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The ABA is responsible for the development and implementation of the Australian Almond Industry Plan
which relies heavily on the development of required knowledge and technologies delivered by Hort
Innovation-funded research outputs. The ABA’s Industry Strategic Plan ensures outputs are
incorporated/implemented as part of strategies within objectives to deliver valuable outcomes for
industry participants.

With a near 20-fold increase in plantings since 2000, the almond industry has emerged into a
horticultural powerhouse for Australian food production as its most valuable export crop. Sales will
almost exceed $1 billion within the 2022-23 season and production has scaled to new heights reaching
143,805 tonnes (kernel weight equivalent). As more investment has occurred on farm across the four
main growing regions, so has the need to communicate with stakeholders throughout the supply chain.
From the farm gate to the consumer plate, the ABA Communications program has focused on ensuring all
those associated with the industry are as informed as possible, across all aspects of the industry.

The focus of much of Hort Innovation’s Almond R&D program, funded with matching Commonwealth
contributions, is around developing production systems better suited to Australian soils, weather
conditions, improved varietals and rootstocks, and pests and diseases, rather than emulating the
Californian production model developed for their conditions. During the life of AL18001 the Almond
Board of Australia has delivered a communications program to participants from across the supply chain
and has in place mechanisms to contact 98% of producers, 100% of processors and all major marketers
covering 99% of almonds sold.

Apart from representation of all sectors on the ABA Board of Directors, the ABA has Committees that
provide quarterly forums for consideration of risks and opportunities and to take new knowledge and
technologies and incorporate them holistically into best practice. The Committees cover Plant
Improvement; Water; Pollination; Production; Processing and Market Development. All areas where
there are currently funded research projects.

These industry committees often provide the reference group for R&D projects and the secretariat for
these committees is provided by ABA staff. These ABA staff are well placed to produce best practice
articles distributed as part of the communication project, but also to promote new knowledge and
technologies at Board and Committee meetings, field days, research forums, conferences, regional
meetings and in day-to-day liaison with producers, processors, marketers and industry suppliers.

The type of information and best format to present the content is being continuously monitored and
reviewed by ABA staff and Committee members. This drives the evolution of the communication
program as well as monitors new developments within communications.

The ABA is also the trusted compiler of industry statistics, collating planting surveys from growers and
statistics the marketers provide on the quality, varietal yield, product type and sales data, for the ABA to
aggregate on a confidential basis and regularly publish from an on-request timeframe as well as in
monthly, quarterly and annual publications.
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Australian Almond Industry Communications Program

AL18001 “Australian Almond Industry Communications Program” continues from projects AL0O814,
AL11005 and AL16000. During this period these projects have evolved regarding communication
technologies and types of information provided as the industry has developed and faced new threats and
opportunities. The focus has been on improving best practices in the orchard through gathering, collating
and publishing information in a timely manner to increase decision making opportunities for industry
participants across the supply chain, including prospective investors, who the ABA had expected to add
10,000 hectares to our industry footprint during the life of this project (the actual increase was more
than 15,000 hectares by 2022.)

The linkages to other projects continue to be a strength of this program. Our industry development team
liaises with researchers to extend their research outputs through field days and day to day
communication with growers. The Communication and Industry Development staff operate as a team to
produce and disseminate best practice, statistics, and other information sought by industry stakeholders
that cover the spectrum from small sole operators to large corporates. The ABA has the experience and
industry knowledge to build this project on the strong trust gained over the execution of past projects.

The network of contacts that provide information extends internationally where we have access to the
Californian and Spanish research, production, and sales data. Between Australia and these two countries
we produce 90.45% of world almond production.

The ABA has a comprehensive database that has been kept updated through direct requests and
knowledgeable industry contacts in each producing region. The ABA database is key to an effective
communications program and is also critical should implementation of the Biosecurity Management Plan
be required as was the case mid-2022 when varroa mite was discovered in northern NSW and reduced
access to beehives during the pollination season.

Industry plantings and new entrants to Australian almonds continues to increase. For these reasons
industry communications remains a high priority as highlighted in Hort Innovation’s Australian Almond
Strategic Investment Plan 2022-26 (Outcome 3, KPI 1).

The almond industry communications program was conducted by the ABAs skilled and dedicated staff. A
thorough understanding of the almond industry gives ABA staff a holistic approach to the
communications program. The quality of publications, presentations and communications has been
widely recognized and commended. ABA staff work as a cohesive team to deliver the communications
project and are frequently seeking feedback and evaluation to further improve the effectiveness of the
strategies implemented.

The program has been led by incoming ABA CEO Tim Jackson who has more than 40 years’ experience in
the communications field in both journalism, public relations and broadcast. He is supported by a capable
team and when gaps have been identified the ABA has sourced appropriately qualified assistance, like
Commshake Media who specialise in ag-communications.



Final report — Australian Almond Industry Communications Program 2019-2023

The projects primary communication channels included:

Designing and delivering a quarterly, 28-32 page, full colour publication that focuses on technical
and industry issues and distributes this electronically on the ABA website to approximately 1000
industry participants across Australia. The magazine explored levy funded R&D content of
relevance to growers and explored other areas of interest to growers including the continual
importance of sustainability and showcased key personnel within the industry. The In the Nutshell
publication was converted to a e-magazine during the life of the project. This was facilitated
through digital software that allowed videos to be embedded in the publication. The software
also provided great analytical capabilities and highlighted articles of highest engagement and
readership demographics.

Design and deliver a monthly e-newsletter highlighting R&D projects and industry issues of
relevance. The publication must have the ability to be uploaded onto the industry website in a
downloadable format. The AlImond Bytes monthly updates have proven a key communication tool
to flag upcoming events and resources for industry stakeholders. A review of the publication
during the life of the project resulted in a strong focus on keeping the articles brief for time poor
readers but ensuring there were links to more details where possible. Once again, embedding
video was a positive innovation for the publication.

Update and maintain R&D sections of the industry website based on the deliverables produced in
the communications program.

Design and delivered best practice fact sheets to assist with grower education.

Deliver at least one YouTube video per year on research project outcomes. The ABA has its own
You Tube Channel for this purpose.

Maintain and update industry social media channels and develop an annual social media strategy
which must clearly link to the broader industry R&D strategic plan and the annual
communications strategy. The ABA had two purpose specific Facebook pages — one for the
consumers and another specifically for industry stakeholders. While the first was used to promote
healthy eating and myriad of benefits of eating almonds regularly, the second was a critical time
saving communication tool during various emergencies faced in the latter stages of the project.
Updates on the beehive lockdowns and also the various major storm and flooding events during
2022 were appreciated by stakeholders.

Plans to deliver a grower forum in each producing region annually proved difficult during the
pandemic social distance laws and this activity was taken on-line. These will be used to focus on
issues of industry importance as well as providing the opportunity to feature R&D outcomes.

Produce 6 press releases per year and do follow up print and electronic media where requested.
Media Monitoring data indicated that in 2022 alone the ABA featured in articles around the world
almost every day for the year. Beehive movements dominated activities in the latter part of the
project.

A communications plan for the project.
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The Australian Almond Industry database developed by the ABA contains confidential information that is
not available to outside parties. The ABA has more than 231,000 followers on Facebook (up from 80,000
at the start of the project).

The ABA staff regularly produce briefing notes on key issues for the consideration of Board and
Committee members in meetings, used also as a source of information for briefing other industry
members when they return to their regions or organisations.

The almond industry in Australia is a vibrant, cohesive and rapidly expanding industry with high levels of
private and corporate investment. This brings with it an expanding demand for information provided one
to one and tailored to each stakeholder. The ABA has become very skilled at delivering this. A major
stakeholder seeking information from the ABA is Hort Innovation. Through this project the ABA
endeavored to provide the range of information that supports the HIA Board and staff.

Title of role and name of persons employed via funds from this proposal:

e CEO, Tim Jackson, gathering best practice knowledge and technologies, writing articles and
briefing notes, developing video concepts, publications approval, presentations to industry
stakeholders including regional forums, project supervision, and report writing.

e Publications Manager, Jane Kuerschner, co-ordinating and writing content for In a Nutshell, Fact
Sheets, and Almond Bytes.

e Commshake design, lay-out and distribution of publications.

e Market Development Manager, Joseph Ebbage, writing articles on the trade projects and market
research, presentations to industry stakeholders and input into IT technologies.

e Finance Manager, Shannon Harkins, account management, financial reporting, and input into IT
technologies.

e Finance Officers, Meshu Shah and Kimberley Burden, finance function of accounts payable and
receivable.

Title of role and name of persons employed by ABA but not funded via funds from this proposal:

* IDM, Deidre Jaensch manages extension programs and oversees the gathering of best practice
knowledge and technologies, writing articles and briefing notes, developing videos, and
presentations to industry stakeholders.

e IDO, Joshua Fielke, gatherer of best practice knowledge and technologies, writing articles and
briefing notes, developing videos, and presentations to industry stakeholders.

e IDO, Peter Jealous and Ben Wiblin, gatherer of best practice knowledge and technologies, writing
articles and briefing notes, developing videos, and presenting to industry stakeholders.

e Experimental and Demonstration Orchard Co-Managers, Anthony Wachtel and Melissa
Macfarlane, gatherers of best practice knowledge and technologies, input into articles and
briefing notes, and presentations to industry stakeholders.



Final report — Australian Almond Industry Communications Program 2019-2023

The Australian Almond Industry Strategic Plan developed by the ABA needs the knowledge and
technologies that Hort Innovations R&D program delivers to implement the Plan’s strategies. In this
process the Communication project is an integral part of a broader program to achieve industry adoption
of improved practices. Being a communication project, it is aimed at all industry stakeholders. The
audience for the various project outputs is very wide and includes:

Current growers, processors, and marketers.
Potential investors in the industry.
Researchers.

Input suppliers: beekeepers; water authorities; fertiliser and chemical companies and retailers,
machinery manufacturers, irrigation companies.

DAWR / DFAT Agriculture Counsellors.
Finance industry.

Partner Organisations: Hort Innovation Directors and staff; Australian Nut Industry Council, Plant
Health Australia; Australian Honey Bee Industry Council; Frucom, International Nut Council, the
Almond Board of California, the Almond Board of Spain, FSANZ, APVMA, European Commission,
Food Safety Standards India, other RDC’s and IRB's.

State and Commonwealth government staff.

Access of In the Nutshell publications can be found in the Australian Almonds website publications section.
AQ search option has been included to streamline the publications required:

Publications Archive - Australian Almonds

1
australian Nows v Confrance  Deoctory  Pblctons rowerResmurces  Suscinabity About Shop 2
M Simonds oo Diectoy Publico susanosty about shop 2 Q

Publications

Below you will find anara'lm%;mbnmion
produces. £

In A Nutshell-Summer In A Nutshell-Spring In A Nutshell-Winter In A Nutshell- Autumn
2022 202: 20: 20:

In A Nutshell-Summer In A Nutshell-Spring 2021 In A Nutshell Winter - In A Nutshell- Autumn

2021

2021 2021

The Grower Resources section of the website features a range of Fact Sheets and other resources
like videos and tools produced to assist growers. Below is an example within the Irrigation
section:

Irrigation - Australian Almonds



https://australianalmonds.com.au/publications/?_sft_industry_resource_types=in-a-nutshell
https://australianalmonds.com.au/topic/irrigation/?v=6cc98ba2045f
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australian
A almonds

DUSTRY & GROWERS

Nows Evonts Conforence Directory Publications —Grower Resources  Sustainability  About  Shop Y,g Q

MEASURING IRRIGATION SYSTEM PERFORMAMNCE AGAINST INDUSTRY AVERAGE

Drip Irrigation Evaluation Industry audit and Industry audit and How to measure
Tool irrigation tool- part 1 irrigation tool- part 2 irrigation system
TooL VIDED VIDECH pressure and flow
VIEW NOW — VIEW NOW — VIEW NOW — VIBED

VIEW NOW —

OPTIMIZING IRRIGATION MANAGEMENT IN ALMONDS

Profile establishment Almond optimisation - Water & fertiliser tracker Drought strategies for

FACT SHEET CT trial statistical rooL almonds

VIEW NOW — information VIEW NOW — CACT SHEET
FACT SHEET VIEW NOW —
VIEW NOW —

Drip drainage

FACT SHEET

VIEW NOW —

RECORDED EVENTS ON IRRIGATION

2020 Webinar Series -
Irrigation Management
VIDEC

VIEW NOW —

e Below: A Fact Sheet produced during the Project period.

JANUARY 2020

ALL ABOUT ALMONDS

ORCHARD MANAGEMENT

impact
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They will
bates and
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Output

Description

Detail

Communication
Outputs

Quarterly industry
magazine “In the
Nutshell” along with
monthly e-blasts, fact
sheets, You Tube videos
and social media
presence.

Link to In the Nutshell publications:

Publications Archive - Australian Almonds

See appendix 1 for examples of Almond Bytes monthly
newsletter on industry events and issues.

Link to Facebook pages:

Consumer - (2) Australian Almonds | Facebook
Industry - (2) Almond Board of Australia | Loxton SA |
Facebook

You Tube channel: Australian AlImonds - YouTube

Grower Forums

Meetings in person and
online have been staged
throughout the project.
Covid restrictions
hampered the ability to
stage in person
meetings, but this was
compensated by the on-
line activity.

See Appendix 1.

R&D Section on ABA
website

Constantly update
content noting new
develops to Hort
Innovation backed
almond R&D projects.

Link to ABA website - Industry Topics Archive - Australian
Almonds

com.au/topic/?v=6cc98ba2045 o

nChat - AP... @ AFL-News,Videcs.. [ FnancislReview-B.. () News,sportand op.. @ Live rcket scores,

\ 2israien
\ aimonds

Food quality and safety Integrated pest
wiew management

VIEW INFO & RESOURCES —

) ¥
'!_ Q.»'—:'yfﬂhq

Soil and nutrition

Pollination

Climate and energy Irrigation

‘
Sustainable chemical Almond Centre of

Excellence

Integrated disease
management use

‘anagement/Tu=6:c085a2045¢

Updated database of
industry participants.

The ABA database is a
confidential resource
that underpins the many
communication functions
it can deliver to
stakeholders.

The ABA database began undergoing a modernization process
during the project period, this should allow for greater
tailoring of messages across all sectors. It is also aimed to
remove some of the manual processes that are undertaken to
complete grower and planting surveys as well as deliver region
specific messages for growers and stakeholders.

Briefing notes on
industry issues for use
by ABA Board and
Committees.

ABA staff prepare
summaries of committee
meetings as well as key
issues like biosecurity

See appendix 2 for example of board paper excerpts.



https://australianalmonds.com.au/publications/?_sft_industry_resource_types=in-a-nutshell
https://www.facebook.com/Australianalmonds/
https://www.facebook.com/AlmondBoardofAustralia
https://www.facebook.com/AlmondBoardofAustralia
https://www.youtube.com/@australianalmonds3787
https://australianalmonds.com.au/topic/?v=6cc98ba2045f
https://australianalmonds.com.au/topic/?v=6cc98ba2045f
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incursions, market
developments or R& D
requirements.

Annual communications
strategy/calendar

Annual comms plan roll
out designed around
publication dates and
issues of the day.

The annual communications strategies covered a wide range
of topics and issues. In the past 18 months of the project, the
communications resources have been focused on an
unprecedented range of emergency events including storm
damage to orchards, beehive security due to varroa incursion
in NSW and flooding. Our ability to draw on industry data and
statistics allowed the ABA to manage a plethora of enquiries
and provide accurate insights into the magnitude of the
problems faced and quantify potential losses. Amid that
activity the team still managed to meet its publications
commitments as well as devise a communications strategy
around an industry-wide best management practice portal
that focuses on integrating sustainable practices into all on
farm activities.

The demands on our communication resources were so
stretched that outside assistance was required given that
since December 2021 our communications officer was on
maternity leave and then returned part time. Enlisting the
support of Commshake Media has offset the loss to some
degree while other members of the ABA team have also
helped cover shortfalls.

A monitoring and
evaluation plan linked
for Hort Innovation

Ongoing internal and
independent monitoring
of media activities were

As per Milestone 102, an M and E plan was executed. Ongoing
discussions were held periodically to evaluate the
effectiveness of ABA communications. Surveys at the ABA

ykxdmgtop36237 @ykxdmgtop36237
@ Twitter| Dec 10,2022 20 4

ralian woman Colieen South. The Almand Board
' the crealion of a biosecurity bubble fo

Co

Negative 0 Mentions Trend

objectives. conducted in accordance | Conference, along with internal feedback and liaising with
with our commitment to | directors and Commshake Media ensured the frequency and
continual improvement. dispersion/circulation met expectation.
This meets the Objective N . .
. ) Meltwater Monitoring provided data analysis to cover the
3 Strategy, keeping . . . . .
; dispersion/circulation of ABA commentary on the issues of the
growers informed on da
project developments as v
well as critical events As the Meltwater graphics below show, in the past year the
that impact their Almond Board of Australia has been mentioned in articles
business. around the world, averaging more than once a day, although
the bee biosecurity issue was a very busy period.
[0 464 Results v == Total Mentions Mentions/Day Average
T% [s:\‘xa::;HII‘,F“?:-“‘:E”,[E,W’,‘E?QZDVCQDWEMAHE“W) * Peter Bannan Dec, Pe 464 1
Year in Review - July - pt. 3 ) . ™ 1189 n 1189

mpared to previous period

Compared to previous period

2 Top Keywords ¥

Find out from Tim Jackson, CEQ of the Almond Board of
Australia, how much larger Australia's already monster
almond industry, led by players such as Select Harvest
and Olam, could g E-commerce wholesale, whatsapp
contact me at the lowest price: https://t co/sxYICI9Q6y
hitps:/7t.

Almond Board of Australia

c; Field Research
O Twitter | AU | Dec
Find out from Tim Jackson, CEO of the Almond Board of
Australia, how much larger Australia's already "monster”
almend industry, led by players such as Select Harvest
and Olam, could get over the next five years

Neutral o

@FieldResearchiu

— .M,_.#h Ml Al iona

induced shortage

dollar losses

growers
dollar crop h |Ves

permit varroa mite
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The Almond Board of Australia communications plan served a wide range of purposes over the life of this project. In the
early days, the primary focus was on educating industry stakeholders of the results and ongoing developments of Hort
Innovation fund projects. However, closed interstate borders during the Covid-19 pandemic and then for Biosecurity
guarantining of NSW beehives ensured that the communications resources were pushed to provide regular updates to
ensure stakeholders were aware of the latest developments in accessing labour, harvest transport and beehives.

Outcome

Alignment to fund
outcome, strategy and KPI

Description

Evidence

Deliver knowledge and
technologies to Australian
almonds growers in a
timely manner.

Outcome 3, improved
capability and an
innovative culture in the
Australian almond
industry. Strategy 1:
Deliver extension and
communication
capabilities and business
insights to support positive
change in the areas of
productivity and demand.

Also, Outcome 1,
Strategies 8 and 10:
Enhance the
understanding of the
impacts of climate change
on almond production
systems; and provide co-
ordination for crop
protection regulatory
activities with the potential
to impact plant protection.

With more than 30 almond
R&D projects underway,
the ABA Communications
Program is a critical part of
the education and
adoption process in
keeping growers and
marketers abreast of the
latest findings and
technologies.

Driving adoption of
sustainable practices
throughout the supply
chain requires an ongoing
communications strategy.

Participating in biosecurity
measures that protect
production required clear,
timely communication
with stakeholders.

The ABA website features
a range of Fact sheets and
resources that
demonstrate the adoption
of new technologies and
growing practices.

Industry Topics Archive -
Australian Almonds

The ABA has launched
Hort360 BMP portal for
growers to benchmark
their on-farm activities
with the long-term view of
recognising sustainable
growing as best
management practice.

Sustainability - Australian
Almonds

The NSW varroa mite
incursion that started in
June 2022 has had major
ramifications on the
pollination security of
Australian growers and the
ABA role in this incursion
has included
communicating with
stakeholders involved in
the response, as well as
back to growers on the
likely impacts on farm.

See Sustainability section of ABA website.



https://australianalmonds.com.au/topic/?v=6cc98ba2045f
https://australianalmonds.com.au/topic/?v=6cc98ba2045f
https://australianalmonds.com.au/industry/sustainability/?v=6cc98ba2045f
https://australianalmonds.com.au/industry/sustainability/?v=6cc98ba2045f
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INDUSTRY & GROWERS
R Q

mauStrahan News Events <Conference Directory Publications Grower Resources  Sustainability About  Shop
A almonds

The Australian Sustainable Almonds Program looks to document and
communicate the results of 20 years of work across a broad range of
sustainability issues. Our program is built on the all-of-horticulture
sustainability framework.

AUSTRALIAN
SUSTAINABLE ALMONDS

PROGRAM

The core objectives of our Australian Sustainable Almonds Program are to
enhance an industry-wide program of continuous improvement, allow growers
to identify areas of improvement and provide credible data to manage, report
and support our industry's place within our broader community.

The program has a comprehensive range of areas upon which we are collecting
information and preparing guidance:

Biodiversity and ecosystem management

Human nutrition

Regional and national community value

Carbon value and greenhouse emissions
Water use efficiency

Soil health
Bee health and pollination
Renewable energy

Bio-mass utilisation

Pest and disease management

Food safety and traceability

Biosecurity from exotic plant pests and diseases
Packaging and recycling

Over the next few years these areas will be reviewed and reported to our
community.

WATER MANAGEMENT BEE HEALTH

Being part of broader
industry development
program aimed at
implementing the almond
industry’s SIP.

Outcome 1: Increasing
profitability, efficiency and
sustainability through
innovative research and
development.

Outcome 3: Improve
capability and innovation
to maximise investments in
productivity and demand.

KPIs include increased
water usage efficiency,
improved high health
beehives in orchard,
developing resources from
the integrated pest and
disease management
projects.

Drought Fact Sheet on
better water management.
See below:

The work done on orchard
hygiene by the IPM team
has had a major influence
on reducing incidence of
carpophilus beetle.

e See website
below




You searched for carpophilus - Australian Almonds
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Search Results:

carpophilus
v ‘, o

Mo o PRy Sarinotty comact T2 Q

beetle

Remain flexible to focus on
issues that emerge and
require concerted effort to
address.

Outcome 3 — Strategy 2:
Provide opportunities for
the required levels of
engagement across the
almond industry to
innovate through trusted
relationships.

The ABA team fosters
relationships through
government, industry, and
media to ensure messaging
is accurate and timely.

An accurate, updated
database is a critical
component of meeting this
aim in times of crisis like
storm damage, flooding
and varroa mite incursions.

Providing a transparency
on levy fund expenditure
by providing ongoing
communication on R& D
projects.

This is core to Outcomes 1,
2, 3 and 4. Projects across
these outcomes are linked
to the ABA integral
relationship Hort
Innovation and the
management of grower
levies.

A strong relationship with
Project leaders at Hort
Innovation and the various
ABA Committees where R
&D projects are identified,
along with the advisory
mechanism in place to
prioritise Project spending
in collaboration with Hort
Innovation.

A range of documents are
produced and co-badged
with Hort Innovation to
provide the critical link to
levy fund usage.

Keeping growers and
stakeholders informed of
current news and events
within the almond
industry.

Outcome 3, Strategies 2
and 3.

Demonstrated growth in
co-operation within
industry and across
industries, leading the
business and industry
innovation.

The industry circulates a
range of updates on
industry events both here
and in California. This
covers issues like global
pricing, supply-demand
influences, sustainability
innovation and beehive
movements. Facebook, e-
blasts, Almond Bytes and
direct mail are all used to
communicate, along with
the ABA website news
section.



https://australianalmonds.com.au/?s=carpophilus&v=6cc98ba2045f
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Key Evaluation Question

Project performance

Continuous
improvement
opportunities

To what extent have

growers been aware of
Best Practice, research,
and event information?

The major communication tool for research findings is the
quarterly magazine where researchers are provided with an
opportunity to publish updates of their work.

Event information is distributed monthly through Almond
Bytes menthly, e-blasts as required and Facebook.

e Copies of AlmondBytes through the past four
months can be viewed on Appendix 4.

An opportunity to add
SMS direct to grower
messaging for event
reminders and report
publications is being
explored.

Transforming the
website to be more
phone friendly will also
be a feature of the next
upgrade.

To what extent have
industry adopted best
practice, consumed
research reports and
attended events?

The appetite for face-to-face meetings has been strong since
the Covid-19 restrictions were lifted. A record attendance at
the 2022 Conference and record numbers at the previous R&
D Forums and 2018 Conference suggests that messaging has
hit the right segments. A range of online productions during
the pandemic featuring more presentations on R& D projects
drew large crowds highlighting the interest and appetite to
improve knowledge on farm. It also served as a wonderful
resource for those who could not attend the live events.
These events were linked to our website and promoted
through subsequent e-blasts and Almond Bytes where and
when applicable. E.g., Managing wet stockpiles was one that
has been accessed in more than one season during the
project life due to ongoing issues with rain-plagued harvest
periods.

Our new e-magazine platform Joomag also allowed us to
monitor the readership of all articles within In the Nutshell.

e See Appendix 2 for the readership analytics.

Attendance online for
webinars and in more
recent times field days
has been strong.
Working collaboratively
with industry leaders by
staging events on site
has provided the
broader almond growing
community with access
to some of the latest
innovation and generate
food for thought about
adopting new
technologies and
methods.

There is a clear demand
for direct access to
recognised experts in
the world of almonds, so
facilitation of more on-
line or in-person
presentations is being
considered. Our
research post
conference last year
showed that the
presentations provided
by our two in-bound
experts from California
were rated one and two
for value.

To what extent has the
project met the needs of
almond industry levy

The industry continues to be provided with a purpose-built
publication that focuses on the issues of the day and R& D
projects listed as top priorities. These priorities are drawn

There is always room for
improvement in
showcasing the positives
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payers?

from our working committees which include a broad range of
growers and all marketers.

Feedback is constantly sought from growers, directors and
other stakeholders.

A comprehensive Communications Calendar and Plan was
produced annually and acted as a guide around staying
relevant and regular with communications that pertained
remainedrelevant to rate payers and their investment.

e See Appendices 5-8 for annual comms plans.

of the industry and
ensuring misconceptions
in the general public
around the industry are
addressed.

To what extent were the
target engagement
levels of industry levy
payers achieved?

Grower feedback has been positive. We have 612 Follows on
our industry specific Facebook page, and 231,000 on a
Facebook page for consumers.

Analytics on quarterly and monthly on-line publications
provided accurate insights into the readership and shelf life of
publications.

e See Appendices 2-3 for examples of level of
analytics available.

There has been feedback
that the website can be
difficult to navigate to
access resources. An
updated design is
planned for 2023.

Have regular project
updates been provided
through linkage with the
industry communication
project?

Stats through Mail Chimp and the new Joomag platform have
upgraded our analysis on readership, time readers spent on
publications and articles, and identified key issues of interest.

See appendix link to a report that demonstrates the level of
detail available from one edition of In the Nutshell quarterly
e-magazine.

e See Appendices 2 and 3 for analytics on In the
Nutshell and Almond Bytes.

Increasing tailored
messaging will be one of
the key aims of the
refined database once it
is launched on the new
platform.

Did the project engage
with industry levy payers
through their preferred
learning style?

Out of necessity the comms project had to go online utilizing
webinars and video which broadened the accessibility of
events. Covid travel restrictions ensured this became a
normal part of life. The feedback received was that while
there is room for improvement the convenience of on-line
events was appreciated.

Experience over a longer period of time is that face to face,
hands-on events are the most effective for growers. It
facilitates interaction and side-bar conversations that add
value.

There is a commitment
to revert to face to face
events where possible
while live streaming and
recording to ensure a
broader audience is
captured.

How accessible were
extension events to
industry levy payers?

General consensus of these events has been positive. In an
industry with less than 200 growers, participation rates
despite the large geographical footprint remain strong.

Link to analysis summary of events:
https://www.dropbox.com/s/x94n6ct6opxgyaf/Appendix%20-
%20Extension%20activities%20analysis%20-
%20Nov20%20t0%20Aug22.pdf?dI=0

The potential to live
stream face to face
events is being explored
for such events, to
acknowledge the broad
area the industry covers
and the travel imposition
that is prevalent.

What efforts were made
to customise
communications to
better engage with
target audience(s)?

Via Joomag, database messaging was refined to growing
regions during both covid and then the varroa incursion when
borders were locked restricting beehive movements.

We were able to relay State specific information to target
audiences.

We see this to have
more potential by
refining communications
to growers depending on
varieties, soil types or
region. Our new
database will be linked



https://www.dropbox.com/s/x94n6ct6opxgyaf/Appendix%20-%20Extension%20activities%20analysis%20-%20Nov20%20to%20Aug22.pdf?dl=0
https://www.dropbox.com/s/x94n6ct6opxgyaf/Appendix%20-%20Extension%20activities%20analysis%20-%20Nov20%20to%20Aug22.pdf?dl=0
https://www.dropbox.com/s/x94n6ct6opxgyaf/Appendix%20-%20Extension%20activities%20analysis%20-%20Nov20%20to%20Aug22.pdf?dl=0
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to our planting survey
data which will allow us
to provide even more
detailed filtering to
ensure the most
relevant information is
reaching growers. This
will also be extended to
SMS messaging as well
as email.

Appendix 1 — Extension activity comms report
Appendix 2 — Joomag analytics of In A Nutshell
Appendix 3 — Analytics on Almond Bytes
Appendix 4 — Almond Bytes for variation period
Appendix 5 - Comms plan 2019

Appendix 6 — Comms plan 2020

Appendix 7 — Comms plan 2021

Appendix 8 — Comms plans 2022

Appendix 9 - Press releases and 2022 conference coverage internal and external — see below
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a ALMOND BOARD

OF AUSTRALIA

Almond C makes
Over 550 people flocked to the 2022 Australian Almond Conference for three days of

i ions and ibitions in Adelaide recently.
The conference — which was the first since 2018 due to Covid-19 — was held at the Adelaide
Convention Centre in early October and attracted people from all over Australia —and the
world.
The world’s leading almond agronomists David Doll and Professor Patrick Brown flew in
from overseas to be among the keynote speakers to discuss how to do more with less on
farm.
Updates on the various aspects of the industry’s extensive research and development
program including integrated pest and disease management, whole of orchard recycling,
water efficiency and growing almonds on heavy soils were among the many issues covered.
Australian Almond Board of Australia Chief Executive Officer Tim Jackson said in his ‘State of
the Industry’ address that despite the recent challenges of Covid-19, Varroa mite, increase
of input costs, storms and challenging weather, almond growers remained in a strong
position to feed the world.
Mr Jackson said the ‘plant-based food phenomenon’ is helping drive demand along with the
fact that as a growing proposition the non-perishable attributes of almonds and returns per
megalitre used were attracting more investors to the industry.
“We are working toward zero waste as an industry and are well advanced,” he said.
“To think that every piece of almond harvested is used. It changes the whole discussion
around water use. With every kernel grown there is also a shell and a hull. Not that long ago
they were considered waste. Today we are seeing innovative ways to utilise every part of
the fruit grown, including energy, fertiliser and even furniture. It is an exciting time to be
involved in an industry that is its inabili i ”
“We aimed to provide delegates with as much information as possible but ensure we kept it
as relevant as possible to growers of all sizes.”
Mr Jackson said the Market Update by the industry’s processors including ofi, Select
Harvest, Nut Producers Australia and Almondco gave growers the latest insight into the
challenges currently be addressed around the world.
The half year ABA Position Report unveiled at the conference, showed that China has
continued to emerge as a key component of the export program making up more than 40%
of all exports.
Exports, overall, were back on track with last year’s record levels but domestic consumption
was down.
The Almond Board launched a new purpose-built portal to assist growers benchmark their
on-farm practises. Growers will be invited to sign up for the free service.
Mr Jackson said the portal would be an integral tool to help growers, processors and the
industry in formalising what is going on a ground level and also meet consumer demands.
Mr Jackson said the support of sponsors, key stakeholders and service providers had
ensured the conference broke all records. Attendance was up 40% on the previous best and
trade exhibits up 25%.

Almond Board of Australia ABN 31 709 079 099

OF AUSTRALIA

h ALMOND BOARD

National Almond Conference kicks off

Over 500 almond growers, industry experts and business stakeholders will converge on the Adelaide
Convention Centre for the National Australian Almond Conference this week.

The first day of presentations will take place on Tuesday, October 11, followed by a Gala Dinner, while a
second day of will kick off on October 12.

Usually held every two years, the conference hasn't taken place since 2018 due to Covid-19, but is now.
back in business giving almond growers from across the country the opportunity to network, learn from
a range of industry experts and peruse over 50 exhi

World-renowned speakers from the US David Doll and Patrick Brown will lead a 50-strong list of
speakers and paneli will educate attend two d: i

Almond Board of Australia Chief Executive Officer Tim Jackson said the program contained a number of
international speakers and was designed to assist growers do more with less.

“There is an ion from g produce i the will
showcase how our industry is meeting those expectations,” he said.

“Growers have been doing it tough with increased costs of production, 10-year low global pricing, heavy
hail damage and reduced beehive numbers, so it will be great opportunity to get together for the
first time in four years and compare notes.

“We are a growing indusry, so many of the ntran ill b iencit for the first

time.”

For more il i bout the to request Almond Board of Australia
ications Manager Jane by emailingj i m.a

To view the conference program visit here: i joomag. i L d-

program/0288763001664345137

Almond Board of Australia ABN 31 709 079 099
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EDMs

AUSTRALIAN ALMOND
COMNFERENCE GR
To 10-12 OCTOBER
2022

Registrations for the 2022 Almond Conference at the Adelaide
Convention Centre October 10-12 are now open. Register Now!

The event is focused on delivering key information on growing
almonds and access to some of the world's leading authorities.

Two of the industry's leading agronomists - the Almond Doctor
David Doll and Californian-based guru Patrick Brown have both
agreed to attend the conference. Their key focus areas is managing
inputs in the most effective way. Everyone is facing the same
challenges around do the same with less, so David and Patrick will
be available to discuss grower problems during the conference.

To assist with access, the conference will for the first time feature a

Speakers' Corner, where grower members can book a one-on-one

chat with guest speakers like David and Patrick. We look forward to
seeing you there.

The conference will also be offering a discounted registration fee for
ABA members, so the time is right to also become a 2022-23
member. Building a detailed membership database is a critical tool
in communicating on a range of issues and challenges. Become a
member.

If youre interested in sponsoring this event, please view the 2022
Sponsorship Prospectus or contact us at
events@australianalmonds.com.au for more information.

=] AAC Prospectus 2022 Interactive spreads final copy

View Digital Edition

AUSTRALIAN ALMOND

CONFERENCE
10-12 OCTOBER

Official program now
available!

The 2022 Australian Aimond Conference is just around the corner, and the
official program is now available.

For the first time ever, the conference will feature concurrent sessions
meaning there is more content on offer than ever before, with dozens of
presentations and panels meaning there is sure to be something to peak
everyone's interest.

There will also be opportunities to meet a range of experts and get face-to-
face knowledge and advice on a range of topics

The full program is available below, so have a flick through and start planning
your time at the conference now!

AUSTRALIAN ALMOND

CONFERENCE

OFFICIAL PROGRAM

AUSTRALIAN ALMOND ow I N G

CONFERENCE

HER

10-12 OCTOBER
2022

The 2022 Australian Almond Conference is just a few weeks away and the
Almond Board of Australia is excited to present a stacked line-up of experts
and guests over the two days of presentations

The aim of the Conference in 2022 — titled *Growing together' - is to bring
together as many stakeholders as possible afier the unprecedented impact
COVID-19 has had on our industry. The Conference program delivers on a
wide range of topics from farm gate to plate, and helps growers understand
how 1o 'do more with less’

Early bird tickets
still available!

The early bird ticket special is open until Friday, September 231

Full registration includes two days of presentations, entry to our welcome
function and a seat at the always-popular Gala Dinner.

GET IN QUICK - Tickets are selling fastl

Register here

£ AGENDA

GROWI

CONFERENCE
E 10-12 OCTOBER

MEMBER OFFER

As a current Almond Board of Ausiralia member, we are excited to invite you
along to our 2022 Australian Almond Conference at a discounted price.

Plus if you register for this year's conference before Friday, September 9, you
will also receive an early bird special

Conference pricing:

Registering By Friday, Sth September (Early Bird):
Full Registratien (Member) - $400

Full Registratien (Non-Member) - $470

Day Registration - $220ea

Registering After Friday, 9th September:
Full Registration (Member) - $500

Full Registration (Non-lMember) - $570
Day Registration - $270ea

This year's event will feature expert speakers, including David 'The Almond
Doctor' Doll, Patrick Brown, from California, plus panels on sustainability.
presentations on irrigation, BeeFriendly Farming, the health of almonds,
export marketing and much more

After years of uncertainty due to Covid-19, we are thrilled to present this
conference once more and cannot wait to reconnect with people throughout

the industry.

To secure your spot Visit: hitps://australianalmonds.com.au/events/events-

growing-together-2022-australian-aimond-conference
M
. g
Haifa Seallnr

australian

AUSTRALIAN ALMOND

CONFERENCE
10-12 OCTOBER

Get in quick to secure your spot as a Sponsor or Exhibitor at the
2022 Australian Almond Conference. There are a range of
sponsorship packages that offer unique opportunities to align
your brand with this successful industry event.

If you would like to confirm your sponsorship/exhibition
participation, please complete the online booking form below.

Registrations will close on 29 July 2022.

We look forward te you joining us as we all get back together.

=] AAC Prospectus 2022 Interactive spreads final copy

Stoller  Haifa

R ROV

CONFERENCE

TOGE 10-12 OCTOBER

20212

The 2022 Australian Almond Conference agenda is officially available for
wviewing, with a stacked line-up of experts and guests set to grace the Grand
Stage and the Experts’ Forum stage over the two days of presentations

The aim of the Conference in 2022 — titled *Growing together’ — will be
bringing together as many stakeholders as possible by delivering a
Conference program that educates, facilitates, collaborates and celebrates a
wide range of issues from farm gate to plate, and helps growers undersiand
how to 'do more with less'

We thank all of our wonderful sponsors for supporting this event and look
forward to coming together to present the conference after a lengthy break.

CONFERENUE AGENDA
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AUSTRALIAN ALMOND

CONFERENCE
10-12 OGTOBER

The 2022 Australian Almond Gonference is just a month away and the
Almond Board of Australia is excited to present a stacked line-up of experts
and guests over the two days of presentations.

One of the conference's most prestigious guests is David The Aimond
Doctor' Doll, whe will present on "Balancing costs with yield'

Click on the video below to hear from David ahead of next month's
conference.

The aim of the Conference in 2022 — titled ‘Growing together’ — is 10 bring
together as many stakeholders as possible after the unprecedented impact
CQOVID-19 has had on our industry. The Conference program delivers on a
wide range of topics from farm gate to plate, and helps growers understand
how to ‘do more with less'

Early bird tickets extended!

The early bird ticket special has been extended to Friday. September 23! To
register and to view the full line-up of speakers follow this link:

hitp: 1almonds . com.aw/events/events-growing-together-2022-
australian-almond-conference/

Full reaistration includes two davs of presentations. entrv to our welcome

Program

AUSTRALIAN ALMOND
CONFERENCE

'ix

Hosted by Signature sponsor

australian !
| 2imonds

Haifa

10-12 | OCTOBER | 2022
ADELAIDE CONVENTION CENTRE

Program sponser

plenty

HER 10-12 OCTOBER
&Y 2022

AUSTRALIAN ALMOND w

CONFERENCE

Were you snapped?

e s

i

The 2022 Australian Almond Conference is all done and dusted and what a
massive few days it was

The Almend Board of Australia would like o thank of our attendees, all of the
speakers and panellists for sharing their time and valuable knowledge and to
all of our sponsors, in particular a huge thank you to our major sponsors
Haifa Group and Stoller Australia Pty Ltd for their ongoing support of the
event

And to all of the exhibitors, who put on such impressive, interesting and
worthwhile displays, we cannot express our appreciation enough to everyone
who chose to be apart of this event

IMany of you would have seen photographer John Kruger around the place
over the three days capturing a lot of great moments, from the presentations
to the glitz and glam of the red carpet at the Gala Dinner.

OFFICIAL PROGRAM

Supported by

innovation

AUSTRALIAN ALMOND R
CONFERENCE

TO 10-12 OCTOBER
2022

The Australian Almond
Conference is here!

The 2022 Australian Almond Conference is finally herel Today will Kick off
with our Annual General Meeting at 4pm, before the official Welcome
Function begins at 6pm.

Tomorrow's registrations will begin at 8am, with the official opening starting at
8.30am.

We lock forward to seeing all our registrants either today or tomorrow.
Anyone who was unable to make it to this year's conference can follow along
through eur social media channels (links available at the bottom of the email).
To have a look at the list of speakers, exhibitions and event details click on
the program below.

AUSTRALIAN ALMOND

CONFERENCE

OFFICIAL PROGRAM
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Media coverage

e SA Farmer, November 2022

safarmer.com.au SA Farmer

Almond conference
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comeback
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e Stock Journal, October 2022

= Q  cropPing StOthlourna] = Share

Australian Almond Conference makes successful comeback for
2022 | PHOTOS

Updated October 20 2022 - 12:10pm, fit ved Dclober 18 2022 - 12-30pm o o -]

A SURGE towards plant-based foods is helping counter the pressures

from a global pandemic and rising input costs for the Australian almond
industry.

It was one of the messages to emerge from the 2022 Australian Almond
Conference where more than 550 people gathered for three days of
networking, presentations and exhibitions in Adelaide recently.

Australian Almond Conference makes successful comeback for 2022 | PHOTOS | Stock Journal | SA



https://www.stockjournal.com.au/story/7947878/almond-conference-makes-successful-comeback/?cs=4879
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e Tree Crop, December/January 2023

2022 Almond
Conference a
SUCCESS

Over 530 people flocked to the 2022
Australian Almond Conference for three
days of networking, presentations and
exhibitions in Adelaide recantly.

The canference - the first since 2018
due to COVID-1 - was held at the
Adelaide Convention Centre in early
Oclober and attracted people from all
over Australia - and the world.

The world's leading almond agionomists
David Doll and Professor Patrick
Brown llew in lrom overseas o bo
among the keynote speakers to discuss
how ta do more with less on farm.
Updates on the various aspects of

the industry’s extensive research and
development program, including
integrated pest and disease
management, whole of orchard
recycling, water efficiency and
growing almonds an heavy soils were
among the many issues covered.

In his ‘State of
the Industry’
address,
Australian
Almond Board
of Australia CEQ
Tim Jackson
said despite

the recent
challenges

of COVID-19,
Varroa mite, increased input costs,
storms and other challenging weather,
almond growers remained in a strong
pasition t feed the warld.

He said the ‘plant-based food
phenomenon' is helping drive demand
—along with the fact that as a growing
proposition, the non-perishable
attributes of almonds and returns per
megalitre used were attracting more
investors to the industry,

i
Tim Jackson

“We are working toward zero waste as
an industry and are well advanced.”
Mr Jackson said. “To think that every
piece of almond harvested is used.

#

DECEMBER/ JANUARY 2023

It changes the whole discussion around
water use. Wilh every kemnel grown
there is also a shell and a hull, Not that
long ago they were considered waste.

“Today we are seeing innovative ways
to utilise every part of the fruit grown,
including energy, fertiliser and even
furniture. It is an exciting time to be
involved in an industry that is embracing
its sustainability responsi 5.

“We aimed to provide delegates with
a3 much information as possible

but ensure we kept it as relevant as
possible to growers of all sizes.”

Mr Jackson said the market update by
the industry's processors including ofi,
Select Harvest, Nut Producers Australia
and Almondco, gave growers the latest
insight into the challenges currently
being addressed around the world.
The half year ABA Position Report
unveiled al the conlerence showed
that China has continued to emerge
asa key companent of the export
program, making up more than 40% of
all exports.

Exports overall were back on track
cord levels, but
domestic consumption was down,

The Almond Board has launched a
new purpose-built portal to assist
growers benchmark their on-farm
practices. Growers will be invited to
sign up for the free service.

e  Nut Grower, Summer

TREE & SOIL

S

The packed 2022 Australian Almond Conference, marking a long awaited retum
of this important indusiry event - the first held since 2018.

Mr Jackson said the portal would be an
integral tool to help growers, processors
and the industry in formalising what is
going on at ground level and help meet
consumer demands,

He said the support of sponsors, key
stakeholders and service providers.
had ensured the conference broke all
records, Attendance was up 40% on
the previous best and trade exhibits
up 25%,

Dr Michelle Wirthensohn was
awarded a ‘Contribution to Industry
Award' at the Gala Dinner, while John
Bird was posthumously inducted as a
Hall of Fame member.

A packed session signalled o welcome
retum of the Australian Almond
Conference.

AUSTRALLAN TREE CROP @l

GEPPS CROSS 08 8139 7200

Positive outlook at
Almond Conference

The numbers for the long-awaited
Almond Conference showed that
people had really been waiting
for it - a record 550 delegates
attended over the three days at
the Adelaide Convention Centre.

Held in early October, it had been postponed for over
a year by Covid,like many other events inthe tree nut

What was pointed out at the start was the need
toincrease demand for Australia almonds as the.
investment in almond orchards continues.

“In 2001 there were 3,500 hectares of almond orchards,
in 2021-22 there are 60,000 hectares and by 2026-27
itis predicted there will be 75,000 hectares of almond
orchards established he told the conference.

‘The good news he said that the plant-based food
phenomenon was driving demand and more:
consumer awareness of health and wellness, and
sustainability would help in targeting existing,
‘emerging and new markets

SUMMERTOWN 08 8390 3017
NARACOORTE 08 8762 0123

degree of optimis for the future.

The South Australian Minister of Agriculture, Claire

M
speakers following, with the topics being addressed by
panels and keynote speakers.

i =23 %Y7°
SPECIALISED VINEYARD/ORCHARD/CROPPING TRACTORS

36) Ch M
Paul o
CEO M Tim Jack that role.
marketing messages.
Mr Jackson covered all the topics of relevance to
¥ 3 He y
it d th

trend .
the ABAS Strategic Pan to combat them, the positive

industry needed to consider what, how and where it

in Australia, R & D and innovation and the projects
bee:

country. He concluded by telling delegates how they
o

Advisory Panel and the ABA board itself.

AUSTRALIAN NUTGROWER SUMMER 2022

tough times - that is when prices are rising and prices
are low.
o




Final report — Australian Almond Industry Communications Program 2019-2023

Recognised interationally as a leading professor in
plant nutrition he said it all about the four Rs':"right
rate, right time, right place and right balance In fact

“Grow more with less'was the title of his presentation.

Nitrogen, zinc, potassium and boron were most crtical
for the trees, and he stressed that multiple apphcalluns
(of nitrogen) should be made timed to the tret

demand. Nitrogen should be used to grow thetree,as
opposed to yield result he added.

Professor Brown's presentation was detailed and
practical and one that growers should follow up on the
ABA's conference website.

Itwas then back to the ABA to take stage with
marketing presentations, on both international

and domestic fronts. The new domestic marketing
prometion, The Almond Life' was presented by Ms. Lou
Martin to the enjoyment of the audience.

Nuts for Life Program Manager Ms. Belinda Neville,
addressed the long process ahead for seeking a high
level health claim for nuts,

topics from input supply outlook and water surety, to
pollination and bee friendly farming.

“The almond doctor; David Doll from Rota Unica
Almonds i Portugal where he is developing almond
orchards based on his experience in California,
addressed the issue of balancing costs with yield.
Some of his thoughts and questions included:
‘movement with purpose = work, use backward and
forward looking data; What is the goal of planned
action?,‘asking why five times will improve decisions
and solutions:

David Doll was joined by Patrick Brown fora Q& A
session which was really appreciated by delegates.
Concurrently, and frustratingly for some, the Experts’
Forum ran alongside the grand stage with speakers
addressing a range of topics from on-farm drying, to
hullrot and trunk disease to tree architecture. The big
decision for many delegates was which one should
they attend, when they wanted to be at both,

Allnal, almost every topi relevant o the amond

for marketing in Australia.

Panel discussions.
Over the t

he two ‘working'days of
the conference and importantl, the Trace Exhibt Holl
was buzzing with people right through the conference
networking or discovering, with stand holders

one hearing from several newcomers to the almond
industry, one on the global market challenges, another
on growing on heavy soils and one addressing whole
of orchard recycling.

Al the newcomers'on that panel were larger
organisations which have invested or will invest
significantly in the almond industry, one being
Stahmann Webster, the largest grower of pecans and
walnuts in Australia, and another Australian Farming
Services with 4,500ha of almond orchards and plans
for a processing plant to process up to 35,000 tonnes.

Inlooking at the global market outlook, there was
reserved optimism for the future, with the need for the
snacking market to push up demand, with healthier
prices predicted in the mid-term and the India-
Australia FTA offering opportunities.

The delegates also heard on a wide variety of other

0

lue from the event,

Gala dinner

The Adelaide Convention Centre ballroom was the
venue for the conference gala dinner and was another
chance for people to network o simply catch up with
friends over an excellent meal and good SA wines.

Itincluded an excellent and entertaining presentation
on the social trends we face at home and work by
social demographer Simon Kuestenmacher, drowned
alittle by the usual conversations of a social dinner
event.

It was also the occasion to present an award, The
Contribution to Industry Award to Dr Michelle
Wirthensohn for her many years of research on

new varieties varieties (see story page 33) and the
induction of the fate John Bird to the ABA Hall of Fame
(see story page 35).
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UnEarth the benefits of an engineered compost.
Build your soil this season while

an here, leave yo
and we'll be in

Outstanding
contribution to
almond industry
over 23 years

Dr Michelle Wirthensohn has been honoured with the
“Contribution to Industry Awardby the Almond Board
of Australia for her significant advances in research
and breeding of new almond varieties. The award

was presented at the recent ABA Conference. In July
2023 she i retiring from her role with the University
of Adelaide at the Waite Campus and her position as
Program Leader of the National Almond Breeding
Program, Her contribution to the industry will be
acknowledged in the nextissue of the Australian
Nutgrower.
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ABC SA Country Hour

Al.mond Industry
Hall of Fame -
John Bird

The success of Australia's almond
industry is recognised worldwide
and the late John Bird played a key
role in establishing that reputation
~ this was recognised when John
was inducted into the Almond
Industry Hall of Fame at the recent
conference.

From the presentation at the ABA Conference dinner...

‘Through board scale orchard John Bird

entrynto the Almond ndustry Halof Fame,

John Bird was appointed CEO of Select Harvests in
1998 and soon after implemented a new business

helped take a thriving boutique industry and set it on

del d marketing
division.To provide the necessary investment required

apathto pplying more
than 50 export markets. His big picture mindset and
visionary developments underpinned a business
philosophy that had a profound impact on the
trajectory of the Australian almond industry.

During his time Australia almond production
increased from about 4,000 tonnes annually at the
turn of the century to about 80,000 tonnes, making
almonds Australia’s most valuable horticultural
export commodity. John's vision for an internationally
competitive Australian almond industry together with
his financial, managerial and trading skills, was a key
driver behind Australia becoming the second largest
almond industry in the world.

John started in the nut trade in 1986 as a Financial
Controller with Jorgenson Waring Australia. Trading
in nuts and dried fruits, Jorgenson Waring sourced
product from numerous countries and while John
knew little about nuts and dried fruit at that time, he
excelled in the trading environment,

Following his promotion to Managing Director of

Jorgenson Waring Australia in 1988, annual sales of

the company grew to $110 million. While homegrown

almond product was limited initially, through a joint
ket ith Riverland Al

for X P
formed a strategic alliance with Timbercorp Limited to
develop and manage almond orchards for investors
which resulted in over 40,000 acres of new almond
orchards. It was the dawn of a new era for Australian
almonds raising production to global significance. By
2004, Select Harvests Limited managed around 65%
of Australia’s almonid orchards and was in the top five
growers internationally,

John shared his enthusiasm and expertise as an active
member of the Australian Almond Growers Association
setting the Almond Industry Marketing Committee

on solid foundations, and later leading the newly
structured Almond Board of Australia as Chairman
from 2007 to 2009.

In the latter part of his career John had broadened his
involvement in the almond industry as Sales Manager
of Bright Light Australian Almonds, Non-Executive
Director of Langdon Group, Director of 1DAY Pty Ltd
Agribusiness Consultancy, and Director of Almond
Investors Limited.

John passed away in 2015, aged only 56.He will
be remembered with much admiration by his nut
industry colleagues and friends in Australia and

Select Harvests under the Allinga brand, the volume.
of Australian almonds traded increased
highlighting the potential for significant growth of
almond production in this country.

AUSTRALIAN NUTGROWER SUMMER 2022

18/10 — California almonds — starts roughly 9 minutes from the start.

https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-

John Bird was inducted into the Australian Almond
Industry Hall of Fame in October, 2022

hour/14083592?utm campaign=abc radio&utm content=link&utm medium=content shared&utm source=abc radio

17/10 — Patrick Brown — starts at the 17 minute mark

https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-
hour/14081548?utm campaign=abc radio&utm content=link&utm medium=content shared&utm

source=abc_radio

13/10 — Almond awards — starts at the 14 minute mark

https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-
hour/14077868?utm campaign=abc radio&utm content=link&utm medium=content shared&utm

source=abc radio

12/10 — Select Harvests — starts at the 33 minute mark

https://www.abc.net.au/radio/programs/sa-country-hour/sa-country- .
hour/14077552?utm_campaign=abc radio&utm content=link&utm medium=content shared&utm source=abc radio

11/10 — cross from the conference on the opening day — starts at the 13 minute mark

https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14075480

Landline’s Rural News segment on 30/10 featured Paul Thompson — scroll to the 28 min mark

https://iview.abc.net.au/video/RF2204Q038S00



https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14083592?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14083592?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14081548?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14081548?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14077868?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14077868?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14077552?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14077552?utm_campaign=abc_radio&utm_content=link&utm_medium=content_shared&utm_source=abc_radio
https://www.abc.net.au/radio/programs/sa-country-hour/sa-country-hour/14075480
https://iview.abc.net.au/video/RF2204Q038S00

Final report — Australian Almond Industry Communications Program 2019-2023

In A Nutshell

Summer 2022

almonds

In A Nutshell

The Official Newsletter of the Australian Almond Industry

QO Almend Hort360
goes live

U California's
sustainable mission

U Honouring John Bird
U Meet a Sustainability
Champion

Patrick Brown and David Doll's
expertise on show.

DYNAMIC

AUSTRALIAN ALMOND

CONFERENCE

AUSTRALIAN ALMOND

CONFERENCE

Haifa [ scoller

Almend Board of Australia Chief Exeeutive Officer Tim Jackson addre

MORE than 550 prople flocked to the
2022 Australian Almond Conference
for three days of networking,
presentations and exnibitions in
Adelaide in October.

The canference — which was the first
since 2018 due to Covid-19 — was
held at the Adelaide Convention
Centre and attracted people from all
aver Australia — and the warld

The world's leading almond
agronomists David Dall and Professor
Patrick: Brown Nlow in 1o be amang the
keynote speakers 10 discuss how ta
el more with less on farm.

\Updates an aspects of the Industry's
extensive research and development
program including integrated pest
and disease management, whole of
orchard recycling, water efficiency
and growing almands on heavy

s0ils wiere among the many topics
covered,

Australian Almand anrd of Australia
Chiet Exex Officer Tim Jacksan
seidin hi ‘Siate of the \nu..an
address that despite the recent
challenges of Covid-19, Vamaa

mite, fising input costs, storms and
challenging weather, almend growers

In & Mutshedl - Summer 2023 Vol 23

&

remained in o
the world,
Mr Jackson said the plant-based
food phenomenan is helping drive
demand, along with the fact that

as & growing propasition the non-
perishable attributes of almands

and returns per megalitre used were
attracting mare investors to the
industry.

“Wa are warking toward zero

vaaste as an muuAry and are well
advanced, he s

“To think that Ne piece of almand
harvested is used — it changes the
whele discussion araund water use.
“With every kemel grown there is also
a shell and a hull. Nat that lang ago
they were considered waste. Today we
are seeing innovative ways to utilise
every part of the fruit grown, including
energy. fertiliser and even furniture.

trang position 1o feed

W

with a5 much information s possible
but ensure we kept it as relevant as
possible to growers of all size
Mr Jackson said the Market Update

ed

the 2022 Australian Almond Conference.

by the industry’s processars including
ofi, Select Harvest, Nut Proclucers
Austialia and Almondco gave growers
the latest insight into the challenges
being addressed around the world,
The half-year ABA Position Repart
unveiled at the conference showed
that China continues to emerge as a
key component of the export pragram
making up over 40% of all exports.
Exports, overall, were back on track
with last year's recond levels but
domeslic consumation was down

The Almond Board launched & new
purpose-built portal to assist grower
benchmark their on-farm practises.
Graers will be invited 1o sign up for
the free service.

Mr Jacksan said the portal would

be an integral tool to help growers.
processars and the industry in
formalising what is happening on a
ground level and also meet consumer
demands.

He said the suppart of sponser
stakehalders and service provid
had ensured the conterence broke il
records. Antendance was up 40% on
the previous best and trade exhibits
up 25%

hp,

RENOWNED almond expert David
Doll spoke about the impertance

of aperaling properies efficiently

and economically 1o hundreds of
altendees al the recent Australian
Almond Conference

Mr Doll, who attended the conference
from Portugal, used his decades of
experience and knowledge to share
how growers can be more efficient by
collecting the right data.

He urged growers ta collect a mix

of ‘backward loaking” and “forward
laoking’ infarmation

‘Backward looking’ data includes the
results of past activities and provides
insights on Naw 1o operate in future,
winile ‘forward looking' data allows far
prowiding adjustments for in-season
practices. such as imigation and
fertility.

Haifa [ scoller

Data David Doll collect:

50
MIG summer leaf data

+ Soil samples
+ Satellite imagery
+ Aerial imagery
+ Hull analysis
+ Pressure bombichamber
- Water meter data
» Valve pressures
« Vanaus 1
- Yield and y
+ Sep analysis
+ Activity progress.

Data used for strategic decisions:
« Weather forecast and ETo estimates

« Soll malsture data

+ Mid-summes leaf data

+ Soil samples

+ Aerial imagery

+ Hull analysis

+ Yield and yield parameters.

- Valve pressures tauuw:m\ on the spat)
+ Pressure bombichamb
« Activity progress, pest mpor[s

Data not used regularly:
+ Satellite imagery

+ Various tree count data

« Sap analysis.

ather farecast and ETo estimates

malsture: ﬂate

count data,
Id parameters

Collecting this data through a range
of methods helps focus efforts and
ensures the relevant lasks are being
taken care of, Mr Dol said

He shared what data he collects on
his property, and how the information
collzcted is used,

Wir Doll said the mast important

step in beroming mare efficient is
identifying waste by categorising
activities by ‘actions that add value'
“actions that do not add value, but are
necessary’, and ‘unneeded actions’
Hes saiel “unneeded actions’ con
include aver-imigating, unnecessary
pesticide applications, excessive
driving to complete tasks, and
collecting date and perferming
analysis that will not be used

Mir Doll showcased examples of

how he has made his property

industry.australianalmonds.com.au m

more efficient by taking the.
audience through reaklife scenarios,
demonstrating how even a small
change like moving a pump station
to cut down on travel resulted in a
significant saving

Mr Doll also spoke about farming in
Europe and the different conditions
and challenges laced by almond
growers in Pertugal, with the biggest
concerns at his orchard associsted
with rain, pests and diseases, which
have wiped cut some years’ Crops.
Battling pests s made more
challenging by strict pesticide
regulations, with more registrations
being cancelled each year

Mr Doll's presentation will be made
available onfine.
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“ The South
Australian
Government
is proud to
work closely
with almond
growers and
is committed
to working
with growers
well into the
future.

i Harvest

AN AUSTRALIAN GOVERNMENT

Jobs Jobs Jobs

Looking for wark? WADEC Harvest Trsd Servicos can helg yes B the
ight s i harveat and barticutura jobs - call us row! Did o ko you
Sk bk Il Agr

sk aboar Aghlewn

INITIATIVE

Need Horticultural or Harvest workers?

We find workers for your jobs!
Wo are Fadecall fded nder e Harvast Tl srozram. MADEE will rovide

you and Faciitate Aghlovs Aokocation Agimborsoments for oigible
Agricaiture Work - Ask us about Aghlers - ued WHS indctions see
undertaken wnd Crop Specific mductions are avadlable, al 31 No cost 1o
Emplsyers o Workars

035022 1787
harvestmildura@madec.edu.au

madec
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for ries. Clare Scriven, sbove, opens the
3027 Austiaian Ao Conferance,

INSET: Aliiond Bosd of Austrslia Chaiman Peter Heyes
welcomed atlendees o Ihe first majer indusiry event in three
years,

Industry has 'bright
future' - Minister

THE 2022 Australian Almond Conference was ofiicially
open by Sauth Australian Minister for Primary Industries
Clare Scriver

Ms Scriven said South Australia prides itself an its pre-
mium produce, of which almonds play a key 1ok

She said the South Australlan Gavernment is proud 1o
work closely with almond growers and (s committed to
werking with growers well into the future.

Ms Scriven touched on the Laber Govemment's can-
nection with the Almond Board of Australia, with the
Almand Centre of Excellence orchard officially unveiled
by Labaor seven years ago

She said she believes there is a “very bright future” far
the industry and hoped to continue a stiong relationship
with the almond industry ta see it continue e expand
Almand Board of Australia Chairman Peter Hayes alsa
welcomed aniendees 1o the conference at the Adelaide
Convention Centre, expressing his joy of seeing the
industry come tagetner again after a forced break due
ta Cavid-1.

Haifa

Stoller

[

AUSTRALIAN ALMOND

CONFERENCE

ONE of the highlights of the Australian
Almond Conference was the @ and

A session with Patrick Brown and
‘where atlendees had the
SPRONMUNILY 1o Bsk quastions of the twe

David D

experts

Bath highly-admired almend industry
figures presented individually but came
together on the final day to be asked
questions by the audience, which was
wery well received by attendees

They hoth added their expert comments:
10 the questions put to them by ABA's
Jush Fielke and often asked questions of

each other

Topics put to the pair inchuded getting
potassium io irees, their ihoughts on
growing large canaples and proximity
of plantings, and they alse spoke about
heavy rainfall conditions currently being
experienced by Riverina growers,

QA sassion.

to the

Almo nd Industry

AUSTRALIAN ALMOND

CONFERENCE
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Patrick Brovn, lelt, and David Dol shared thei expert indusiry insights in & special

LOGISTICS SERVICES THAT ARE
INDIVIDUALLY TAILORED TO
YOUR SPECIFIC NEEDS:

Wy

Haifa Stoller

Australia and California working together

THERE are many opportunities
for the Australian and Californian
almand Industries to leam from
each othed, according 10 Josette
Lewls, Chief Scientist from the
Almand Board of Califomia.

“Its really great to see we share
alot of the sama challenges, she

“And while a lot of the learmings
hava been Calitornia sharing
information that the Australian
industry can take advantage of, |
also think there's an opporunity
for us to learn some things as well

the similarities and differences
between our industries.’

Ms Lewis said it was clear
conference attendees were thera
to learn and improve.

*Ithink it's the same in Califaria
asitis In Australia dwith a thirst

- Almend Board of California's Josette Lewlis.

We have to be part of the solution
and we're stepping up ...

for knawledge)” she said, IS
the

impartant than ever for groviers to
learn how to be effi on their

slages happening al the same night.
“You see a prefty big exodus of
what looked like growers to me to
hear about praductian research
and we have that same dynamic at
our conferance.
“Wee spand more money on the
marketing of almonds and we're
growing glabal demand, which
1think Australia can cleatly take
advantage of.
“But the growers who come really
want 1o know ‘how da | solve the
protlems in my orchard?, ‘how
«can | be more efficient and more:
profitable?.
“That's pretty much the same for
us, 50 you get a lot of interest in
thosa research panals so they
can leam how to become a great

grower”
Ms Lewis said it was more

REDUCING the amount of water
USE( 10 Grow AIMONdS, INcreasing
enviranmentally friendlly pest
management tools and achieving
zer0 waste In orchards are key
objectives for the Californian almand
industry, according to the Almend
Baard of Califomia's (ABC) Chiet
Scientist,

Josette Lewis oullined the ABC's
mission to achieve a number of
sustainable and enviranmentally
friendly goals by 2025 when she
addressed the Almond Board of
Australia’s recent conference.

She spoke abaut the impressive
take-up among Californian almand
growers who are using a grower
self-assessment ool as part of e
California Almond Sustainabilty

In A Nutshell

Program. and cther tools made
avalable 1o Qrowers 10 assist in
further reducing the water used ta
grow almonds.

Ms Lewis alsa spoke about the
challenges facing the Calilornian
almond industry when it comes to
pollination

Four species of native beas have
been isted under the state’s
endangered species act, with the
Californian almond industry ciled as a
threat to native bees.

However, foreseeing a potential
problem, Ms Lewls helped establish
the Califernia Pollinater Coalition 8
year and a half ago

The mave helped to confirm the
Ingustry's support 10F the protection
of native bees

Summer 2022 Yol 23 lssue 4

“This was gelting ahead of the stary
that 53ys we are e 1eason these
beas are declining and instead
saying we are part of the salution,”
she said,
“We can add habitats on our farms
and build back the biodiversity
systems
“If you don't do that with tarms
yeu can't resource same of these
populations because the Central
Valley is predominately farmed and
private land.
“S0 we nave 1o be pant of the solution
and we're stepping up.”
Ms Lowis said an enjoyable aspect of
her role s to advance the ABC's story
of zero waste.

“Thé 7er0-waste mald Nas two valug
15 to our industry.” she said

“One Is a lteral dollars and cents and getting

more value from the products in our orchard
the kemels are only & third of what comes

out @ach year, 50 we need 1o gt more value

fram the shells and hulls, and biomass. that

addts maney back to the grower

“It also hios become an excellent

sustainabllity story with whole of orchard

recycling.

“I don't know how many reporters I've

talked 1o who get really excited aboul some

of the interesting and weird and wonderful

things we can da with almand hulls in

particular”

s Lewis said the Almond Board

of California will cantinue ta werk

hard ta achieve its sustainability and

environmentally friencly goals.

properties.

“It's & tough time for our Industry
in terms of profitability because:
of a whole hast of problems (ke
Covid-19 and the threat of global
recession that really impacts our
markets,” she said.

“I'm hearing the same things hers
in Australia that growers ara really
Teeling the pinch.

“Its a time maybe when you
double down on efficiency

and prafitability, and less on
pushing enward and upward and
more on tending to the basics

and I'm hearing 3 lat of those:
conversations here.

“1 think it's a challenging time but
still ane where there’s opportunity

1o make progress and that
progress will still pay off in the:
future.”

industryaustratianaimondscomas [ S
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Family
growers

at 4eart of
Californian
industry

DESPITE Californian almonds being
the biggest heavyweight in the world
when It comes o almend production,
small family growers are still at the
heart of the industry, according lo
Aimond Board of California (ABC)
President Richard Waycott.

M Waycott flew all the way to
Adelaide from California to address
attendees at the Australian Almand
Canference and to give & snapshot of
the Califarnian almend industry.

His presentation well and truly
illustrated the enarmity of the
industry, fram the size of the almond
baard staff 1o the acreage covered

in California by almend plantings
and the vast Markeling Campaigns
premoting almands happening
glodally

Mr Waycott said almend plantings in

Stoller

AUSTRALIAN ALMOND

CONFERENCE

G

:éxl

Eontribution to Industry Award,

M,

Califomia had increased significantiy
since 2015, but most archards were
still under 100 acres (40 heclares) and
80 par cant of the slmond orchards
belonged to famity farm
He said bigger companies would
continue to invest heavily in almonds
and acceunt for more plantings in the
future, but for now It was largely a
family business.
Touching on current challenging
weather conditions, Mr Waycott
said California {along with other
western states) was in its third year
of the third multi-year draught in
the last 20 years,
Otner challenges facing Califor
almond growers included increasing
input costs associated with pollination
such as rising beekeeper costs to
maintain hives and declining haney

In & Nutshel

n

America's almond indussiry Is forecast to preduce a whopping four billon tonnes of

almonds by 2030

revenue, plus increased costs of
Irigation, rising energy costs to
pump, high laber costs around
harvast, and o huge cost spike for
fertlisers.

There were plenty of pasitives Mr
Waycolt touched on in terms of the
demand for almonds and it being the
frontrunner in consumer preferences
for plant-based optians.

And despite the current drought
canditions, the American almond
indlustry s still forecast 1o produce
aver faur billion pounds of almands

Summer 2022 Vol 23 Issue 1

AUSTRALIAN ALMOND

by 2030, up from the current 2.9
billion pounds of almands currently
being produced (pictured)

The Almond Baard of California is
currently implementing marketing
programs in 10 different co
with each program specifically
tailored to consumers based in each
country.

Buring his visit to South Australia,

Mr Waycett alsc participated in

the Almond Board of Australia's
Open Day at the Almond Centre of
Excellence in Loxton, alang with ABC
Chief Scientist Josette Lews.

DR Michelle Wirthensahn was
henaured with a Contribution to
Industry Award at the Australian
Rimand Conference Gala Dinnes for
her hard work and dedication to the
almand Industry over the past two
decades.

Aimand Industry Hall of Fame
member Andrew Lacey spoke to

the crowd about Dr Wirthensohn's
background and involvement in the
inclustry, touching on how she come
o work with almonds,

DBr Wirthensohn is currently the
Program Leader of the National
Almand Breeding Program based at
the Waite Campus of the University of
Adelaide and has dedicated much of
her professional career to the study
of almands

She joined the university's Almond

AUSTRALIAN ALMOND

Breeding Progiam in 2000 afer it
was first startee in 1997

Dr Wirthensohn was recommended
10 the organisers of the progiam
after she finished her Doctarate and
she took up the position with much
enthusiasm.

*The program's success was reliant
on strong connections with overseas
breeders, and Michelie helped
establish great relationships with
contacts abrond,”

*She vorked with Waite and overseas
researchers to complete the ONA
profile of the almond, which has
played a pivotal role in the breeding
program, with the prafile provicing

a much clearer patn to what weuld
assist the goals of the industry and
mate quick progress possible.”

Mr Lacey said Michelle showed

LAy
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Following over two decades of dedication to the Australian almond industry, Dr Michelle Wirthenschn was honoured with a

immense dedication 1o the program
and spent a significant amount

of time overseas working on the
research, and even taok her family
on longer stays.

“She has always given 100 per centto
the program for the bensfit of almand
arowers and has played a pivotal role
i the growh of the Australian almond
industry.” he said,

Dr Wirthensohn's legacy includes the
warieties released by the program,
including five self-fertile varieties, but
also the new anes 1o be released in
the future,

She will enter into & much-desenved
etirement in July 2023 after aver 20
years of increclible dedication and
hard work.

industryaustratianatnonds con. [T SR
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THE success of Australia’s almond
industry is recognised worldwide —
and the late John Bird played a key
1ol in establishing that reputation.
John's legacy was honoured at the
Australian Almend Conference Gala
Dinnes when he was inducted into
the Hall of Fame, posthumously,
John's proud family members were
in attendance ta accept the honour
on his behalf.

Through board scale orchard
expansion, Jonn helped take a
heiving boutique indlustry and

setil on a path o intematienal
prominence supplying more than 50

exporl markets. el lle b bR R o reached maturity, the worth of the John shared his enthusiasm and expertise as
His big picture mindset and was & key driver benind Austialid  Sunraysia region for almonds was an active member of the Australian Almand
wisionary developments becoming the second largest proven. Growers Assaciation setling the Almond
underpinned a business philosophy  almend industry in the warld. Almend production in this region Industry Marketing Committee on salid

that had a profound impact on the John started in the nut trade in wias pleneered by the Bl

trajectory of the Australian almond
industry.

During his time Australian almoend
production increased fram about
4000 tonnes annually at the tum
of the century to about 80,000
tonnes, making almonds Australia's
most valuable herlicultural export
commaodity.

Jahn's vision for an interationally
competitive Australian almeond
industry together with his financial,

In A Nutshel

1986 as a Financial Controller with
Jorgenson Waring Australia. Trading
in nuts and dried fruits, Jorgenson
Waring sourced product from
numerous countries and while John
knew little about nuts and dried
fruit at that time, he excelled in the
trading envirenment.

Foliowing his promotion to
Managing Director of Jorgensoen
Waring Australia in 1988, annual
sales of the company grew to

- Summer 2022 Vol 23 lssue 4

$10 million, While homegrown
almond product was limited
initially. through a jeint marketing
arrangement with Riveriand
Almonds and Select Harvests
under the Allinga brand, the
wolume of Australian almonds
traded increased substantially,
highlighting the patential for
significant growth of slmand
production in this country.

Up until the Iate 1980 Sautn
Australia had been the centre of
the Australian Almond Industry
Bt a3 1he first Victarian srchards
established in the 1570s and ‘805

tamity, founders of Defender Farms.
Following a company restructure
and name change to Select
Harvests Limited, new almond
projects were established,

Select Harvests soon became the
largest almond producer in the
country, and there was more to
come.

John was appointed CEO of Seloct
Harvests in 1998 and soon after
implemented a new business model

L)

attendees.

Some of the |
wers c.

‘Wirthensohn

establishing  processing and marketing
clivision.

To provide the necessary investment
required for more extensive orchard projects,
the company formed a strategic alliance with
Timbercorp Limited to develop and manage
almond orchards for investors which resulted
in over 40,000 acres (16187 hectares) af new
almond orchards

It was the dawn of 2 new era for Australian
almands raising production 1a global
significance.

By 2004, Select Harvests Limiied managed
around 65% of Australia’s almond

orchards and was in the tap five growers
internationally.

foundations, and later leading the newly
structured Almond Board of Australia as
Chairman fram 2007 10 2009,

In the [atter part of his career, John had
Broadened his involvement in the almend
industry as Sales Manager of Bright Light
Australian Almonds, Non-Executive Director
of Langdon Group, Director of DAY

Ltd Agribusiness Consultancy, and Director of
Almond Investors Limited,

He will be remembered with much admiration
by his nut industry colleagues and friends in
Australia and internationally.

‘e 7
o Nﬂ
N GETHE

TGE N

it was a magnificent backdrap
for cocktails before the main
event with the River Tarrens
and Adelaice Ov

lebrated,

late John Bird receiving

2 Hall of Fame Induction
posthumously and Michelle

powerhouse.

Tull view.

ndustry's finest  crowd
the

honcured as

Oh, what a night!

THE almond industry's night
of nights culminated in the
conference's gala dinner, with
2 night of wining and dining
enjoyed by the 450-plus

& Contribution ta Industry,
John Bird's proud family
were in attendance and were
clearly moved by the videa
tribute to the almond industry

Michelle Wirthensohn was on
hand to receive her award, with
the announcement fallowesd

by a standing avation from the

Astendees were entertained
during the night by uest
speaker Simon Kuestenmacner
and musical duo Ben
Whittington and Sarah Day.

industryaustraiaramonds o 2o [T SR
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How the industry is using the entire almond

The Closed Circle Economy

TAKING 1o the stage on the
first day of presentations at the
Australian Almond Conference T P i

was Select Harvests” Managin o e i \ -u.-.i..,.u
D-?ch:orearwt\a acm?l‘;uc:utﬂi ? —— (%5 & e B W Rebs
Officer Paul Thempson who spoke s 5 . \ Z ’ / 4 -

sbout the industry's ‘Closed Circle B | \
Economy' I {

Me Thampsen. wha is also an \, y }

5,380 ha vwcmcss

Almond Board of Australia director, 10.ComT
shared Select Harvests’ missian i eneezy
of “Maximising our FEsoUrce use
and financial return by utilising
euerything we grow’,

Hee said changing community
values and expectations meant
consumers have a desire o
Know products are grown in o
sustainable and envirconmentally
conscious way. \ ""D.'
Througheut his presentation, Mr
Thompson ilustrated the ways in
wihich Select Harvests operates

ina clased gircle econemy by

using every part af the almand
down to using hulls as stackfeed,
compasting almond waste 1o returm
to the erehard and buming almond
by-products ta run steam turbines
to produce energy.

He saidd not only is the closed circle
economy method a significant

win for sustainability but also a
significant win in an economic
sense for his company.

e Thompson outlined the specific
co-wnste projects being undertaken
by Select Harvests and what
benefits each method created for
the company and the environment
The emphasis an the importance
of sustainability, water efficiency
and carbon neutrality were

10007
]

@0 0y
Kerras s,

Above: Select Harvests' commitmen: ta the dosed cicle scanomy is ensuring as much
f the almand and s by-products as possible are used procuctively.

Below: Co-waste projects are using almend hulls Lo generate power, compost and
fertiiser.

Co-waste projects
Szleﬂ
a

Hhree co-waste projects ta increase sustsinability sad

‘outcomas for the business.

>

m———
0 Compst

rvests is undertaki
pasitiv comma

major themes thraughout the et

conferenca with many speakers T o ]
tauching on the industry’s push

for accountability. e

n & Mutsholl - Summer 2022 Vol 23 Issue 4
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Taking Australian almonds to the world

products launched during 2021-32,
according to Innova Market Insights.
The Australian almand industry is now
setting its sights on Gen Y and Gen Z
It has become increasingly clear that
younger consumers wart to know
how their food is being praduced
and want to know their foad is
environmentally conscious.

The tise of plant food will alse be a
major advantage 1o the industry with
consumers gravitating towards plant
milk ahernatives in particular

Mr Ebbage said after a significant
break due to Covic-19, the Aimond
Board leam is invested in getting back
an the world stage by attending trade
shews and marketing opportunities.
The ABA alsa showcased its new
domestic “Live the Almand Life"
campaign aimed at engaging a
younger generation of nut lovers,

ALMOND Board of Australia (ABA} 3.2
Market Development Manages
Joseph Ebbage provided a marketing
update to conference attendees and
how we're taking Australian aimands
to the world.

Glabal almond production is still
dominated by the US with 78 per
cent of almonds grown in America,
while Australia accounts for eight
per cent of the world's praduction,
Australia’s almend production is
consistently growing with 124,499
tonnes grown last year compared to
79,901in 2018

It is forecast that Australian
production will jump significantly to
over 160,000 tonnes by 2024.

Wi Ebbage said challenges facing
the Australian almand indusry
include freight, econamic uncertainty,
infiatien, the war in Ukraine, energy
and rising inpul costs,

Joseph Ebbage. the ABis Markel
Development Manager

Despite the ongoing challenges, the
shipments for 2021-22 of Australian
almends was a record for the industry,
with China being our major importer,
Mr Ebbage said the sig it drivers of
Australian almand consumption incudes
healtn, versatiity and increasing industry
sustainability practices.

Almends remained the most frequently
uset tree AULingredient in new

AUSTRALIAN ALMON

CONFERENCE

CONSUMERS are becoming more
aware and demanding action

fram campanies when it cames 1o
sustainability, according to Glabal
Sustainability Manager Burcu Turkay
fram ofi.

Ms Turkay, who travelled from |stanbul
to present at the conference, spoke
to the audience at the Australian
Almond Conference about The almond
trail — how do we atapt to consumer
demands?,

She said becoming a sustainable
ingustry means affering traceabilty.
sustainability and quality, starting in
the orchard right thraugh until the
end product that Is purchased by
consumers.

A recent survey indicated 51%

of millennials reported checking
packaging for claims on sustainability,
with plastic packaging becoming an
emotive topic

Ms Turkary said wihile ofi has made

W

Haifa

>y

Stoller

many commitments to sustainability

— including beginning bee-riendsy
programs in th US and Australa
signing a large-scale renewable
corporate power purchase agreement,
and Introducing whole-orhard —
recycling in the US — there were many |
other sustainability practices to be
intioduced.

A number of targets have been outlined
for ofi to schiave by 2030,

M Turkay said it was important to
oulline ofi's gosls 1o help create closer
relatianships with customers and o
indicate to consumers that sustainability
Is & high prigrity for big businesses,

©f has launched a platform callec
‘AtSource’ to help drive and monitor
sustainability amongst producers

and to provid insights for agricultural
supply chains

For mere information an the ‘The
Almond Trail' visit Sustainability in
almands {ofi.com).

2030 targets”

AUSTRALIAN ALMOND
CONFERENCE

Strong & Thriving
Camemunitios

Haifa
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Domestic 'Live the Almond Life'
campaign showcased

LOU Martin, Almend Board of Australia
Marketing Officer. gave a Demestic
Marketing Upaate 1o conterence
attendees, and showcased the new Live
the Almond Life’ campaign.

M= Martin cutlined the campaign objectives
of increasing the consumption of almands.
with Gen ¥ and Gen Z consumer segments
ang incressing domestic shipping

She said targeting this demagraphic is
important for the future "health” of our
domestic market. Consumption data showrs
wie overindex with our older consumers
and under-index with our younger
consumers. Given nealth, physical and
emotional wellbeing is becoming mare
important globally. we have positioned
almonds as a nutritious and sustainable
wihalefoed to drive consumption.
Censumer analysis was undertaken before
the campaign was launched to betier

DRIPPER PINS

_.._‘a 2 il

[ Proven to work

s &

. [ 20,000,000 Pins Can’t be wrong |
450 Pins persoc 0™ 0409 329 223
32,400 Pins pecraie: Peter 0427 925 176

3) 5032 9222 sales@vernonsteelyards.com.au

derstand the target

The study showed the following
Methodology

Q  Conducted the study from 14th 1o 22nd

August 2022 (Pre campaian [aunch

0 Onine study comprised 1,003

Australians aged 18-40yrs

0 All parficipants had consumed nuts in

the last & months.

O Al participants had consumed

almonds in the last 3 montns.

Study pur
0 Baseline reaing of Gen ¥ and Gen
Z nut censumers prior to the Almand
commerclal campaign.

O Build capacity te track changes ta
awareness, behaviours and attitudes
around almond consumption - post
campaign.

The campaign was first launched in
September this year, with the multi-platform
advertisements running until May next year,
Ws Martin played all three television
advertisements plus a bioopers reel

cluring her presentation and outlined the
performance analytics the campalgn has
received so far,

For the campaign's full performance
statistics read the Marketing Update on
page 3

What is The Almond Life?

Sure, it's a marketing campaign. But it's also something
bigger than that. It’s a lifestyle. A way of living built on
imaking smart, healthy choices.

It's choosing a healthy handful of Australian Almonds
over other snacks that have no nutritional value. it's
about integrating almonds into your routine and
favourite recipes. It's about feeling good on the inside
and looking great on the autside.

It’s the Almond Life!

484 Markeiing
Officer

Lou Martin
showased
The Live the
Almond Lile'

the multl-media
campaign

VR o T

“The Live the Almond Life’ campaign will appesr in television advertisements, on
social media platorms and is being promated on wwahealmandiife.com

industry australianalmonds.com.au
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ACCOMPLISHED almend expert
Professor Patrick Brown was a star
attractien &t the Australian Almond
Conference,
The ABA brought Prof Brown to the
canference all the way from California
and he used his time to educate the
audience on “Deing mare with less’
He said the aperational costs means
itis more important that ever 1o

ise efficiency and use products
e right time.
Prof Brewn sald knowing the needs
f e Lree is key Lo apply AUtrients
effectively to almonds and can help
reduce €osts
Key nutrients are nitrogen, potassium,
zin and boron, and what can be.
manitored and managed like calcium
and manganese.
Prof Brown referenced the recent
study canducted in California that
stated to grow ane kiiagram of
almonds the tree will use 68 grams af
nitrogen
Stating that if yau have a pacr
pollination and you sre only going
to produce 2,000kg/ha you won't

Haifa

Stoller

An expert's view on ...

How to

do rto2e
with less

Brofassor Patrick
v, l

right, gawe growers.
& wiBlth of expart
s 5 e 1o e
e 10 SUppor
their orchards with
less inputs.

inerease your crop size by providing
the tree with the resources for
32,000kg/Ha.

This is where you can therefore save
that extra cost.

In making this decision you also need
o consider the variability of cropload
within the orchard, to try and get a
best fit:

Prof Brown also settled the concenmn
of growers of not meeting the early
nutritonal demands of the tree due
15 he wet weather Causing growers
to not be able to fertigate. He stated
the tree only starts to use applied

nutritian atter 70 per cent leaf out
wahich is in early September,

Uniil this point the tree s utifising the
reserves thal it has put away.

From this time until early November
the tree will have used 55 per cent of
its total requirements and 77 per cent
by early December.

Prof Brown's extensive knowledge of
almond preduction was demanstrated
by his in-depth anatysis and
explanation throughout his engaging
presentation, which was very well
recenved by the audience,

AUSTRALIAN ALMOND

CONFERENCE

v

Haifa

@
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Appetite for scientific knowledge on show

MANY of the Australian Almond Conference's
1echnical presemations were haavily attended with
conference-goers showing an appetite for knawledge
and industry best practices

Highlights included David Madge's talk on ‘The
links between orchard hyglene and pests’ and
SARDI representatives Tonya Wiechel and Brittany
Oswald's presentation on ‘Hullrot and trunk
disease’,

A panel on growing on heavy soils was also popular
late on the first afternoon, featuring Ben Brown

from Select Harvests, grower board member James
Callipar and Peter Reynolds from Yenda Producers,
This year's concurrent sessions meant there was more
Information delivered at the conference than ever
befare.

The intraduction of a question asking platform also
addded another dynamic with attendees given the
appartunity to submit questions to speakers and
panellists.

PEREGRINE

Contact and Residual Insecticide
240g/L Methoxyfenozide

= Control of Carob Moth
* Suspension concentrate
« IPM compatible

= Controls both eggs
and larvae

* Available in 5L and
10L packs

F -
HYDROCOPWG 1
500g/kg Copper Hydroxide

= Control of Leaf Curl
and Shothole

* Dry-Flowable granule
for ease of mixing and
minimal dust

= Supsrior w
sticking properties
* Available in
10kg bags

Peter Reynalds, rom Yenaa Producers, Ban Brown, from
Select Harvests and grower board member James Gallpar|
‘spoke about growing almands on heavy solls

This platferm was heavily utilised, in particular when
thete was an opportunity to ask questions of the
conference's lead experts David Doll and Patrick
Brown.

FORTUNA GLOBE

7500/kg Mancozeb

* High loaded
Dry-Flowable granule
for ease of mixing and
minimal dust

* 3 year expiry date

« Gontrol of Shothole,
Freckle and Brown Rot

* Available in 20kg bags

ering and

s grOChE'm

grachemcom | for ll enguiries 1900

B
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Social media

Almond Board of Australia
ek

Almond Board of Australia

Our official program is ready te go for all of our attendees at the 2022 Australian

Almond Conference!

Adelaide Convention
Centre

Australian Almond Board of Australia Chief Executive Officer Tim Jackson
addresses members and conference registrants at our Annual General Mesting.

. 10-12 October

° Adelaide Convention
Centre
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n Almond Board of Australia

A massive crowd here for the 2022 Australian Almond Conference Welcome

Function.

Cee o 1 repost

. - (5 Like @ Comment

n Almond Board of Australia

South Australian Minister for Agriculture Clare Scriven has addressed hundreds of
attendees at the 2022 Australian Almond Conference.

Australian Almond
Conference 2022

- 10-12 October ° Adelaide Convention
Centre

n Almond Board of Australia

The 2022 Australian Almond Conference is about to be officially opened by
Almend Board of Australia Chairman Peter Hayes and ABA Chief Executive Officer

Tim Jackson.

Austrollon Almond
“’“E' Conference 2022

10-12 October ° Adelaide Convention
Centre

n Almond Board of Australia

Haifa Group Manager Trevor Dennis addresses conference attendees.

A massive thank you to Trevor and his team for being the 2022 Austral ...zee more

Austrollqn Almond
T°GE' Conference 2022

° Adelaide Convention
Centre
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N Almond Board of Australia

Almond Board of Australia Chief Executive Officer Tim Jackson has given a State

of the Industry address to conference attendees.

\

3 Australian Almond
10¢f " Conference 2022

3

10-12 October ° Adelaide Convention
Centre

ﬂ Almond Board of Australia

The 2022 Australian Almond Conference is all done and dusted and what a
massive few days it was.

Understan

Almond Board of Australia

ofi Global Sustainability Manager Burcu Turkay has addressed conference
attendees about 'The Almond Trail - how do we adapt to consumer demands?'

U
Austrollcm Almond
it Conference 2022

.

. 10-12 October 9 Adelaide Convention
Centre

No project IP or commercialisation to report’ if there are none to report.



Webinars

Field Day

Workshops
Total

Date

Webinars

5/11/2020
12/11/2020
19/11/2020
1/12/2020
8/12/2020
29/04/2021
30/09/2021

28/10/2021
10/21/2022
24/02/2022

Field Days
4/07/2022
5/07/2022
8/07/2022
13/07/2022
25/08/2022
12/05/2022
2/06/2022

Workshops
8/06/2022

6/07/2022
19/07/2022
26/07/2022

Events Total Unique Growing ha % of
Participants Participants Enterprises covered area
10 297 136 49 44,411 76.4
7 164 112 39 42,901 73.8
4 72 68 19 35,736 615
21 533 247 69 47,453 81.7
No. attendees % & ha of total
Title grower/total production area
Integrated Disease Management 30/47 61 35,668
Irrigation Management 29/41 55 32,054
Integrated Pest Management 32/51 68 39,528
Sustainable Chemical Use 18/28 62 36,146
Food Quality and Safety 17/22 34 20,033
ABA Pollination Webinar 24/49 56 32,509
Integrated Pest Management - 30/53 58 33,467
Carpophilus beetle and Carob moth
Managing wildlife and pest animals in 32/38 27 15,571
almonds - getting the right balance
Insect management using fumigation in 24/28 56 32,611
almond stockpiles
Almond Trunk Diseases - Project updates, 16/19 52 30,044
field surveys and field sampling
InsightTrac, GoTrack - Brownport 14/17 8 4,717
InsightTrac, GoTrack, Amaretto 9/15 34 19,701
InsightTrac, GoTrack, Griffith 9/13 20 11,828
InsightTrac, GoTrack, Fish Screens, ACE 18/36 10 5,516
Variety and rootstock field day 16/21 27 15,084
SHV Irrigation and soil health trials 34/38 65 37,349
Soil Science Australia: Riverland Soil 11/24 47 27,568
Knowledge Day
Carbon Footprint Assessment and 14/15 58 33,164
Workshop
Irrigation Training Sunraysia 26/26 34 19,512
Irrigation Training Riverina 14/15 43 24,828
Irrigation Training Riverland 14/16 22 12,376
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@ Pageviews

300
25
20(

15(

10
15 20 25 30 35 40

Primary Dimension  Page +

Page 2 Readers Pageviews Avg. Time Spent per Reader Avg. Pageviews per Reader

163 4,792 00:07:21 294

% of Total: % of Total: Avg for View: % of Total:

19.11% (853) 12.75% (37,599) 00:13:57 (-47%) -33.3% (44.08)


https://view.joomag.com/in-a-nutshell/0960183001671426408?p=1

Reader Publications

Enter reader name or email In a Nutshell Summer 2022 Vol 23 Issue 4 X No segment selected Clear filters Dec 01,2022 - Mar 21,2023
Y Filters The system uses UTC+10:30 timezone.
Engagement Export Vv
Readers Pageviews Pages/Reader Avg. time spent per Reader

327 14,097 43.11 00:12:36

Sessions Avg. Sessions per Reader Downloads Social Shares

550 1 14 0

Links Clicked Video Plays Total Video Play Time Audio Plays Total Audio Play Time

23 22 00:31:13 0 00:00:00



Reader

Publications

In a Nutshell Summer 2022 Vol 23 Issue 4 X Clear filters Dec 01,2022 - Mar 21,2023
Y Filters The system uses UTC+10:30 timezone.
Video & Audio Performance Export v
Primary Dimension = Video +
Video Total Plays Unique Plays Avg. Play Time Total Play Time Length Avg. Completion Rate
% of Total: Avg for View: Avg for View: % of Total: % of Total: Avg for View:
81.48% (27) 25 (80%) 00:01:29 (5%) 83.95% (00:37:11) 83.95% (00:42:46)  0.87 (11%)
Peter Freeman 2.mp4 15 (68.18%) 13 00:01:48 00:23:30 00:01:37 1.12
Behind the scenes-The
7 (31.82%) 7 00:01:06 00:07:43 00:01:36 0.69

Almond Life

10/ page


https://s9.joomag.com/video/59c/48b/59c48ba601b3efdf734cdfcccc364315.MP4
https://s9.joomag.com/video/59c/48b/59c48ba601b3efdf734cdfcccc364315.MP4
https://www.youtube.com/watch?v=SKB9X1AshcA
https://www.youtube.com/watch?v=SKB9X1AshcA

Reader Publications

In a Nutshell Summer 2022 Vol 23 Issue 4 X Clear filters Dec 01,2022 - Mar 21,2023
Y Filters The system uses UTC+10:30 timezone.
Link Performance Export v
Primary Dimension = External Link +
. Total Clicks Unique Clicks

External Link =

% of Total: % of Total:

19.66% (117) 27.85% (79)
https://australianalmonds.com.au/industry/annual-memberships/?v=6cc98ba2045f 4 (17.39%) 3(13.64%)
https://australianalmonds.com.au/wp-content/uploads/2022/05/Almond-planting-and-early-tree-establishment-Establishment-of-canopy-Part-3.pdf?

4(17.39%) 4(18.18%)
v=6cc98ba2045f
https://almonds.hort360.com.au/ 3(13.04%) 3(13.64%)
https://www.horticulture.com.au/contentassets/bdd079ccc20042de8f9edccff41d28e7/al14007-final-report-complete.pdf 2(8.7%) 2(9.09%)
https://www.horticulture.com.au/growers/help-your-business-grow/research-reports-publications-fact-sheets-and-more/almond-as 18000/ 2(8.7%) 2 (9.09%)
https://www.haifa-group.com/ 2(8.7%) 2(9.09%)
https://www.ofi.com/sustainability/responsible-and-sustainable-sourcing/sustainability-in-almonds.html 2 (8.7%) 2 (9.09%)
https://www.ses.nsw.gov.au/ 1(4.35%) 1 (4.55%)
https://fps.ucdavis.edu/treelisting.cfm?treegroup=rootstock 1(4.35%) 1(4.55%)
https://thealmondlife.com/ 1(4.35%) 1(4.55%)

1 el N AN | mAamA LA+~


https://australianalmonds.com.au/industry/annual-memberships/?v=6cc98ba2045f
https://australianalmonds.com.au/wp-content/uploads/2022/05/Almond-planting-and-early-tree-establishment-Establishment-of-canopy-Part-3.pdf?v=6cc98ba2045f
https://almonds.hort360.com.au/
https://www.horticulture.com.au/contentassets/bdd079ccc20042de8f9edccff41d28e7/al14007-final-report-complete.pdf
https://www.horticulture.com.au/growers/help-your-business-grow/research-reports-publications-fact-sheets-and-more/almond-as18000/
https://www.haifa-group.com/
https://www.ofi.com/sustainability/responsible-and-sustainable-sourcing/sustainability-in-almonds.html
https://www.ses.nsw.gov.au/
https://fps.ucdavis.edu/treelisting.cfm?treegroup=rootstock
https://thealmondlife.com/

Reader Publications

Enter reader name or email In a Nutshell Summer 2022 Vol 23 Issue 4 X No segment selected Clear filters Dec 01,2022 - Mar 21,2023

Y Filters The system uses UTC+10:30 timezone.

Reading Progress Export v

Completed Started
38.23% 61.77%
Avg. Completion Time Avg. Completion Rate

00:00:29 38.23%

Primary Dimension  Publication + = Secondary Dimension

Publication Readers v Started Started (%) Avg. Progress Rate Completed Completed (%)

327 202 61.77% 1.93% 125 38.23%

% of Total: % of Total: % of Total: Avg for View: % of Total: % of Total:
38.34% (853) 43.16% (468) 112.96% (54.87%) 7.41% (-74%) 32.47% (385) -15.31% (45.13%)
In a Nutshell Summer 2022 Vol 23 Issue 4 327 (100%) 202 (100%) 61.77% 70.77% 125 (100%) 38.23%

10/ page



Reader

Enter reader name or email

Publications
In a Nutshell Summer 2022 Vol 23 Issue 4 X No segment selected

Y Filters

Clear filters Dec 01,2022 - Mar 21,2023

The system uses UTC+10:30 timezone.

Acquisition Overview

Sources

Direct

286 57.46%

Social

36 11.01%

Referral

5 153%

Social

Linkedin
27 75%

Facebook

9 259

Export v

Referrals

Other

5 100%



Reader

Publications

In a Nutshell Summer 2022 Vol 23 Issue 4 X Clear filters Dec 01,2022 - Mar 21,2023
Y Filters The system uses UTC+10:30 timezone.
Sources Export v
Week Month
@ Readers
200
150
100
50
Dec 12 Dec 26 Jan 09 Feb 06 Feb 20 Mar 06 Mar 20
Primary Dimension ~ Source  +
Source Readers = New Readers Pageviews Bounce Rate Pages / Reader Avg. Time Spent per Reader Identified
o, . .
327 198 14,097 0.31% 43.11 00:12:36 0
% of Total: % of Total: % of Total: Avg for View: Avg for View: Avg for View: % of Total:
38.34% (853) 31.18% (635) 37.49% (37,599) 0.7% (43%) 44.08 (-2%) 00:13:57 (-10%) 0% (0)
Direct 286 (87.46%) 161 (81.31%) 12,600 (89.38%) 0.35% 44.06 00:13:11 0 (0%)
Social 36 (11.01%) 34 (17.17%) 1,329 (9.43%) 0% 36.92 00:08:04 0 (0%)
Referral 5(1.53%) 3(1.52%) 168 (1.19%) 0% 33.6 00:12:38 0 (0%)

10/ page



Reader

Publications

In a Nutshell Summer 2022 Vol 23 Issue 4 X

Clear filters Dec 01,2022 - Mar 21,2023

Y Filters The system uses UTC+10:30 timezone.
Social Export Vv
Week Month
@ Readers
20
15
10
5
2\ 7\
Dec 12 Dec 26 Jan 09 Jan 23 Feb 06 Feb 20 Mar 06 Mar 20
Primary Dimension  Social Network ~ +
Social Network Readers = New Readers Pageviews Bounce Rate Pages / Reader Avg. Time Spent per Reader Identified
o, . .
36 34 1,329 0% 36.92 00:08:04 0
% of Total: % of Total: % of Total: Avg for View: Avg for View: Avg for View: % of Total:
87.8% (41) 87.18% (39) 93.59% (1,420) 0% (0%) 34.63 (7%) 00:07:37 (6%) 0% (0)
LinkedIn 27 (75%) 25 (73.53%) 994 (74.79%) 0% 36.81 00:08:28 0 (0%)
Facebook 9 (25%) 9 (26.47%) 335(25.21%) 0% 37.22 00:06:57 0 (0%)

10/ page



Almond Bytes — November 2022

Campaign Statistics

Email Campaigns Email Templates Settings

< | November Aimond Bytes 2022

Subject: All the latest news from the almond industry
Senton: Dec 01, 2022 12:33 PM UTC+10:30
Recipients: 1812

v Update stats
Performance Stats Recipients

Sent 1,680
Open rate & Click rate @
\ Unigue clicks 192
44.44% 11.69% Total clicks 749
Click-through rate & 26.31%
Unigue opens 730
Total opens 1575
Successful deliveries Bounces Unsubscribes Spam reports
1,643 (oze%) 37 p2m 0w 0 on
Top clicked links
Limk URL Recipients @ Total clicks € Click-through rate €
hitp: nds.com awindustrylaba-publications/v=6cc98ba20451 37 73 5%
https://viewer joomag.com/instructions-for-login-into-sapn-flood-map-application-instructions-for-login-into-sapn-food-map-application/04370880 34 60 47%
https:/australianalmonds.com.aw/v=6cc98ba 20457 El 53 42%
hitps:i/vimeo.com/776400752 Ell 68 42%
https:/wenw sapowernetworks.com.au 27 46 37%
https://www.sa.gov.au/topi . iver-murray-flood b3 61 34%
https://wwwvic.gov.au ] EL] 25%
https://www ses sa.gov.auhoma/ B 28 25%
https:i/wvew hazardwatch.gov.aur ® £ 25%
https://www ruralfinance com.aw/ 7 2 23%
https: s om.awriver-murray-flood-2022/ 5 45 2%
hittps://wvew syngenta.com.au/ B 18 18%
https://wwew nsw.govau/ficods/financial-suppert/farmers-and-primary-producers 2 El 16%
https:/Awww ses nsw.gov.aul 2 27 16%
Hps/WWW sesvic.govau n 29 15%
https://wvewyoutube com/watch?v=p5tKmeXtl-o n 28 15%
https/orchard-rite.com/locations 7 [E] L3
hitps://corporatepartners. banksa.com.au/ 3 ) 0.4%
hitps:i/linkedin.com/ 2 8 03%
https//www horticulture com.au/ 2 7 03%
hitps:/fiacebook com/ 2 1 03%
https:/finstagram.com/ 4 ) 03%
https:i/stolier.com au/ 1 3 of%

hittps://wwew haifa-group com/ 1 6 0%



Almond Bytes — December 2022

Campaign Statistics

Email Campaigns Email Templates

¢« | December Almond Bytes 2022

Recipients

Subject: All the latest news from the almond industry
Sent on: Dec 21, 2022 04:54 PM UTC+10:30
Recipients: 1822

Sent 1,680
Open rate @ Click rate @
ny Unique clicks
Total clicks
51.75% 772%
Click-through rate &
Unique opens 845
Total opens 1,685
Successful deliveries Bounces Unsubscribes Spam reports
1,633 (orzm A7 28%) 2 (012%) O 1o%)

Tap clicked links

Link URL
https:ffviewerjoomag.com/in-a-nutshell-ian-summer-2022-final/09601830016 71426 408
hitps-/faustralianalmonds com au/?v=6ccS8ba2045f
httpsffalmonds_hort360.com.au/ ¥l apply

http:/fwww.sa.gov.au

https-/fevokeag com/thinking-outside-the-box-worldeading-autonomous-beehive/?mkt_tok=NjGzl USPRyOzMDAAAAGC CHIIN_GIXNHmM-cNFBtOrV 2H0DPIYCODIVB-YWS-

0Oy2Dg0O093q0OHDHNdFerOHWmMErMtEZpWFOgQnd7mPCvUgGmEze IHLWNDaPZSPbA
hitps/fwww.environment. sa.gov.au/

hitpsfwww.syngenta.com.au/

hitp:/fwwwyvic.govau

https-/forchard-rite com/locations

https/fwww service.nsw.gov.auffloods/financial-assistance

https/fwww.landig.com/data

hitps-/fnswedpi qualirics com/jfe/fform/SV_SvzxdFcemzIVNI
https:/fagrifutures.com.au/opportunities/horizon-scholarship/

hitps/fwww polytexnet.au

hitps-ffcorporatepartners.banksa.com.au/

126

268

14.92%

Recipients @ +

27

24

20

Total clicks £

36

32



Almond Bytes — January 2023

Campaign Statistics

Email Campaigns Email Templates

¢ January Alimond Bytes 2023

Subject: All the latest news from the almond industry
Senton: Jan 25, 2023 04:08 PM UTC+10:30
Recipients: 1,822

[R—

Recpients

Sent 1,665

Open rate @ Click rate @
y Unigue clicks 139
50.75% 8.64% Total clicks 208
Click-through rate & 17.02%
Unigue opens 817
Total opens 1,869
Successful deliveries Bounces Unsubscribes Spam reports
1,610 =s7%) G5 @am 3 (1% 0 0%
Top clicked links
Link URL Recipients @ v Total clicks & Click-through rate ©
https://www.horticulture.com.au/g your-business-grow’t h-reports-publications-fact-sheets-and-more/as 7002/ 8 56 47%
https//australianalmends.com.au/?v=6cc98ba2045f 6 a 4.4%
https://www ertilizerorg/Public/News  Events/IFA%20Blog/Public/News __ Events/IFA_Blog/2022 1221 Five Fertilizer Market Dynamics_in_2022.aspx a 63 42%
hitps://www.syngenta.com.au/ 2 23 26%
https://www.polytex net au % 1 2%
httpsz//orchard-rite.com/locations 15 7 18%
https:A/sumitomo-chem.com.au/ 13 3 16%
https/business.gov.au/grants-and-programs/cooperative-research-centres-projects-crep-grants 10 23 12%
https/almonds.hort360.com.au/#Vapply [ 8 07%
hitps2//www.cventbrite.com.au/efagrivoltaic-research-and-innovation-conference-tickets-444968411497 5 T 0.6%
https//co rtners.banksa.com.au 4 16 05%
hitps-//evokeag.com/event-2023/7mkt_tok=NjQzLUSPRy0zMDAAAAGH2ghN7_4Fn03znxZk9PqgY1BSAcMgyxywCZEuuqdFMegWCxMsq6cabY Rityv-2jzz6VNmr_McGSPg24WXbxOU- * - b
o6uLUMLKPNTORde[Tg e
4 8 05%

https://agrifutures com.aufknowledge-hub/#sta=All&stp=1

Show 25 |~ entries Showing 1to 13 of 13 entries & Pre




Almond Bytes — February 2023

Campaign Statistics

Email Campaigns

Email Templates

<  February Almond Bytes 2023

Subject:

Senton:

Recpients

Sent 1,663

Open rate @

61.25%

Unigue opens

Total opens

Successful deliveries

1,618 973

Top clicked links

Link URL

All the |atest news from the almond industry

Feb 24, 2023 04:33 PM UTCH10:30

Recipients: 1,833

Click rate @

y Unique clicks

7.61% Total clicks

Click-through rate &
991
1949
Bounces Unsubscribes Spam reports

45 prmy 0 o 0 (o)

https2//australianalmonds.com.au/?v=6cc98ba2045f

https/australianalmonds.com.au/topic/sustainable-chemical-use/?7v=6cc98ba2045f

hitps:/fww syngenta.com.auf

https://sumitomo-chem.com.au/

hitps:/fwvw polytexnet.au

hittps:/ i m.auwp

hitps:/ibit ly/2lgokYl

fuploads/2020/09/Honey-bee-BMP-quick-guide-for-growers. pdi?v=6cc9Bba2045¢

hitps-/faustralianaimonds.com au/topicipoliination/?v=Bcc98ba2045f

https/iorchard-rite.com/locations.

hitps:/fwwan churchillirust com au/news_itemiapplications-for-the-2023-churchill-fellowship-round-are-opening-saon/

https://corporatepartners.banksa com.au/

hitps:/Awvww austrade.gov.awaustraliantexport/export-grants

hitps:/hwww.grochem.com.au

https://almonds hort360.com.aut#!/apply

htps:/f e ndation.org auo

hitps/fwww.haifa-group.com/

https/istoller.com.au/

llinators.

https//www.facebook.com/AlmondBoardofAustralia

https-/fwww instagram com/australianalmonds/

hitps:/Awww agricuiture gov.au/abaresioutiook

hitps:/fwvww beefriendlyfarming org.au/

123

251

12.42%

Recipients @
EL]
29
29

24

Total clicks &

Click-through rate &

38%
29%
29%
24%
17%

16%

0%
0%
0%
o
o

o
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Communication is an important element of the almond industry's sustainability journey. We need to be able to
demonstrate the great work our growers and processors are doing in the sustainability space. Developing a
library of resources including photos and videos will help us to do this.

This month Sustainability Officer Ella Henson hit the road with production company Safari to visit growers and
other industry personnel in the Riverland and Sunraysia. Ella and the Safari team interviewed industry
representatives about various aspects of sustainability, capturing the interviews on camera. The Safari team also
captured photos and videos of their orchards and processes. Unfortunately, the Riverina portion of the trip was
postponed due to road closures caused by flooding.

Flood assistance resources

Many of our growers are currently being affected by flooding and the Murray River high river situation. We have
compiled a list of helpful resources for affected producers.

VICTORIA

e Victorian Government flood support: 2022 Victorian Flood Recovery | Victorian Government
(www.vic.gov.au)

e State Emergency Services: Local flood guides (ses.vic.gov.au)

e Victorian Government financial support: Financial support available for people impacted by the 2022
Victorian floods (www.vic.gov.au)

e Primary producer flood recovery package: Rural Finance

SOUTH AUSTRALIA

e South Australia Government Flood Advice Page: River Murray flood

e State Emergency Services: SASES - Home

e SA Power Network River Murray community updates: River Murray flood 2022 - SA Power
Networks

e Generator grants: SA Government flood assistance includes grants for generators



https://www.vic.gov.au/
https://www.ses.vic.gov.au/
https://www.vic.gov.au/
https://www.ruralfinance.com.au/
https://www.sa.gov.au/topics/emergencies-and-safety/river-murray-flood
https://www.ses.sa.gov.au/home/
https://www.sapowernetworks.com.au/river-murray-flood-2022/
https://www.sapowernetworks.com.au/river-murray-flood-2022/

(sapowernetworks.com.au)

NEW SOUTH WALES

e Hazard Watch flood mapping: HazardWatch - New South Wales Flood Warnings
State Emergency Services: NSV State Emergency Service
NSW Government grants for farmers and primary producers: Grants and payments for farmers and
primary producers after floods

We encourage any growers who are having difficulties getting government or agency response to contact the
ABA on (08) 8584 7053 or by email to communications@australianalmonds.com.au.

SA generator grants

South Australian producers are encouraged to apply for financial assistance to purchase a generator if their
power is going to be cut off due to flooding.

The funding will be available for households and businesses that receive notification from SA Power Networks
that they will lose their power and purchase a power generator to enable them to safely remain at their property

during the flood event.

For more information and to check your eligibility visit here www.sapowernetworks.com.au.

Power disconnection mapping updated for SA

SA Power Networks have provided updated mapping in regard to potential power disconnections along the
Murray in the coming weeks.

Please find details in the below PDF on how you can access the mapping. The SA Government is addressing


https://www.sapowernetworks.com.au/
https://www.hazardwatch.gov.au/
https://www.ses.nsw.gov.au/
https://www.nsw.gov.au/floods/financial-support/farmers-and-primary-producers
https://www.nsw.gov.au/floods/financial-support/farmers-and-primary-producers
mailto:communications@australianalmonds.com.au?subject=Murray%20River%20floods&body=
https://www.sapowernetworks.com.au/

regulatory requirements around exclusion zones and powerline clearances, which would have significant material
impacts on which infrastructure would be impacted and therefore, associated need to disconnect supply.

Instructions for login into SA Power Networks Flood Map application —
External Customers

1. Link to access SA Power Networks Flood Map : ArcG1S Web Application
2, User will be prompted to sign in: Click on Government of South Australia Access button

Sign In 1o 54 Pawer Networks

@esri

3. A new screen requesting to enter email address will be presented. Enter Email and click Sign On

N
Power Empowering
Q ‘\h-h:nrw South Australia

4, User screen changes to Awaiting Magic Link. System will send a Magic Link ta the emall provided. Click
an the link to continue, Leave the current window apen
Awaiting Magic Link
L |



https://viewer.joomag.com/instructions-for-login-into-sapn-flood-map-application-instructions-for-login-into-sapn-flood-map-application/0437088001669859493
https://viewer.joomag.com/instructions-for-login-into-sapn-flood-map-application-instructions-for-login-into-sapn-flood-map-application/0437088001669859493
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SINGULARLY BRILLIANT

SEGURIS® Flexl fungicide dellvers
excellent protection against key almond

diseases with unmatched flexibllity: Sequris

Australian Almond Conference

Did you miss our Australian Almond Conference last month? Catch a snippet of the action with our new video
overview, which you can watch above.

High Performance Orchard Frost Fans & Efficient Tree Shakers for Nut Harvest,
Only From

Orchard-Rite

CLICKTO FIND A
DEALER NEAR YOU



https://www.syngenta.com.au/
https://vimeo.com/776400752
https://orchard-rite.com/locations

New Almond Insights released

australian
A\ almonds

The Almond Insights for 2021/22 has now been released. Aimond Insights provides an up-to-date assessment
of the Australian almond industry using information provided by growers, processors, marketers, government and
other organisations.

Highlights of the 2021/22 edition are:

e  The growth of the Australian almond industry continued in 2021-22 with an additional 680 hectares
being reported to the ABA

e Total industry plantings have expanded to 60,463 hectares

e The 2020-21 Australian almond crop represented steady growth at 114,427 tonnes which is 8.8% higher
than the previous year

e  Production is forecast to be 143,805 tonnes in 2022

e Australian marketers and processors still managed to increase sales by 13% on the previous year’s
record tonnage.

The Almond Life campaign


https://australianalmonds.com.au/industry/aba-publications/?v=6cc98ba2045f

Since the launch of The Almond Life campaign in September this year, the videos have generated 1,409,247
impressions and 301,246 views on YouTube. Facebook and Instagram are tracking well, with 5,371,069
impressions, reaching a total of 1,324,545 people.

Through leveraging humour, we have built a concept that is entertaining, inspirational, and educational to the
Gen Y and Gen Z cohorts. We want to emphasise the role of almonds as a smart, go-to snack to maintain a
healthy and balanced diet.

The domestic promotion has concluded for 2022 and will recommence in January next year. We look forward to
sharing more exciting updates in 2023. Make sure to follow us on our social media platforms to see all the latest
from this campaign as we continue to bring fun, new experiences to enjoy that daily handful of Australian
almonds.

Growers flock to pest management field day


https://www.youtube.com/watch?v=p5tKmeXt1-o

The Almond Board of Australia hosted an Integrated Pest Management Field Day at Aroona Farms in the Riverland
recently.

Over 30 almond growers attended the field day to hear Agriculture Victoria Senior Research Scientist David Madge
speak about the Carpophilus Beetle, Carob Moth and other pests of interest.

After Mr Madge spoke about the pests and fielded a range of questions, the growers were then taken on a walk
through the Aroona Farms orchard to learn about their habitat and how to monitor for the pests.

Industry events and meetings

15 December - ABA Market Development Committee Meeting, online meeting (time TBC)
15 December - ABA Audit & Risk Committee Meeting, online meeting (time TBC)
16 December - ABA Board Meeting, Glenelg Pier Hotel, Adelaide, 8.30am-11.30am

bank SA
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Varroa update - hive movement negotiations continue
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Negotiations with various agencies continue around gaining some certainty around beehive movements for 2023.
The NSW DPI team are confident that it remains technically feasible to eradicate varroa mite from northern NSW
after the first mites were detected on June 22. Since then, NSW beehives have not been permitted to move
across state borders and some Victorian and SA orchards were left short of optimal stocking rates during the
August bloom.

The ABA continues to push for agreement between the states to facilitate an orderly movement of hives that
transcends State borders.

Flood assistance resources

Many of our growers are currently being affected by flooding and the Murray River high river situation. As the
flooding disaster develops, State Government bodies have outlined a number of different financial support
opportunities, emergency accommodation and contact details for assistance.

The ABA encourages growers who are having difficulties getting government or agency response to contact the
ABA on (08) 8584 7053 or emailing communications@australianalmonds.com.au.

VICTORIA

e Financial support available for people impacted by the 2022 Victorian floods - www.vic.gov.au
SOUTH AUSTRALIA

e Relief, legal and financial assistance - www.sa.gov.au
NEW SOUTH WALES

e Financial assistance - Service NSW
e Forinformation on the Murray River flows, projections and when areas are expected to peak -
Department for Environment and Water.
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In the event of emergency assistance call the SES on 132 500 or Triple Zero in the event of a life-threatening
situation.
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BeeWise to showcase autonomous beehive

In December the ABA met with BeeWise to find out more about beekeeping agritech that has the potential to
increase beekeeper capacity 10-fold by using robotics to overcome predicted labour and hive shortages. Saar
Safra (co-founder BeeWise) will be at Evoke Ag, Adelaide in February 2023, to find out more.
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NSW Grower Survey - skills and labour needs

The Department of Primary Industries in collaboration with the Ministers Ag Management Advisory Group has
released a survey seeking to gain some baseline information on worker need/demand/skills/accommodation by
sector/region to inform future projects/actions/opportunities.

NSW growers are invited to fill out the survey to help gather information surrounding current labour shortages. To
fill out the survey click here.

AgriFutures Horizon Scholarship now open

The scholarship is available to students studying an agriculture-related undergraduate degree or a Science,
Technology, Engineering, Maths/Finance (STEM) degree with relevant majors which align to agriculture.
Applications close on Friday, January 13, 2023.

For full details or to apply visit Horizon Scholarship | AgriFutures Australia.
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Budwood harvest kicks off
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The ABA’s budwood cutting season is currently underway, after mild weather had produced less than optimal
growing conditions.

ABA staff member Melissa MacFarlane and her team of budwood cutters got into harvesting once the budwood
met the high quality standards expected.

Nurseries are encouraged to communicate with their customers about expected adjusted delivery date
expectations.

Industry-wide spatial mapping - Land I1Q

Delayed by flooded roads plans are back in place for ground truthing of almond orchards in the new year. The
ABA will be chauffeuring LandlQ across the Riverina, Murray Valley Sunraysia and SA to ascertain the exact
footprint of the industry. The industry-wide spatial map will help better understand industry trends in terms of land
use and forecasting strategic responses to industry issues.

At a recent Plant Health Australia forum the need for remote sensing was identified as an important part of a
biosecurity preparedness strategy, being able to identify areas at risk and forecast level of impact for specific
exotic pests and diseases, and designing effective detection technologies to rapidly respond and measure the
actual impact in these areas.

Other uses of spatial data can be found here.

)
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In A Nutshell - Summer edition out now

Have you read our latest issue of In A Nutshell yet? The Summer edition is packed full of all the highlights of the
recent Australian Almond Conference, as well as the latest in industry news and research.
Clink the button below to read the online version now.

EIIJ stralian
Summer 2022 amonds

In A Nutshell

The Officlal Newsletter of the Australlan Almond Industry

Patrick Brown and David Doll's
. . expertise on show...
- Almond Hort260

= DYNAMIC
- California's

sustainable mission

d Honouring John Bird

- Meet a Sustainability

Champion

View Digital Edition



https://viewer.joomag.com/in-a-nutshell-ian-summer-2022-final/0960183001671426408
https://viewer.joomag.com/in-a-nutshell-ian-summer-2022-final/0960183001671426408

WE WISH ALL OF OUR MEMBERS,
GROWERS, INDUSTRY
STAKEHOLDERS AND SPONSORS

A SAFE AND MERRY CHRISTMAS
AND HAPPY NEW YEAR

The Almond Board of Australia office
will be closed this Friday, December
23, 2022, (COB) and re-opened on
Tuesday, January 3, 2023.

FOR URGENT ENQUIRIES OR ASSISTANCE
CALL CEO TIM JACKSON ON 0438 871 312.

For any other enquiries email
admin@australianalmonds.com.au and a
staff member will be in contact when the

office re-opens.

Industry support activities this month



Over the past month, the ABA has conducted the following industry support activities:

Budwood cutting

ABC Conference and California study tour

Life Cycle Assessment project support

Plant Health Australia AGM and members forum

Plant Industries forum

SA Hort Coalition Board meeting and AGM

Agriculture Victoria Industry Reference group — Flood response and impact stakeholder forums

Industry events and meetings

19 January - ABA Board Meeting, Glenelg Pier Hotel, Adelaide, 8.30am-11.30am
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January 2023 Almond Bytes

Autonomous tractor ready to roll

As a part of the project Demonstration of functional driverless tractor for Australian horticulture (AS17002), the
Almond Board of Australia has had GoTrack installed on its tractor set up for autonomous functions.

The final stage of the setup is due to be completed next week and it will then be seen spraying the orchard
without a driver.

The project team will assess the day-to-day performance of the driverless tractor over an extended period to
measure its consistency and reliability under a range of duties and orchard conditions.

Right: The ABA's tractor fitted with new GoTrack driverless tractor technology.


https://www.horticulture.com.au/
https://australianalmonds.com.au/?v=6cc98ba2045f
https://www.horticulture.com.au/growers/help-your-business-grow/research-reports-publications-fact-sheets-and-more/as17002/
https://australianalmonds.com.au/?v=6cc98ba2045f�
https://www.haifa-group.com/�
https://stoller.com.au/�

Fertiliser market dynamics
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To say 2022 was a challenging year for agricultural business is an understatement with price hikes never seen
before in key imported agricultural inputs such as fertilisers, chemicals, fuels and lubricants (see Figure 1 above).

The International Fertiliser Association (IFA) published an article (December 2022) that describes five key trends
in the fertiliser market that created the difficult conditions that was the year 2022.



https://www.fertilizer.org/Public/News___Events/IFA%20Blog/Public/News___Events/IFA_Blog/2022_12_21_Five_Fertilizer_Market_Dynamics_in_2022.aspx
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Quick harvest checklist and reminders

AT
&

Here's a simple checklist to keep you on track ahead of harvest this year:

e Ground preparation in and out of orchard — Prepare the orchard floor so that it is level to ensure
ease of harvest. Also make sure you have vacant land prepared for drying fruit just in case there is any
adverse weather during harvest.

e Machinery — Make sure your harvest equipment has been serviced and is running for harvest.

e Irrigation — Ensure the irrigation system is well maintained to minimise pooling of water. Pooling of
water on nuts creates a climate where Carpophilus Beetle will thrive.

e Chemical applications — Be aware of wind-fallen nuts for herbicide applications and remember harvest
withholding periods apply from the first variety in hull split even if you're only spraying Nonpareil.

e Stockpiling - Make sure the crop is only stockpiled at a maximum of 6% kernel moisture or 12% hull
moisture to ensure food safety standards are met.



https://www.syngenta.com.au/

The Almond Board of Australia covered a lot of ground this month mapping every almond orchard in the
southeast of Australia with spatial mapping experts from LandIQ.

Joel Kimmelshue and Seth Mulder from LandlQ brought their expertise from California where they have been
mapping almonds and other horticultural and field crops for years.

The ABA staff will be litmus testing the initial mapping with growers in the next couple of months to ensure the
highest level of accuracy.

A few surprise orchards were discovered and will be incorporated into our total area calculations reported in our
Almond Insights later this year.
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Chinese trade restrictions to ease

Chinese ambassador to Australia Xiao Qian gave the strongest indication yet that trade restrictions imposed on
Australian products such as wine, seafood and barley could be lifted in the not too distant future.

ABA CEO Tim Jackson attended an SA Premier-hosted event in Adelaide last week to celebrate the 50th
anniversary of Australian-Chinese diplomatic relations and heard the Ambassador give every indication in his
address that there was a strong interest in opening up trade.

This was great news for many in the room and eased uncertainty for the almond industry's export program which
continues to increase its exposure to the Chinese market.

Almond exports to China are up 47% season to date and now represent more than half of the industry total
export volumes. A free trade agreement has allowed growers to receive a premium price in an otherwise flat
global market and maximise returns for growers.

Above right: Chinese ambassador to Australia, Xiao Qian, spoke about the potential easing of trade restrictions between China and
Australia at an event in Adelaide recently.
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Industry support activities this month

Over the past month, the ABA has conducted the following industry support activities:
e Budwood cutting
Life Cycle Assessment project support
Consultation with State Government agencies to open borders for beehive movement
ACE Orchard trial management
Tour of enhanced processing facilities at Almondco, Renmark
Rootstock project data collection and analysis.
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Events, resources and grant opportunities

New grant opportunity available for Co-operative Research Centres Projects
Agrivoltaic Research and Innovation Conference takes place next month
AgriFutures launch eight-part alternative energy resource series

evoke AG Convention in Adelaide next month
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February 2023 Almond Bytes

The fourth annual Almond Ashes cricket test between Australian almond sellers and Indian almond buyers was
held in Dubai on the eve of the Gulfood Trade Show recently.

Just as the other Indian national cricket side did in Delhi against the Australian cricket team, the Indian almond
buyers emerged victorious, which has levelled the annual series at two-all.

At the post-match function the proud victors did not take long to start discussing new season almond offers with
the Australian sellers and were exploring what new opportunities can be taken up under the new AI-ECTA trade
agreement that has lowered tariffs of Australians almonds by 50% this year.

Caption: A team of Indian almond buyers, left, took victory in the Almond Ashes over the Australian side recently.



https://australianalmonds.com.au/?v=6cc98ba2045f

Australian almonds win hearts on Valentine's Day

Australian Almonds (The Almond Board of Australia) used the occasion of Valentine's Day to remind consumers
that eating a handful of almonds every day as part of a balanced diet can help to keep the heart healthy.

City professionals in Sydney, Melbourne and Brisbane were treated with complementary samples of almonds,
packaged in a convenient reusable metal heart-shaped tin as they headed into the office.

Overall, the activation was a huge success, with over 7,000 heart tins sampled across all three states. Consumer
sentiment was very positive, with people stopping to find out more about Australian almonds and where the
almonds are produced in Australia.

Caption: ABA Marketing Officer Lou Martin helped hand out complementary almond tins to thousands of people on Valentine’s Day to

remind Australians of the benefits of almonds for heart health.
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Australian almonds on world stage
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This year’s recent Gulfood exhibition — one of the largest fine food exhibitions in the world - was extremely well
attended with significant interest in Australian almonds from our current customers and potential new customers.
This exhibition, held in Dubai, has attracted buyers from across the Middle Eastern region as well as from India.
ABA Chief Executive Officer Tim Jackson and Market Development Manager Joseph Ebbage were in attendance
at the event to connect with potential buyers and to showcase Australian almonds.
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Almond Fungicide Planner: February 2023 Update

The Almond Fungicide Planner has now been updated to include the new registration of Luna Experience. To
download the new version head to the Sustainable Chemical Use topic page at Sustainable chemical use -
Australian AlImonds and download!

Harvest time at ACE
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The Almond Board of Australia’s ACE Orchard is a hive of activity as harvest time begins to kick off.

Permanent orchard staff plus seasonal workers are working together to get this season’s crop off the trees and
ready for stock piling.

The ABA would love to see any harvesting photos or videos from its members or growers at their orchards across
the country.

If you have a video or image you would like to share, email jkuerschner@australianalmonds.com.au.
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Join Hort Innovation for its Hort Stats 2021/22 launch

Join Hort Innovation for the launch of the 2021/22 Australian Horticulture Statistics Handbook to learn the most
up-to-date insights and trends in the horticulture industry.

The stats resource is now in its 8th edition and will be unveiled during a webinar on February 28 from 10.30 to
11.30am AEDT. To register click here.
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Exploring the world of ag tech

Almond Board of Australia Industry Development Officer Josh Fielke attended evokeAG to witness the latest and
greatest in agricultural technology.

Topics presented to the 1500-plus attendees included applying sustainability frameworks in agriculture, making
on-farm data work for property owners, autonomous machinery and much more.

Josh will use the information and the connections made at the conference to promote the development and
implementation of agricultural technology throughout the almond industry.

Caption: Over 1500 people attended the recent evokeAG event, including the ABA's own IDO Josh Fielke.
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Reminder: Connect with your beekeeper or broker now
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While many growers have their minds turned to harvest right now, the ABA is also reminding them to make
contact with their beekeepers or bee brokers ahead of the upcoming pollination season to give advance notice of
what their hive needs may be for winter and spring.

It's also a great time to brush up on grower responsibilities and best practice when it comes to caring for hives
during their stay in the orchard - check out the ABA's Honey Bee Best Management Practices Quick Guide for
Growers for more information. There are lots of other great resources on our pollination page, including a handy
template pollination agreement.

Churchill Fellowships on offer for international trip

Applications for Churchill Fellowships are opening March 1, 2023, and are available to any Australian who would
like to explore international best practice and innovation or learn new skills from other countries.

They will need to demonstrate a benefit to our community in bringing back and applying your learnings.
Applicants are empowered to design their own projects and are expected to have researched, studied or worked
through their topic or issue thoroughly in Australia before applying.

A Churchill Fellowship is not an academic award, and no educational qualifications are needed to apply.

For more information click here.
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Industry support activities this month

Over the past month, the ABA has attended or facilitated the following industry support activities:
Yenda Producers post-flood and wet spring management strategy — Griffith and Hillston
Rootstock trial data collection, NSW, SA & VIC sites

ABA Pollination Committee meeting

National Management Group meeting — Varroa

Field trials on ACE Orchard

ABA Sustainability Committee meeting

Presentation to Nutrien Ag agronomists and account managers on chemicals in almonds
ABA Production Committee meeting

EvokeAg conference

Meeting with the Israel — Australia Chamber of Commerce

Meeting with ag tech companies with bee hive technologies

Inspection of UniSA almond hull separator being built by John Fielke

GoTrack installation and set up at the ACE Orchard

Updated the almond fungicide planner.
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Events, resources and grant opportunities

e Export Market Development Grants now open — grants for small to medium enterprises to assist with
export market development.
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e Making your property more bee friendly — find out more about how to attract powerful pollinators to your
orchard with these helpful resources.

e Renew or sign up to become a Bee Friendly Farm — renew your accreditation, or find out what it takes to
become a Bee Friendly Farm.

e ABARES Outlook Conference takes place — get the latest on the emerging trends and issues to impact
our industry.
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