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https://www.accenture.com/content/dam/accenture/final/a-com-migration/r3-3/pdf/pdf-170/accenture-the-supply-chain-key-to-winning-fight-against-climate-change.pdf
https://www.accenture.com/content/dam/accenture/final/a-com-migration/r3-3/pdf/pdf-170/accenture-the-supply-chain-key-to-winning-fight-against-climate-change.pdf
https://corpgov.law.harvard.edu/2022/07/16/esg-disclosure-trends-in-sec-filings/
https://www.iese.edu/insight/articles/esg-linked-executive-pay/
https://www.iese.edu/insight/articles/esg-linked-executive-pay/
https://www.accenture.com/content/dam/accenture/final/a-com-migration/r3-3/pdf/pdf-170/accenture-the-supply-chain-key-to-winning-fight-against-climate-change.pdf
https://www.accenture.com/content/dam/accenture/final/a-com-migration/r3-3/pdf/pdf-170/accenture-the-supply-chain-key-to-winning-fight-against-climate-change.pdf
https://www.accenture.com/content/dam/accenture/final/capabilities/strategy-and-consulting/strategy/document/Accenture-Net-Zero-By-2050-Global-Report-2022.pdf#zoom=40
https://www.accenture.com/content/dam/accenture/final/accenture-com/document-2/NetZero-Report-FNL-112823.pdf#zoom=40
https://www.forbes.com/sites/forbesnycouncil/2018/11/21/do-customers-really-care-about-your-environmental-impact/?sh=45acaab5240d
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