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Oral Nicotine Pouches Consistently Appeal to Intended Audiences with RESULTS

Low Appeal to Unintended Audiences Across Four Studies

Intention to Try and Intention to Use Intention to Dual Use and Intention to Switch

» Across all four studies, TU (AS, STU Users, and ADU) reported moderate to high intentions to try or use the * TU (AS, ST Users, and ADU) reported moderate intentions to dual use with cigarettes or ST and to switch
INTRODUCTION NPs (between 3 and 5), while NU (Former Users and Never Users) had low intentions (less than 2). completely to NPs (between 2.8 and 4.5).

Oral nicotine pouch products (NPs) can contribute to harm reduction by providing adult tobacco users with alternatives
to cigarette smoking and dip/snuff use. However, the risk of initiation and use among unintended audiences must also Intention to Try Intention to Dual Use with Intention to Dual Use with
be considered. The availability and accurate communications about the relative risks of smoke-free alternatives like NPs . .

- along with accurate communications about the risks of NPs relative to cigarette smoking and snuff/dip use among Clgarettes SI’]Uﬁ/DIp

adult tobacco users who desire to continue to use tobacco products - may be advantageous to tobacco harm reduction.
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Participants:
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*Results are not presented for some studies or groups because study groups differed across studies.

Results demonstrate appeal to intended audiences (TU) with minimal risk of initiation by unintended audiences (NU):

Findings were consistent across the four PBIS for different NPs which included different flavor varieties, nicotine strengths,
brands, and promotional materials.

CONCLUSIONS

TU had moderate to high intentions to try and use the NP products and moderate intentions to dual use and switch. A Science

NU had low intentions to try and use the NP products.

This scientific research is presented by Altria Client Services LLC (ALCS).

Marketing of NPs can effectively engage the intended audience of TU without attracting initiation by NU. % ALCS affiiaté companies are tobacco produt manfifacturers. ¥

on!® and on! PLUS® are registered trademarks of Helix Innovations LLC, an affiliate of ALCS.'.
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