020 2021 2022 2023 2024

Source: ATCT December 2020 to December 2024. Rounded to nearest 0.5.
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Number of Adult* OTDN Users

Adult OTDN Users Past 30-Day Usage
(Past 30-Day Usage Based on 12 Moving-Months™— in millions)

3.5

OVER THE OTDN Dual/Poly
PAST 3 YEARS, Il OTDN Exclusive

nicotine pouch
consumers have 16
more than tripled
to 3.5 million

2020 2021 2022 2023 2024

Note: Estimates are based on self-reported any use of OTDN in the past 30 days. Self-reported product use trends may not correspond with changes in sales or shipment volume.

OTDN Exclusive: Using OTDN exclusive of any other tobacco products (g1_onic=1 and q1_tot_tobc=1). OTDN Dual/poly: Using OTDN and at least one or more tobacco products (q1_onic=1 and gq1_tot_tobc>1).

*Age 21 or older. TEstimates reported at each quarter are made by combining data from the most recent 12 months up to the end of the reporting quarter. Results are based on population weights. Numbers may not foot due to rounding.
OTDN=Oral Tobacco-Derived Nicotine.

Source: Altria Client Services LLC Adult Tobacco Consumer Tracker (ALCS ATCT).
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UTUS Rationale and Goals

/N

Situation

Goals of UTUS

* The underage tobacco use landscape is changing
rapidly

» Government data sources lag emergent use
patterns
— Data are collected once per year or less frequently

— Long intervals between data collection, dissemination
of results and data availability

— May not include newer products or reflect underage
population following Tobacco 21 laws

* Increasing agency desire for underage tobacco
use data to support regulatory applications
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« Complement government data sources

— Obtain timely, ongoing surveillance of underage
(13-20 years) tobacco use

— Adapt to the evolving market (e.g., changing brands,
product categories)

 Inform our underage prevention efforts and support
regulatory applications and related engagement

* Provide public health researchers with biannual
updated estimates and access to the data, with
some restrictions
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Key Study Features

@ Design/Sampling
Repeated cross-sectional study. Address-based stratified random sampling

@ Frequency of Data Collection
Quarterly

@ Target Sample Size
1250/quarter (approx. 5000/year)

Household dwelling (¥) IRB Status
13-20-year-olds Approved

(v) Administration Mode
Online self-administration and phone interview. Accessible in English and Spanish languages

rq,. |
k= tria Altria Client Services | M Sarkar New Approaches Presentation | September 21, 2025




r

Overview of UTUS 2024 Full-year Sample

2024 Full-Year-Sample
Participant Characteristics

Q1 WAVE Q2 WAVE Q3 WAVE Q4 WAVE 4 8 % 16 Mmean participant
JAN-FEB APR-MAY JUL-AUG OCT-NOV ) age (years)
n=1,396 n=1,582 n=1,602 n=1,063 White

FIRST SECOND 20% A8% female

HALF YEAR 2024 HALF YEAR 2024 . :
n=2,978 n=2.665 Hispanic

attending school
FULL YEAR 2024 13% 717 (public, private, or home
N=5,643 Black schooled)
FULL SAMPLE of UTUS to Date WY 5 -
- 0 % attending college
7% 1gn e

Asian

6% 11% working

Other* (not in school)

*Other’ includes Non-Hispanic Native American/Hawaiian, Alaska Native, and Other Pacific Islander.

Numbers (n) represent unweighted counts, percent (%) represent weighted proportions.
UTUS=Underage Tobacco Use Survey.
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I_Estimated Awareness of Tobacco and Nicotine Products

by Age Group

Awareness of Tobacco and Nicotine Products
Data from UTUS HY1 2025

Ages 13-17 (n=1297) mAges 18-20 (n=1129)

Any tobacco product 56056
Cigarettes 455 0%
E-cigarettes S 04.4%
Cigars S 55.1%
Smokeless tobacco (composite) e 84.6%
Hookah 25.9% 78.8%

Nicotine Pouches SEAS 66.6%

Pipe 53.0% 66.9%
Other Oral Nicotine Products B 42.3%
Snus Rl 35.7%
Heated Tobacco S o6 8%
OfIVo 1(;% 2(5% 36% 4(;% 5(.';% 6(;% 76% 8(;% 90I% 106%

Weighted %

‘Awareness’ of each tobacco product category was assessed with the question: “Have you ever seen or heard of ... before this study?” Awareness of any tobacco product was defined as being aware of one or more of the ten

categories assessed.
Data Source: ALCS UTUS, January — May 2025
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MEstimated Past-30-Day Use of Tobacco and Nicotine

Products by Age Group

Estimated Past-30-Day Use of Tobacco and Nicotine Products
Data from UTUS HY1 2025

Ages 13-17 (n=1297) mAges 18-20 (n=1129)

Any tobacco product K 16.1%

E-cigarettes
Cigars
Cigarettes
Oral Nicotine Products
Hookah
Heated Tobacco
Snus

Pipe |’ 035

Smokeless tobacco (composite) 0'3%’%

0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20%
‘Current use’ of each tobacco product category was defined as having used the product at least once in the past 30 days. This was assessed among ever-users with the question: “When was the last time you used [...], even

one or two times? (Please select the first answer that fits.)” Current use of any tobacco product was defined as having used one or more of the nine individual tobacco categories in the 30 days prior to taking the survey.
Data Source: ALCS UTUS, January — May 2025
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I_While Awareness of ONPs Is High Among 13-to-20-year-olds

Current P30D Use Rates Remained Relatively Stable

Tobacco Product Current (Past 30-Day) Use: Overall (Age 13-20) Weighted % (95%Cl)

14

12 -

10 -

(oe]

Weighted %

ONP=0n!® Nicotine Pouches; P30D=Past 30-day.

T I
l 10.14

|

S— e S 17

0.66
2020 2021 2022 2023 2024
n=5252 n=5387 n=5885 n=5658 n=5643
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Any tobacco

E-cigarettes

Cigarettes
OTDN

Hookah

Heated Tobacco
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I_Find out more about the UTUS

at the Altria Science Website

Al tl’m E'! Altria

Science it i

e See more at

- ga W08, _ Underage Tobacco Use Survey
Underage B e N - Altria Science
Tobacco Use | B R

Survey _ - or

Altria is committed to the goal of preventing underage use of
products intended for adults, and as part of this commitment,
we recently created the Underage Tobacco Use Survey (UTUS).

The underage tobacco use landscape has been dynamicin
recent years, highlighting the importance of timely information,
coverage of new products, and inclusion of young adults, 18-20
years of age, following the federal increase in the minimum age
to purchase tobacco to 21. The UTUS provides timely data
covering more product categories as compared to other current
survey tools to inform Altria’s underage use prevention efforts,
align with stakeholder expectations and monitor underage
behavior information pursuant to a tobacco product marketing
authorization.

I_View Questionnaires I_Estimates I_Full Year Trends

® 2025 Questionnaire [ In this section, we present estimates from the UTUS ®  Annual Estimates 2020 to 2024 [§
data. Key estimates will be updated every 6 months.

" 2024 Questionnaire ®  Estimates-January to May, 2024

= 2025 Questionnaire [} ®  Estimates - July to November, 2023 [§
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https://sciences.altria.com/science-and-data/survey-data/underage-tobacco-use-survey?src=topnav
https://sciences.altria.com/science-and-data/survey-data/underage-tobacco-use-survey?src=topnav
https://sciences.altria.com/science-and-data/survey-data/underage-tobacco-use-survey?src=topnav

I_Find out more about the ATCT

at the Altria Science Website

Alt l'n E‘. Altria

Science Alria Chiont Sarvices.

il See more at
Adult Tobacco Consumer Tracker
- Altria Science

Adult Tobacco
Consumer
Tracker

Home = Science & Data > Survey Data > AdultTe

or
SCAN QR CODE

acco Consumer Tracker

Altria Client Sen

es LL {ALCS) Adult Tobacco Consumer Tracker (ATCT) is a nationally represent:
designed to measure tobacco u

ve, mixed-mode tracking survey
prevalence and transition behavior by category and segment among civilian, noninstitutionalized
adults in the U.S. The ATCT has been in continuaus operation since July 2013

We share these data to provide timely information on the total prevalenc adult

tobacco consumers in the U.S. as well as in the major tobacco product categories: Data Presentation
cigarettes, cigars, smokeless tobacco and e-vapor products. Data from nationally
representative surveys that measure adult tobacco use prevalence are generally not
available for at least a vear after data collection. In contrast, we will release quarterly
ATCT results based on 12 mol
We hope that these data wil

The

moving averages the quarter following data collection,
ul to regulators and researchers in the
caonsideration and evaluation of policies intended to reduce the harm fram use of
combustible tobacco products.

Adult Tobacco Consurner Tracker - August 2025 Update

Data Collection Procedures

ATCT uses a mixed landline and cell phone random digit dial approach. This dual-mode approach is also currently used by two well-
established government surveys that track tobacco consurmer behaviors: the MNational Health Interview Survey and the Behavioral

I:.l Altria
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