
Beyond the broad pullback, the data reveals the extent of the shift: 

11%
Largely stopped 

buying beef

40%
Of beef buyers say they 

are purchasing beef 
less frequently

17%
Have switched 
to cheaper cuts

4%
Completely 

stopped buying 
beef

2026 Consumer Grocery 
and Protein Trends Survey

©2026 Blue Yonder Group, Inc. All rights reserved. Blue Yonder is a Registered Trademark of Blue Yonder Group, Inc.

To learn more, visit blueyonder.com

When asked what they would do if their preferred 
whey protein product increased significantly in price

Consumers rethink protein purchases amid 
rising prices and supply chain disruptions

Consumers are cutting back on beef

28%

44%Buying more chicken, 		
pork and seafood

Buying more canned or 		
shelf-stable proteins

22%Turning to egg-based 
proteins

18%

10%

Opting for plant-based 
proteins

Increasing purchases of 
protein powder substitutes

As consumers cut back on beef, they are shifting to other protein sources. 
How beef buying has changed

One-third of consumers increase protein purchases 
due to health and dietary preferences

Whey protein shortage tests brand loyalty

Said they would buy 
a generic or 

store-brand version

20% 

Would switch to a different 
protein source (such as 

plant-based, soy, or other 
whole food options)

20% 

Said they would pay 
the higher price

14% 

Would stop buying 
protein supplements 

altogether

6% 

U.S. consumers blame a variety of factors for 
higher grocery prices

81% cite the Strait of Hormuz 
closure

83% cite higher freight and 
transportation costs due to rising 
fuel prices

Younger generations are most willing to pay more 
to maintain their current diet and fitness routine 
amid rising protein prices

22%

30%

48%

22%

Gen Z

Gen X

Millennials

Baby Boomers

Survey Methodology

The Blue Yonder 2026 Consumer Grocery and Protein Trends survey was fielded by 
a third-party provider in June-July 2026. Blue Yonder surveyed over 1,000 consumers 
across the United States to gather insights into how rising grocery and beef prices are 
changing their purchasing behavior as they balance their health and wellness goals. 
Responses were collected from consumers who are involved in their households’ 
grocery shopping. 

Global tariffs

64%

Survey respondents also blame the following 
factors for higher grocery prices

57%
Increased cost of 
raw ingredients

50%
Increased profit 

margins for brands 
and manufacturers

47%
Increased labor costs 

in manufacturing 
and food processing

78%
of respondents say they are concerned 
the screwworm outbreak could further 
affect beef prices or availability.

of U.S. consumers are buying less beef or have stopped entirely 
amid rising prices, the New World screwworm outbreak and 
mounting global trade disruptions.

of consumers have increased their overall protein purchases in 
the past six months, as health-conscious shoppers shift spending 
toward chicken, eggs, canned proteins and other alternatives.

1/3

55%

Consumers are balancing rising protein 
costs with their health and wellness goals

Paying more to maintain their 
current diet and fitness routine 27%

Shopping at multiple stores based 
on discounts and promotions 23%

Switching to cheaper 
protein sources 13%


