
Consumers Plan To Shop E-Commerce Platforms and Superstores

Consumers Want Sustainable Holiday Decor

Consumers Embrace 
E-Commerce and Sustainable 
Shopping Practices

2024 Consumer 
Holiday Survey 

Top Holiday Concerns for Consumers

The Blue Yonder 2024 Consumer Holiday Survey was fielded by a third-party provider in October 2024. 
Blue Yonder surveyed 1,000+ consumers per market in the U.S., UK, France and Germany (4,000+ total) to 
gather insight on their holiday spending habits and concerns. 
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90% of overall respondendts are likely to consider 
sustainability when buying holiday decor. By country:

Consumers planning to limit decorations that consume 
more energy or produce waste by generations:

Overall consumers are planning to shop at: E-commerce shopping trends by demographic:

Generationally

Gen Z MillennialsBaby Boomers

Geographically

U.S. France  GermanyUK

E-commerce 
platforms

Superstores

56%

Discount
stores

34%

Dept. stores/
brand retailers

38%

France 95%

Germany 94%

U.S. 86%

UK 86%

Gen Z 41%

Millennials 36%

Baby Boomers 25%

Gen X 29%

Paying for shipping fees

Limited product availability/stock shortages

Uncertain delivery times/shipping delays

Missing out on sales and paying full price

Crowded stores/overwhelming in-store experience

Holiday Spending Is Increasing

44%
plan to spend 
slightly or 
significantly more

Overall spending plans for this holiday season compared 
to last year:

Spending increase by demographic:

Generationally

62%57%35%26%
Millennials Gen X Gen ZBaby 

Boomers

Geographically

U.S. France  GermanyUK

43% 44%  49%41%38%
plan to spend 
about the same 

17%
plan to spend 
slightly less or 
significantly less

60%

Gen X

48%

43%

42%

42%

41%

43% 44%  49%41%

62%60%51% 64%

48% of overall respondents will purchase decor that can be reused for several years48% of overall respondents will purchase decor that can be reused for several years


