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Public summary 
The Nuts for Life program is a credible and well-recognised scientific program focused on improving the nutritional 
reputation of nuts amongst key opinion leaders and health care professionals. The program collates, interprets, and 
disseminates research pertaining to nuts, and builds awareness of the positive role they play in healthy dietary patterns. 
 
Scientific research, spanning more than two decades, links regular nut consumption with a range of cardiometabolic 
benefits and a reduced risk of chronic disease. Yet despite this, there is a lack of translation into Australian eating habits. 
A re-analysis of theAustralian Bureau of Statistics (ABS) 2011-2013 Australian Health Survey data revealed that only 2% of 
Australians met the 30g a day target. Therefore, there is clearly a need to find ways of enabling shifts in these 
consumption patterns to help reduce this gap. 
 
This three-year project (HN19000), which is a continuum of projects since 2003, aimed to reduce the gap between 
Australian’s current daily nut consumption, and the recommended consumption – a target of 5% pa compound growth - 
to ultimately deliver better health outcomes for Australians.  
 
The project aimed to address this aim via continuing to increase awareness, among key opinion leaders and health 
professionals, of the role nuts play in a healthy diet, and to position nuts as an integral part of plant-rich dietary patterns.  
Three visionary objectives were identified: 

• Development of a high-level health claim for nuts 
• Increased prominence of nuts in the next revision of the Australian Dietary Guidelines 
• Reported energy content of nuts to be reduced, in line with research. 

 
The channel used to educate and disseminate scientific information was via a target audience of health professionals – 
general practitioners (GPs), dietitians and fitness professionals – as well as key opinion leaders and policy makers.   
 
Key activities included: 

• Commissioning a research group to systematically review the evidence to support a high-level health claim for 
nuts and cardiovascular disease, and a subsequent submission (informed by the research findings) to Food 
Standards Australia and New Zealand,  

• Sponsorship of a PhD program investigating the available energy content of nuts,  
• Engagement in the review process for the 2013 Australian Dietary Guidelines, and 
• Collating, distributing and communicating the findings from these (above) research projects, and other research 

pertaining to nuts, via both new and existing Nuts for Life communication activities  
 
Whilst communications focused on nuts’ role in cardiovascular disease risk reduction, weight management, and healthy 
dietary patterns, other areas included chronic disease prevention, plant proteins, sustainability, gut health, brain health, 
and fertility.  
 
The intended end of project outcome was to contribute to an increase in Australian nut consumption, closer to the daily 
target of 30g per day.  
 
Overall, despite some significant disruptions throughout the project, as a direct result of the COVID pandemic, the growth 
of the industry in terms of value and volume remained stable – a value worth $692 million and 66,100 tonnes to the 
industry (at the end of FY 2022). Industry data suggests that Australians are consuming an average of 7g of tree nuts per 
day (noting this figure excludes peanuts).  
 
Intermediate outcomes focused on continuing to increase the knowledge and awareness among health professionals of 
the health benefits of nuts to enhance their nutritional reputation.  
 
Evaluation activities were formative and summative, and included the use of surveys throughout the program. Health 
professionals surveyed at the conclusion of the project indicated that their knowledge of the role of nuts for chronic 
disease prevention was maintained or strengthened, with nearly all (95%) stating that they recommend nuts to their 
clients or patients as part of a healthy diet.  
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Key insights and learnings from this project will be used and implemented in future iterations of the Nuts for Life 
program.  

Keywords 
Nuts; tree nuts; nutrition; health; disease prevention; healthy handful; 30g/day 

Introduction 
Decades of research links regular nut consumption with a range of cardiometabolic benefits and a reduced risk of chronic 
disease, including a reduced risk of cardiovascular disease (CVD). In fact, a recent review [1] of more than 145 systematic 
reviews and meta-analyses, found eating a handful of nuts a day (~28g), compared to eating no nuts at all, was associated 
with: 

• 25% reduced risk of coronary heart disease 
• 22% reduced risk of death from CVD 
• 22% reduced risk of dying from all causes 
• 21% reduced risk of CVD 
• 11% reduced risk of dying from cancer,  

and a reduced risk of mortality from respiratory disease, infectious diseases and diabetes.  
 
At the onset of the Nuts for Life program in 2003, and despite these well-documented health benefits, the perceived 
healthiness of nuts for preventing chronic disease was low amongst GPs (18% agreed that nuts could play a role in 
preventing chronic disease), dietitians (46% agreed), and consumers (15-24% agreed), based on market research 
conducted at the time.  
 
Subsequent research demonstrates that the Nuts for Life program has strongly influenced these perceptions, which have 
dramatically improved over time. Findings from market research, conducted in 2023, confirms that health professionals – 
particularly GPs and dietitians – remain the most trusted source of health and nutrition information. So, it’s imperative 
that nutrition education continues amongst health professional groups. 
 
And it is evident that the nut industry has benefitted from the impact the program has had on nuts’ perceived healthiness 
and awareness, with apparent nut consumption nearly doubling in volume and tripling in value from 2003 to 2021/22. 
Whilst several factors have led to this growth, it is well accepted worldwide that education of the health attributes of nuts 
is a key driver of increasing nut consumption.  
 
But there is still a long way to go.  
 
Instead of the suggested target of 30g per day, industry data shows Australians are consuming an average of around 7g of 
nuts per day, with Australian Bureau of Statistics data revealing only 2% are meeting the 30g a day target [2].  A report 
from the Australian Institute of Health and Welfare: Australian Burden of Disease Study, indicated nuts (and seeds) are 
just as, if not more important than other plant foods, such as vegetables, in terms of their potential to reduce the total 
disease burden [3]. Yet, our current Australian Dietary Guidelines do not prioritise nuts (including as an important plant-
based source of protein) meaning they are ‘lost’ in recommendations.  
 
Nuts for Life’s mission, since 2003, has been to facilitate regular nut consumption among Australians.  
 
This phase of the project aimed to continue to reduce the gap between Australian’s current consumption and the 
recommended target of 30g per day. The program aimed to position nuts in the minds of key opinion leaders, influencers, 
and health professionals (GPs, dietitians and fitness professionals) as an important component of healthy plant-rich 
eating patterns.  
 
It aimed to do this via a series of novel objectives with industry-wide benefits. The three key objectives of this project 
were: 
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• Development of a high-level health claim for nuts 
• Increased prominence of nuts in the next revision of the Australian Dietary Guidelines, 
• Reported energy content of nuts to be reduced, in line with research. 

 
These game-changing, high-level objectives require a significant time investment – not limited to this three-year project. 
Nevertheless, the progress made towards achieving these, and the subsequent development of scientifically-
substantiated messages, communicated to key opinion leaders and health professionals, continued to build the 
importance of nuts within healthy diet patterns, and for chronic disease risk reduction. 
 
The project is facilitated by the Australian Nut Industry Council in collaboration with Australian tree nut industry 
members, and more recently, the peanut industry. 
 

Methodology 
To deliver upon the objectives identified by Hort for this project, Nuts for Life operated activities within our three key 
objectives (previously mentioned) in addition to our foundational objectives.  

The following message platforms underpinned all the main communications developed throughout the project: 

• Plant-based diets support overall health and well-being 
• Regular nut consumption for disease prevention and management 
• Eating sustainably for a healthier you and for a healthier world.  

 
The project commenced in June 2020.  
 
KEY OBJECTIVES 

1. Gain a high-level health claim (years 2-3) 
Determine the feasibility of a high-level health claim for nuts, and submit an application to FSANZ 
We commissioned the University of Wollongong to scope the literature to determine the strongest direction for heart 
health evidence for a food-health relationship – i.e. nuts and blood lipids; nuts and cardiovascular disease; or nuts and 
coronary heart disease. A subsequent systematic review and meta-analysis was conducted for nuts and cardiovascular 
disease risk reduction (which was strong for evidence and was deemed the most compelling claim) which then informed a 
major part of the application to FSANZ for a high-level health claim. 
Consumer market research was also conducted by Focus Insights to determine consumer understanding and support of 
the proposed health claim. 
 

2. Increase prominence of nuts in Australian Dietary Guidelines (years 1-3) 
Co-ordinated communications program and collation of the evidence to support nuts’ position 
We collated evidence and made a submission to the NHMRC stakeholder scoping survey for nuts to be better 
acknowledged as an integral component of healthy dietary patterns. We developed resources, held an in-person event, 
liaised with key stakeholders, and communicated – using our established communication channels - our key messages for 
increasing nuts’ prominence. 
 

3. Change labelling policy for energy labelling (years 1-3) 
Sponsor a PhD project investigating the energy content in nuts 
We sponsored a PhD candidate to investigate the true energy content of nuts. The PhD project consists of three parts: 1. 
systematic review of metabolisable energy, and energy compensation and expenditure; 2. Dietary modelling of 
metabolisable energy figures applied to the Australian Health Survey data; 3. Qualitative study exploring perceptions and 
impacts of labelling changes amongst stakeholders and consumers. 
 
FOUNDATIONAL ACTIVITIES 
Science and research 
Development of a nut research database to generate and support messages and communications (year 1) 
We had planned to sub-contract this activity to an external organisation, but brought this time-critical, ongoing activity in-
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house, for cost and time efficiencies. A procedure was developed and implemented in August 2020, with daily monitoring 
of the scientific literature by the Nuts for Life dietitians. 
 
Review of protein quality of nuts (year 1) 
We commissioned Nutrition Research Australia to conduct a literature scope on the effect of plant and nut protein on 
human and planetary health. We developed a summary report and other supporting resources (webpages, social media 
graphics, podcast episode) to disseminate the findings.   
 
Market research to evaluate knowledge and perceptions of health professionals (year 3) 
We planned to conduct research amongst fitness professionals to gather baseline information of their nut knowledge in 
year 1, but this didn’t proceed. We had collected information on this group in 2018 (less than two years prior to the start 
of this project), so felt this was sufficient as a baseline.    
 
In October 2021, we commissioned Consumer Insights to conduct research amongst dietitians on sustainability, 
specifically to determine whether it negatively affected perceptions of nuts.  
 
We conducted research, via Survey Monkey, to evaluate knowledge and perceptions of health professionals at the end of 
the project (Feb 2023). The survey took on a different form to previous surveys (conducted prior to this project), for cost 
and time efficiencies. The survey was developed by the Nuts for Life team, with support from Coutts J&R, and 
disseminated via the Nuts for Life e-newsletter, which comprises around 3,900 health professional recipients, and social 
media (LinkedIn and Twitter).  
 
Maintain relationships with local and international nut researchers (year 1-3) 
Regular contact was maintained with local and international researchers (including through strong links with the 
International Nut and Dried Fruit Council), to ensure Nuts for Life kept abreast of new research, and to ensure early 
access to research findings for dissemination through various communication channels, including the media. 
 
Monitoring ongoing and emerging trends (year 1-3) 
We monitored the nutrition science, and social media daily. We also subscribed to e-newsletters of relevant 
organisations, and kept abreast of trends by taking part in health professional conferences and other events, and through 
regular meetings with Bite Communications. We compiled a weekly summary of ‘topical issues’ in nutrition and health, 
which help guide content development, assisted in building key relationships, and ensured we kept abreast of relevant 
information.   
 
Health professional reach (year 1-3) 
Provide direct education and disseminate information on the health and nutrition benefits of nuts to our target health 
professional audiences – Dietitians, General Practitioners (GPs) and Fitness professionals. 
Various communications and channels including conferences and events, webinars, podcasts, traditional and social 
media, newsletters, website, resources and targeted education channels  
Conferences – Nuts for Life team attended and staffed exhibits at 7 conferences, with sponsored presentations (x6) at 
these conferences. The exhibit and presentation topics were focused on our message platforms, including nuts and heart 
health, nuts and weight, salt and fat content of nuts, plant protein, and elevating nuts in dietary guidance. A week after 
each conference, Nuts for Life emailed attendees who visited the exhibit. The email thanked them for attending, provided 
them with electronic copies of the resources at the conference, and provided answers to their most frequently asked 
questions. They were added to the database to receive the NutENews newsletter.  
 
Events – One bespoke in-person event was held in November 2022 (year 3) which was attended by 21 key dietitian 
influencers. Two expert speakers were engaged to present, in addition to the Nuts for Life Program Manager. Take-home 
information packs, including new resources, were developed, as was a ‘highlights’ video – housed on the Nuts for Life 
website. Those unable to attend were sent the take-home kits, and a further 165 health professionals received personal 
emails with a research summary, fact sheets, and social media graphics. 
 
Webinars – Two webinars were delivered - the first in November 2021 on the topic ‘Nutrition for health and fitness’, 
aimed at fitness professionals. This was presented by an Accredited Sports Dietitian, and advertised, hosted and managed 
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via FILEX/Fitness Australia. The recording was uploaded onto the Nuts for Life website.  
 
The second webinar was delivered in March 2022 (year 2) on the topic of nuts and cardiovascular disease. Two expert 
speakers were engaged to present. The webinar was advertised, hosted and managed via Dietitian Connection. It was 
delivered live, and also recorded, with a link to the recording available from the Dietitian Connection website. 
  
Podcasts – 31 podcasts have dropped at the time of preparing this report, with one new episode each month since the 
launch in November 2020 (year 1). The podcast is hosted by the Nuts for Life Program Manager, with a different expert 
interviewed each month. 
 
Direct education campaigns – Nuts for Life ran 5 campaigns with Samples Plus. The campaign topics were: Nuts and 
health in plant-based diets (June and Nov 2020); Energy, fat and salt content of nuts and kilojoule absorption (July 2021); 
Kilojoule absorption (Feb 2022); Elevating nuts in dietary guidance (Feb 2023). We also ran an ongoing ~12-month 
campaign with Samples Now (Sep 2021 – Dec 2022), as COVID disrupted usual distribution and requests, and this was 
offered as an effective way to distribute the excess resources. 
 
Newsletters – Our health professional monthly e-newsletter (NutENews) was sent to a database of nearly 4,000 health 
professionals, each month, providing timely information on topical areas in nuts and health, new research, resources, 
events, and recipes.  A re-send strategy was implemented from July 2022 (re-sending the newsletter to those yet to open 
it), and continues to be an effective way of reaching more health professionals.  
 
In March 2022 – Nuts for Life conducted a Survey Monkey evaluation of NutENews. Key improvements (such as different 
times and days for sending, and new content ideas) were implemented, and the survey findings were communicated to 
the Management Committee, the wider nut industry and to our NutENews subscribers. 
 
Resources and publications – Based on new research and as a vehicle to communicate key messages, we developed new 
and/or updated fact sheets (4), health infographics/GIF/reels (12), nut infographics (12), research reports (4), recipe 
booklet (1), display banners (3), and supported published papers in scientific journals (3).  
 
Media – traditional and social - We commissioned Bite Communications to generate high-impact media coverage for new 
published research. Eight media releases and pitches were developed and issued to media dietitians, health media, 
publications and other health professionals who act as spokespeople in the media.  
Bite communications also managed and produced 4x ‘dark ad’ social media posts/month (Instagram and Facebook), 
based on new research and topics of interest provided by the Nuts for Life team. 
In December 2020, we added LinkedIn to our suite of communication channels, and since then, have built a solid base of 
health professional and industry followers. Twitter and Linked-In engagement were managed in-house, as was content 
production for these channels (along with organic (unpaid) content for Instagram and Facebook).   
Nuts for Life also disseminated relevant newsworthy research and information (x8) via direct email to a database that we 
maintain, of key dietitian and nutrition influencers.   
 
Website – Nuts for Life website houses all information and assets developed throughout this project. 
Nuts for Life continues to manage and update the website, to ensure it remains effective and well-utilised – as a crucial 
communication ‘hub’ to support all work.  
Approximately 115 new pages were developed and 40 existing pages significantly updated. The locked industry section of 
the website was also maintained, and expanded with new content.  
 
Health professional ambassadors - It was anticipated that an agreement could be made with the Heart Foundation of 
Australia to support and assist in promoting the findings from the systematic review for the high-level health claim 
application. This activity did not proceed, as the Heart Foundation was severely impacted by COVID, resulting in reduced 
revenue from what would normally be collected from their fund-raising activities. 
 
Food regulation and public health (year 1-3) 
Monitor the regulatory environment in Australia and overseas, and provide input and support for the appropriate 
technical representation of nuts in key government frameworks 
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As per above, we made a submission to the stakeholder survey for the Australian Dietary Guidelines review. 
 
We advised our nut industry contributors of the outcome of the Plain English Allergen Labelling (PEAL) proposal, following 
its gazettal. Note: We were active in making submissions to FSANZ on behalf of the industry throughout this proposal. 
 
Maintain relationships and/or partnerships with key organisations and bodies 
Public Health Association of Australia – membership held. 
Doctors for Nutrition – initiated dialogue and a relationship, with an aim to ensure nuts are appropriately recommended 
in their resources. 
Allergy Anaphylaxis Australia – maintained relationship; CEO interviewed for podcast episode (Sep 2021). 
Primary industry – maintained relationships with nutrition and marketing teams in Grains and Legumes Nutrition Council, 
Cobram Estate, Meat and Livestock Australia, to share findings and communicate on relevant public health issues (e.g. 
Australian Dietary Guidelines review). 
Diabetes Australia – regularly provided recipes for their newsletters. 
Glycaemic Index (GI) Foundation – shared low GI recipes for their recipe distribution campaign (Feb 2022), disseminated 
via newsletter, social media and influencers. 
Dietitians Australia – maintained relationship; met with CEO about broadening messaging, including through the media, 
to support a wide range of core foods, beyond fruit and vegetables; presented at the Food Industry Nutrition Group 
‘Sustainability Forum’.  
 
Nut industry communication and support (year 1-3) 
Contributor engagement 
Developed and implemented an engagement strategy, which included: 
2030 Vision – developed to provide clarity for the industry, to work together towards the common goal of elevating the 
importance of nuts; dissemination activities supported this  
Contributor database optimisation – we updated our database to ensure we identified key contacts within each 
organisation for marketing and communications, and decision-makers, to ensure communications were directed 
appropriately, and towards the right people 
Contributor meetings – despite COVID-related restrictions, we met face-to-face with key contacts at several contributor 
organisations for reciprocal sharing of work around common goals.  
 
Contributor communications 
Quarterly e-newsletters (electronic direct mail, eDM) - sent to all contributors to update them on Nuts for Life priority 
areas, introduce upcoming activities, and share results and links to relevant content. These eDMs were supported by ad 
hoc (as needed) alert eDMs (x22), on topical issues – such as major published research, local and international media 
coverage, or other key nuts and health information. 
Marketing and Communications - separate monthly eDMs shared with identified marketing and communication contacts 
to alert them to upcoming events, research findings and resources. 
 
Industry Publications 
Nutgrower (quarterly newsletter) – Nuts for Life wrote and submitted four general updates and research reviews per year 
and submitted nine additional feature articles (June, Sep, Dec 2020; March, June and Sep 2021; Dec 2022; March and 
June 2023). 
Nutfruit (3 issues per year) – Nuts for Life wrote three general industry updates per year (March, July and Nov) and 
submitted three additional feature articles (March and July 2021, July 2022). 
 
Nuts statistics 
Nuts for Life commissioned Scalzo Foods to collate apparent nut consumption data statistics in September each year, as 
one part of evaluating nut consumption trends in Australia. 
 
Dissemination of nuts and health messaging and resources  
Growcom 
Nuts for Life staff invited to sit on Advisory Committee for the campaign ‘Eat yourself to health’ (Sep 2020) – a campaign 
designed to encourage consumption of fruit, vegetables and nuts. Provided recipes and key messages, and assisted with 



10 

 

development of graphics and recipe booklet to support the campaign.  
 
Australian Nut Conference  
March 2020 
Nuts for Life staff attended, exhibited and presented.  
We co-ordinated and managed three external expert speakers to present on trends, barriers and facilitators to nut 
consumption and heart health research findings. 
March 2022 
Nuts for Life staff attended, exhibited and presented.  
We hosted and presented at a breakfast event, designed to recruit new contributors to the program and to show the 
value of the program to current contributors.  
We managed and co-ordinated five external expert speakers to present evidence on nuts and risk of cardiovascular 
disease, the available energy of nuts, sustainability, culinary nutrition and effective communication strategies. 
 
Australian Pecan Association (October 2020) 
Belinda Neville was invited to present an update on nuts (and pecans) and health. 
 
INC Congress 
Belinda Neville attended and presented at the INC Congress in 2021 (virtual), 2022 in Dubai, and 2023 in London. 
The aim of the presentations were to highlight the program’s objectives and progress, and to share successes and 
challenges.   
 
Almond Board of Australia Conference (October 2022) 
Belinda Neville was invited to present an update on the high-level health claim progress. 
 
Provide regulatory support 
Labelling manuals – updated labelling manual and ‘Nutrient content of raw, unsalted nuts’ resource, based on update of 
the Australian Food Composition Database.   
General Level Health Claim (GLHC) – updated the User Guide, following the development of a GLHC logo for contributors 
to use 
Claims advice – provide ad-hoc claims advice to contributors. 
 
Maintain relationships and/or partnerships with key organisations and bodies, and seek support and guidance 
Maintained strong relationships with the INC Scientific Committee, INC Nutrition Research Education Foundation (NREF), 
to ensure access to research and results. 
 

Results and discussion  
Nuts for Life has continued to increase key opinion leaders and health professionals’ awareness of the role nuts play in a 
healthy diet, and to position nuts as an integral part of plant-rich dietary patterns.  This has been achieved partly via the 
progress we have made towards delivering the three key objectives for this project, and partly via our vital foundation 
activities.  
 
KEY OBJECTIVES 
High-level health claim 
Achieving a high-level health claim for nuts was not achievable within the time-frame of this project, as gaps were 
identified in the evidence supporting the relationship between nuts and cardiovascular disease. However, these gaps 
were only identified as concerns, following our final submission to FSANZ.  
 
Despite this, the findings of the systematic review and meta-analysis, which supported the application, were shared 
widely amongst health professionals, key influencers, and industry stakeholders, via various channels. Media outreach, in 
March 2022, which discussed the research findings had a combined potential reach of more than 5.6 million.  
 
The systematic review and meta-analysis was published in the scientific journal Advances in Nutrition in early May 2023, 
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providing further leverage to support communications in this area. 
 
Our webinar, through Dietitian Connection and presented by researcher Associate Professor Yasmine Probst, titled 
‘Cardiovascular disease and nuts: What does the science say?’ had 497 views, with 96% of survey respondents (primarily 
dietitians/nutritionists) rating the webinar as ‘excellent’ or ‘very good’. 
 
Our latest tracking survey of health professionals, conducted in 2023, indicates that their awareness and knowledge of 
the role of nuts for heart health has been maintained and/or increased, compared with results conducted in 2020. From 
the latest survey, 86% consider nuts as important in a diet that helps manage cholesterol, and the same percentage 
consider nuts as important in helping to prevent cardiovascular disease. 
 
Nuts in the Australian Dietary Guidelines 
Our achievements towards increasing the prominence of nuts in the next revision of the Australian Dietary Guidelines 
(ADG) have been, and continue to be, impacted by the significant delays of the NHMRC.  
 
After consulting with industry, we submitted a response to the NHMRC’s scoping survey, and have shared widely, the 
rationale and support for increased prominence of nuts. We’ve developed an ADGs dossier, a key message document, a 
visual model showing how nuts could be represented in an updated Australian Guide to Healthy Eating, and developed an 
8-page report ‘Elevating nuts in Australian dietary guidance’ and other supporting resources, including website content 
and messaging with podcast episodes.  
 
We also hosted a briefing event, attended by 21 key health professional influencers, on the crucial role of nuts in 
preventative health, and why they should be elevated in future dietary guidance.   
 
Market research of our health professional audience, shows support for this change in prominence – with just 4% of 
respondents stating that nuts should remain where they are in the ADGs. Forty per cent agreed that nuts should sit in a 
new plant protein group, 33% agreed that they sit in a ‘healthy fats’ group and 15% agreed that they should sit in their 
own ‘nuts’ group.  
 
Labelling policy for energy labelling 
Our continuing support of the PhD project, investigating the true energy content of nuts, has resulted in the publication 
of two scientific papers, two podcast episodes, various presentations at conferences and events, new resources (including 
infographics) and significant media attention, with a potential reach of more than 2.3 million.  
 
Given the concept of reduced kilojoule absorption (which is what this project has confirmed), is new, the results from a 
recent health professional survey show that our work in this space is having an impact. This survey, of 225 health 
professionals, found 44% agree that reduced kilojoule absorption is one mechanism by which nuts play a role in managing 
weight. 
 
FOUNDATIONAL ACTIVITIES 
Finally, our foundation activities have made a significant impact in how we connect with and educate health professionals 
and nutrition policy makers, and support our industry.   
 
Our continued connections with GPs, dietitians, and via our re-engagement with fitness professionals, to share the 
evidence underpinning the nutrition and health benefits of nuts, remains an integral and successful part of the program. 
Together, these groups comprise more than 70,000 health professionals, whose advice influences millions of Australians. 
 
Conferences and events remain a key area for engagement with health professionals. Over the three-year program, 
we’ve exhibited and presented at seven conferences throughout Australia, reaching more than 4,000 health professionals 
- sharing key messages and resources on the benefits of regular nut consumption. Other targeted campaigns, such as 
those specifically targeting fitness professionals (i.e. webinars, fact sheets, journal articles and editorials in fitness 
professional publications), and GPs (i.e. Samples Plus/Now education campaign) provided an additional reach of ~47,000. 
 
The Nuts for Life website – an important communication channel supporting all work – continues to perform well, with 
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430,469 page views and 284,066 users across the three-year program period. 
 
In response to the disruptions caused by COVID, we launched The Heathy Handful podcast in November 2020, with 31 
episodes to date. This has gone from strength to strength, and is tracking in the top 50% of all podcasts. For example, the 
10 most recent episodes have an average of 147 downloads per episode – an impressive achievement for long-from 
content.  
 
A change in focus of our digital media saw the introduction of dark ads through Instagram and Facebook – tailored ads 
only visible to health professionals – which significantly increased traffic to our website for health and nutrition content. 
These darks ads have generated nearly 47,000 link clicks over the course of the current program. We reinvigorated 
Twitter and introduced LinkedIn to our suite of channels – both key to reaching health professionals and nutrition policy 
makers. For instance, we now have a community of more than 900 followers on LinkedIn, with an average engagement 
rate since launching of 6.3% – well above the industry average (0.35%).    

 
The number of health professional subscribers to our eDM, NutENews grew by 12%, up to more than 3,900 subscribers, 
and the open and click-through rates (at 45.6% and 6.4%, respectively, over the last year of the three-year program) 
remain well above industry benchmarks. A survey of our subscribers found that 93% trust NutENews as a credible source 
of information, with 91% finding it ‘extremely valuable’ or ‘valuable’.   
 
Tracking research amongst health professionals, conducted in February 2023, shows that these activities are successfully 
making an impact. Although the wording of survey questions differed slightly over the years, there is clear evidence that 
health professionals’ understanding around the importance of nuts in managing and/or preventing chronic disease is 
maintained or improving. And the percentage of health professionals who recommend nuts as part of a healthy diet is 
also at its highest level (95%).  
 
The program has continued to provide a united voice for the Australian nut industry. The support from industry is evident 
from the voluntary contributions the program receives each year. Findings from an external consultancy review show 
that, amongst stakeholders, the Nuts for Life program is highly regarded, viewed as filling a unique gap, and in providing a 
co-ordinated whole-of-industry approach.    
 
Whilst some objectives of the project have not been fully met over the past three years, the program has gone from 
strength to strength, with objectives becoming bolder, and significant progress being made towards achieving them. 
 
Moving forward, the Nuts for Life program will continue to work on achieving a high-level health claim, and to educate on 
the need to increase the prominence of nuts in the Australian Dietary Guidelines, which will be crucial for increasing nut 
consumption. Identifying barriers, and working to address them to increase consumption will remain a key part of the 
project. The program will expand to combine health messaging with environmental sustainability to create a more 
powerful message.  
 
The channels of communication currently used, remain effective and will continue into the next program. But as the 
nutrition landscape continues to evolve, the program will also continue to evolve and adapt. Having a united and 
collaborative approach, working with trusted professionals, and harnessing international relationships will help to amplify 
our messages and help to drive nut consumption into 2030.    
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Outputs 
Table 1. Output summary 

*indicates available on contributors section of the website only (password protected) 

Output Description Detail 

Database of nut 
and health 
research 
publications 
 

New scientific research papers are added to the database (housed on the 
Nuts for Life website) each month, based on findings from the program’s 
daily science monitoring process. Where relevant, for major new research 
findings, a new webpage has been developed to highlight the key findings 
and to link to supporting Nuts for Life resources. 
HP reach 
Relevant papers are also shared with the health professional database via the 
monthly e-newsletter (NutENews) – with a reach of ~4,000 – either as 
feature articles or as part of the ‘latest research’ section of the newsletter.  
Published papers of major significance are also directly emailed to key 
dietitian and nutrition influencers, from the database we maintain of more 
than 220 key opinion leaders.   
Industry stakeholder reach 
The papers are shared with the contributor ‘marketing and communications’ 
contacts, as part of a monthly direct email. 
A summary of the most relevant scientific papers also feature in ANIC’s 
Nutgrower journal each quarter, ‘Research update’. 
 

Research summaries on the website: 
https://www.nutsforlife.com.au/resource/global-experts-endorse-nuts/  
https://www.nutsforlife.com.au/resource/childrens-health-research/  
https://www.nutsforlife.com.au/resource/weight-manage ment-research/  
https://www.nutsforlife.com.au/resource/pregnancy-and-fertility-research/  
https://www.nutsforlife.com.au/resource/heart-health-research/  
https://www.nutsforlife.com.au/resource/gut-health-research/  
https://www.nutsforlife.com.au/resource/general-health-research/  
https://www.nutsforlife.com.au/resource/eye-health-research/  
https://www.nutsforlife.com.au/resource/diabetes-research/  
https://www.nutsforlife.com.au/resource/cancer-research/  
https://www.nutsforlife.com.au/resource/brain-health-research/  
https://www.nutsforlife.com.au/resource/allergy-research/  
 
Example of new webpages that share major new research findings: 
https://www.nutsforlife.com.au/new-umbrella-review-nuts-linked-with-major-
health-benefits/  
https://www.nutsforlife.com.au/new-australian-research-nuts-provide-less-
kilojoules-than-previously-thought/  
https://www.nutsforlife.com.au/new-review-nuts-cancer-risk-and-mortality/  
https://www.nutsforlife.com.au/nut-kilojoule-compensation/  
https://www.nutsforlife.com.au/snacking-on-almonds-may-cut-daily-kilojoules/  
https://www.nutsforlife.com.au/study-nuts-tryptophan-and-heart-health/  
 
A survey conducted via Survey Monkey in 2022 of 100 NutENews readers, showed 
that the ‘Latest research’ section of the e-newsletter was the third most valued 
section, indicating that readers find the research summaries useful. 
(Refer appendix 1) 
 

https://www.nutsforlife.com.au/resource/global-experts-endorse-nuts/
https://www.nutsforlife.com.au/resource/childrens-health-research/
https://www.nutsforlife.com.au/resource/weight-management-research/
https://www.nutsforlife.com.au/resource/pregnancy-and-fertility-research/
https://www.nutsforlife.com.au/resource/heart-health-research/
https://www.nutsforlife.com.au/resource/gut-health-research/
https://www.nutsforlife.com.au/resource/general-health-research/
https://www.nutsforlife.com.au/resource/eye-health-research/
https://www.nutsforlife.com.au/resource/diabetes-research/
https://www.nutsforlife.com.au/resource/cancer-research/
https://www.nutsforlife.com.au/resource/brain-health-research/
https://www.nutsforlife.com.au/resource/allergy-research/
https://www.nutsforlife.com.au/new-umbrella-review-nuts-linked-with-major-health-benefits/
https://www.nutsforlife.com.au/new-umbrella-review-nuts-linked-with-major-health-benefits/
https://www.nutsforlife.com.au/new-australian-research-nuts-provide-less-kilojoules-than-previously-thought/
https://www.nutsforlife.com.au/new-australian-research-nuts-provide-less-kilojoules-than-previously-thought/
https://www.nutsforlife.com.au/new-review-nuts-cancer-risk-and-mortality/
https://www.nutsforlife.com.au/nut-kilojoule-compensation/
https://www.nutsforlife.com.au/snacking-on-almonds-may-cut-daily-kilojoules/
https://www.nutsforlife.com.au/study-nuts-tryptophan-and-heart-health/
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Scientific research 
dossiers 

 

Research dossier 1 (Plant and nut protein) – key messages and findings were 
developed into a series of infographics, which were promoted via our social 
media (dark ad) channels.  
We also developed a 10-page summary report, which was shared with health 
professionals at conferences (GPCE Sydney 2021; DA conference 2021; FILEX 
2022), and via eDM communications (ESSA, NutENews, contributor quarterly 
e-news). 
The findings were also summarised by researcher Flavia Fayet-Moore, as the 
first The Healthy Handful podcast episode. Combined, these activities had a 
reach of ~15,000. 
A media campaign also supported the research findings, with 16 health and 
lifestyle media stories generated, creating more than 6.7 million 
opportunities to see. 
 
Research dossier 2 (Nuts and risk of CVD) – the findings of the systematic 
review and meta-analyses were used to inform the application to FSANZ to 
apply for a new food-health relationship (and subsequent high-level health 
claim).  
We developed a 12-page summary report, which was shared with health 
professionals at conferences and events (GPCE 2022; DA conference 2022; 
Samples Plus direct education campaigns; Go Nuts health professional 
briefing event), via direct email outreach to key influencer dietitians, and via 
eDM communications.   
Findings were also presented by lead researcher Yasmine Probst, and Belinda 
Neville (DA conference; Dietitian Connection ‘Nuts and risk of CVD’ webinar 
(which has been viewed almost 500 times); the Australian Nut Conference; 
Almond Board of Australia conference; Go Nuts health professional briefing 
event). 
The Australian newspaper published an article “You’d be nuts not to eat a 
handful each day” which generated media interest across print, broadcast 
and television, including Today’s morning news, syndicated across 37 
Nine/WIN/NBN stations, 3AW radio News Talk and 6PR radio, with a total 
potential reach of 5.6 million. 

1. The effect of plant and nut protein on human and planetary health: A literature 
scope, September 2020. Nutrition Research Australia Pty Ltd.   

2. The relationship between nuts and risk of cardiovascular disease:  A systematic 
review of a diet-disease relationship, October 2021. University of Wollongong.  

 
Published papers: 
Tree nut and peanut consumption and risk of cardiovascular disease: A systematic 
review and meta-analysis of randomised controlled trials 
https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihu
b  
 
Summary reports: 
https://www.nutsforlife.com.au/resource/plant-and-nut-protein-and-health/  
https://www.nutsforlife.com.au/resource/nuts-and-cardiovascular-disease-what-
does-the-science-say/  
 
Podcast episodes: 
https://www.nutsforlife.com.au/resource/episode-1-plant-protein/  
https://www.nutsforlife.com.au/resource/episode-19-nuts-and-cvd/  

Research 
publications 
 

A scientific paper from the systematic review and meta-analysis of nuts and 
risk of cardiovascular disease has been published. As outlined above, this 
research has been disseminated to health professionals through a variety of 

Tree nut and peanut consumption and risk of cardiovascular disease: A systematic 
review and meta-analysis of randomised controlled trials 
https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihu

https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihub
https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihub
https://www.nutsforlife.com.au/resource/plant-and-nut-protein-and-health/
https://www.nutsforlife.com.au/resource/nuts-and-cardiovascular-disease-what-does-the-science-say/
https://www.nutsforlife.com.au/resource/nuts-and-cardiovascular-disease-what-does-the-science-say/
https://www.nutsforlife.com.au/resource/episode-1-plant-protein/
https://www.nutsforlife.com.au/resource/episode-19-nuts-and-cvd/
https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihub


15 

 

channels. 
 
Two scientific papers published from the PhD sponsored research project 
have been promoted and shared with health professionals via eDM 
communications, and via direct email outreach to key influencer dietitians.   

b 
 
The metabolizable energy and lipid bioaccessibility of tree nuts and peanuts: a 
systematic review with narrative synthesis of human and in vitro studies 
https://www.sciencedirect.com/science/article/pii/S2161831323002752?via%3Dihu
b 
 
The Effects of Tree Nut and Peanut Consumption on Energy Compensation and 
Energy Expenditure: A Systematic Review and Meta-Analysis 
https://www.sciencedirect.com/science/article/pii/S2161831322013072 
 

Research Reports 
 

Refer above for information on the plant and nut protein, and the nuts and 
CVD reports. We also produced two other reports: ‘An audit of the energy, 
fat and sodium content of nuts’, and ‘Elevating nuts in dietary guidance’. 
 
Findings from the audit report were shared via social media, The Healthy 
Handful podcast, and summarised into feature articles in the industry’s 
Nutgrower journal and INC’s Nutfruit magazine. Belinda Neville presented 
the findings at the Dietitians Conference in 2021. 
The report was also shared with health professionals at conferences (GPCE 
Sydney 2021, DA 2021), and via Samples Plus direct education campaign. 
Combined reach of approximately 5,000. 
 
Messaging from the dietary guidance report was shared via a direct email to 
all Dietitian Connection members, social media, The Healthy Handful podcast 
with CSIRO’s Dr Gilly Hendrie, direct email outreach to key influencer 
dietitians, and summarised into feature articles in the industry’s Nutgrower 
journal and INC’s Nutfruit magazine. Belinda Neville presented the findings at 
the Go Nuts health professional briefing event in 2022.  
 

The effect of plant and nut protein on health: A literature scope (1,359 report page 
views) 
https://www.nutsforlife.com.au/resource/plant-and-nut-protein-and-health/  
Nuts and cardiovascular disease: What does the science say? (2,466 report page 
views) 
https://www.nutsforlife.com.au/resource/nuts-and-cardiovascular-disease-what-
does-the-science-say/  
The energy, fat, and sodium content of nuts: Findings from an audit of nut products 
from five major retailers (368 report page views) 
https://www.nutsforlife.com.au/resource/an-audit-of-the-energy-fat-and-sodium-
content-of-nuts/  
Elevating nuts in dietary guidance (2,699 report page views; 185 link clicks from the 
Dietitian Connection direct email) 
https://www.nutsforlife.com.au/resource/elevating-nuts-in-dietary-guidance/  
 

Industry 
Publications and 
reports 
 

To ensure our industry stakeholders and contributors are kept up to date 
with the program, including the status of current activities, new and relevant 
scientific research, and the availability of new or updated resources, we 
regularly publish updates in industry journals and other publications. 
 
Apparent nut statistics data is collated annually by Nuts for Life, and made 

• ANIC Nutgrower journal articles and updates x 21 
https://nutindustry.org.au/shop/online-magazine-subscription/  

• INC NutFruit magazine articles x 12 https://inc.nutfruit.org/publications/  
• ABA In a Nutshell article – September 2021 
• AMS Bulletin article – October 2021 

https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihub
https://www.sciencedirect.com/science/article/pii/S2161831323002752?via%3Dihub
https://www.sciencedirect.com/science/article/pii/S2161831323002752?via%3Dihub
https://www.sciencedirect.com/science/article/pii/S2161831322013072
https://www.nutsforlife.com.au/resource/plant-and-nut-protein-and-health/
https://www.nutsforlife.com.au/resource/nuts-and-cardiovascular-disease-what-does-the-science-say/
https://www.nutsforlife.com.au/resource/nuts-and-cardiovascular-disease-what-does-the-science-say/
https://www.nutsforlife.com.au/resource/an-audit-of-the-energy-fat-and-sodium-content-of-nuts/
https://www.nutsforlife.com.au/resource/an-audit-of-the-energy-fat-and-sodium-content-of-nuts/
https://www.nutsforlife.com.au/resource/elevating-nuts-in-dietary-guidance/
https://nutindustry.org.au/shop/online-magazine-subscription/
https://inc.nutfruit.org/publications/
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available to our contributors to help track nut consumption patterns. They 
are also collated as one component of the monitoring and evaluation of the 
program. 
 
Vision 2030 was developed to provide direction and clarity for the industry. It 
summarises the program’s goals, what we need to be able to achieve the 
goals and when they will be achieved. The Vision was via presentations at the 
Australian Nut Conference, articles in industry journals, via PIB board 
meetings and eDM communications.  
 
Annual reports are prepared and developed by Nuts for Life in July of each 
year, and shared with contributors via eDM, and housed on the website. 
 
The Nuts for Life prospectus is sent out to potential new contributors, as 
required. It was updated in September 2021.  
 
Nuts for Life maintains a ‘locked’ (password-protected) industry section on 
the website, to house relevant industry reports (alongside other content for 
contributors) 

• Apparent Nut statistics (2020-2022)* 
https://www.nutsforlife.com.au/contributor/nut-statistics/  

• Vision 2030 
https://d131k5wuh4trw5.cloudfront.net/uploads/Nuts_2030Vision_SupportDo
c_digital_LR.pdf  

• Annual reports https://www.nutsforlife.com.au/contributor/annual-reports/  
• Prospectus 

Health Professional 
Publications - 
articles 
 

Articles were written and featured in publications targeting our health 
professional audience. Topics included nuts and weight management, nut 
FAQs, plant and nut protein, healthy snacking, nuts for disease management, 
nut kilojoule absorption, and the importance of protein diversity. 

• Diabetes Management Journal – article in August 2021 issue 
• Sports Dietitians Australia, Refuel magazine – articles x7 
• Australian Strength and Conditioning Association – article x2 
• Exercise and Sports Science Australia – eDM x1 
• FILEX/Fitness Australia – eDM x1 
(Refer appendix 2) 
 

e-Newsletters 
 

Contributors eDM is sent on a quarterly basis to a database of around 200 
industry stakeholders, to advise them of new research, resources, events and 
an update on the program. Ad hoc ‘alerts’ are also sent on key updates or 
issues, in a timely way. 

NutENews eDM is sent on a monthly basis to a database of nearly 4,000 
health professionals. The e-newsletter includes a feature article, summaries 
of newly-published research, new resources, nut in focus and a recipe. Ad 
hoc newsletters are sent in addition to monthly newsletters to share specific 
key information e.g. calls for survey respondents, follow-up with delegates 

Contributor quarterly newsletters and ad hoc alerts x33 (to the end of April 2023; 
open and click through rates over the last year of the three-year program were 
37.3% and 6.8%, respectively. 
 
NutENews health professional monthly e-newsletters and ad hoc alerts x43 
(including to end of April 2023); the number of health professional subscribers to 
NutENews grew by 12% over the three-year program; open and click through rates 
(at 45.6% and 6.4%, respectively, over the last year of the three-year program, to 
end of April 2023) remain well above industry benchmarks.  
 

https://www.nutsforlife.com.au/contributor/nut-statistics/
https://d131k5wuh4trw5.cloudfront.net/uploads/Nuts_2030Vision_SupportDoc_digital_LR.pdf
https://d131k5wuh4trw5.cloudfront.net/uploads/Nuts_2030Vision_SupportDoc_digital_LR.pdf
https://www.nutsforlife.com.au/contributor/annual-reports/
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post conferences etc.  

 

A survey, in 2022, of 100 NutENews subscribers was used to evaluate the eDM. 
Results showed: 

• 91% of respondents find the newsletter valuable 
• 79% said they would recommend the newsletter to their network, and  
• 83% were happy with the newsletter as it is (wouldn’t change anything). 

 
Presentations 
 

The Nuts for Life staff (and research partners) applied to present or were 
invited to present at conferences and events, on a variety of topics, with a 
reach of approx. 5,000 health professional and industry stakeholders.  

• Almond Board of Australia conference 
o Nuts and CVD: Can we emerge with a health claim? (October 

2022) 
• Australian Nut Conference (March 2022) 

o Consumption of nuts and reduced CVD risk: nut health 
claims research outcomes 

o Nuts and energy – PhD research summary 
o Nut health and the consumer  
o Breakfast event for potential contributors 

• Dietitians Australia conference  
o Is it time to reconsider nuts? (July 2021) 
o Systematic review of the ins and outs of energy balance -

PhD supported (July 2022) 
o Extending the knowledge of nuts and CVD – HLHC supported 

(July 2022) 
• Food Industry Nutrition Group (FING)  

o Sustainability commitment (June 2022) 
• INC congress 

o Promoting nut consumption (May 2021) 
o Promoting nut consumption in Australia (May 2022) 
o Initiatives to drive nut consumption in Australia (May 2023) 

• Go Nuts health professional briefing event 
o Elevating nuts in Australian dietary guidance (November 

2022) 
 

Other resources 
 

The Nuts for Life website houses a wealth of information including recipes, 
summaries of new research, key research papers, nut facts, podcast 
episodes, and news articles. The website also encompasses an industry-only 
section. 

• Nuts for Life website: 115 new pages and 40 existing pages 
significantly updated; 430,469 page views and 284,066 users across 
the three-year program period (to the end of April, 2023) 

• Reports x4 (as mentioned above) 
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It also houses all resources, which are available to download. Some have also 
been shared (hard-copy) with health professionals at conferences and 
events.  

The labelling manual is a tool specifically for Nuts for Life contributors, 
designed to assist in advising on the types of claims that can be made on 
products, and the requirements that need to be met in order to make claims. 
It is updated on a regular basis, as required. 

• Fact Sheets x4 
• Health infographics, GIFs and reels x12 
• Nut infographics x12 (updated Oct 2022) 
• Nut Day infographics x16 (2021 & 2022) 
• Nutrient Composition of Nuts brochure (2022 edition) 
• Podcasts x31 
• Recipes booklet x1 and recipes x60 (both developed by Nuts for Life, 

and shared from contributor or partner organisations)  
• Images – over 100 new lifestyle images produced 
• Labelling manual* (updated Nov 2022)  
www.nutsforlife.com.au  

Market research 
 

The Health Professional Survey is conducted every 2-3 years, as one method 
of evaluating the program.  The survey took on a different form compared to 
previous surveys - conducted in-house (with methodological support from an 
external consultancy), for cost and time efficiencies. Results of the survey are 
discussed in the outcomes section of this report. 

The Health Info study was conducted to help inform the future direction of 
the Nuts for Life program. It investigated the channels by which consumers 
obtain their health information, the form they prefer to receive information, 
who they trust for health information, and more. Among the findings, health 
professionals, particularly GPs and dietitians, are by far the most trusted 
sources of health and nutrition information. Results of the study have been 
shared with the Management Committee and with contributors, via eDM. A 
summary of the research is housed on the industry section of the website, 
for contributors to access. 

The Sustainability Impact Research was conducted amongst dietitians to 
investigate how much of an impact sustainability has when recommending 
nuts, and if it is a potential barrier (like the ‘fat-phobic’ era was a barrier to 
nut consumption in the 1990s). Among the findings, sustainability was 
identified as a complex area, and dietitians understanding of the 
environmental impact of nuts is relatively low.  The results have been shared 
with the Management Committee and with contributors, via eDM. A 
summary of the research is housed on the industry section of the website, 
for contributors to access. Belinda Neville will also be presenting the results 

Health professional tracking survey* 
https://www.nutsforlife.com.au/contributor/health-professional-survey/ 
 
Focus Insights – Health Information Study: Consumers* 
https://www.nutsforlife.com.au/contributor/health-information-study-consumers/  
 
Focus Insights – FSANZ proposed labelling change: Consumer research 
 
Consumer Insights – Sustainability Impact research* 
https://www.nutsforlife.com.au/contributor/sustainability-impact-research/  
(Refer appendix 3) 

http://www.nutsforlife.com.au/
https://www.nutsforlife.com.au/contributor/health-professional-survey/
https://www.nutsforlife.com.au/contributor/health-information-study-consumers/
https://www.nutsforlife.com.au/contributor/sustainability-impact-research/
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of this research at the upcoming DA conference in July 2023.  

The FSANZ labelling change research was used internally to inform the 
content of the application to FSANZ for a new food-health relationship for a 
high-level health claim.  

Conference and 
event evaluation 
reports 
 

Evaluation reports are developed following each conference or event that 
the Nuts for Life staff attend. An action plan is created to implement any 
improvements or changes identified, as a result of attending.  

• Dietitians Australia (DA) conferences x2  
• General Practitioner Conferences and Events (GPCE) x3 
• FILEX x1 
• Webinars 

o Nutrition for Health and fitness 
o Cardiovascular disease and nuts: What does the science say? 

• Go Nuts health professional briefing event (Refer Appendix 5) 
• Australian Strength and Conditioning Association x1 (satchel 

resource) 
(Refer appendix 4) 
 

Media and social 
media 
 

Bite Communications manage our Media Bureau program – an initiative to 
generate high-impact media coverage. Nuts for Life staff identify key 
research papers, which Bite then review. If deemed ‘newsworthy’, Bite 
generate and manage media pitches, key messages and evaluate the 
outcome. In year 1, 14 media clips were generated from scientific research, 
resulting in 4.3 million opportunities to see (OTS); 7 media clips, resulting in 
1.9 million OTS in year 2, and 8 media clips, resulting in 2.4 million OTS in 
year 3.  

Our social media strategy evolved in year 1, and continued for the duration 
of the project, to increase focus on health professionals, and decrease the 
focus on consumers. Dark ads (paid) were introduced through Facebook and 
Instagram, with organic posts reduced (though a presence still maintained); 
Twitter was re-invigorated and LinkedIn was launched in December 2020.   

 

• Media Bureau and campaign evaluation  
• Media Releases x 8 
• Social media posts – LinkedIn, Instagram, Facebook and Twitter 
(Refer appendix 5) 
 

Twitter – 3,380 followers; 200,765 total impressions; 2.96% average engagement 
rate (to the end of April 2023) – well above industry ‘very high’ engagement rate 
(0.33-1%) 

LinkedIn - 918 followers; 48,932 total impressions; 6.3% average engagement rate 
(to the end of April 2023) - well above the industry average (0.35%).    

Submissions 
 

ADGs – Following consults with the industry, Nuts for Life staff developed a 
response to the NHMRC scoping survey, which was submitted in March 2021, 
which summarises the industry’s goal and rationale for the changes to the 
Australian Dietary Guidelines. Delays in the NHMRCs timeline, has meant 

• Australian Dietary Guidelines scoping survey (March 2021) 
• Application for new food-health relationship (August 2022) 
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that to date, only one submission has been made. 

FSANZ – Nuts for Life submitted a draft application in December 2021, and a 
final submission in August 2022 to apply for a new food-health relationship.  

Monitoring and 
evaluation (M&E) 

Working with our M&E partner, Coutts J&R, a M&E plan, including a project 
logic was finalised in November 2020.  

Progress dashboards were completed twice a year, which visually summarise 
the progress of the program.   

An end of project evaluation was conducted by Coutts J&R. Interviews were 
conducted with x stakeholders, and results summarised. 

M&E plan and project logic 
End of project evaluation report 
Progress Dashboards x5 
(Refer appendix 6).  
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Outcomes 
Table 2. Outcome summary 

Outcome  Alignment to fund outcome, strategy and 
KPI 

Description and Evidence  

End of project outcomes 

An evidence-based case and 
support to progress the formal 
positioning of nuts as a 
healthy and beneficial 
component of consumer diets 
is established and submitted 
to appropriate bodies for 
consideration of changes to 
formal classifications 

Fund outcome: to influence increased 
consumption of nuts for health and 
nutrition benefits. 

Documentation completed, endorsed by 
industry, and submitted as required, with 
positive feedback from relevant decision-
making bodies for: 

• Amendments to FSANZ (new food-
health relationship) 

• Australian Dietary Guidelines (ADGs) 
amendments – increase prominence of 
nuts 

• Nutrition information modifications for 
energy labelling 

Completed and reviewed documentation for submission to the decision-making bodies 
• FSANZ – Documentation completed. 
Draft and Final application completed, approved by key stakeholders, and submitted to FSANZ. 
Based on feedback from FSANZ, and subsequent discussions with key researchers, it was agreed 
that more research was required to strengthen some of the scientific evidence. As a result, Nuts for 
Life formally withdrew the application.  
• ADGs – Documentation completed. 
Survey responses developed and approved by industry stakeholders, and submitted to NHMRC. 
Based on evidence, a modified approach was developed and approved by industry stakeholders. 
NB: Significant delays to NHMRC timeline has resulted in no further opportunities for submissions. 
• Nutrition information labelling. 
This project is proceeding slightly behind the expected timeline. It is anticipated that a document 
will be prepared for submission to FSANZ by end of 2023.  NB: It was never intended that a 
document would be submitted to FSANZ at the end of this project; only that all the relevant 
information and research would be completed, and collated by the end of this project.  
 
Final interview data from key stakeholders stating their assessment of the evidence and strength 
of submissions 
Feedback following stakeholder interviews, conducted as part of the end-of-project evaluation, 
showed agreement and support in Nuts for Life’s approach on emphasizing evidence-based 
information, and in producing solid and robust work. The approach was noted as being essential in 
gaining the trust of both the industry and consumers, and demonstrates that health claims are 
grounded in scientific research.  
 
Stakeholders praised the program’s work in contributing to public health policy work, noting that 
the work would not be done to such a degree (or at all), without the Nuts for Life program.   
  

Targeted health professionals Fund outcome: to influence increased Health professional market research survey – conducted 2023 
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have a greater understanding 
about the health benefits of 
nuts and are therefore more 
likely to recommend nuts to 
clients and patients 

consumption of nuts for health and 
nutrition benefits. 

Targeted health professionals have an 
increased awareness, understanding and 
acceptance of the health proposition of nuts 
and are increasingly advising clients and 
patients about using nuts for health 
benefits.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Overall, despite a different method used to collect the data, compared with previous surveys, 
results are tracking in a positive direction.  
 
Heart disease data 
2023 survey data 
• 87% agreement that nuts help prevent CVD, 
• 83% agreement that nuts help manage CVD.  
• 86% agreement that nuts help manage cholesterol. 
2020 survey data 

• 83% agreement that nuts help prevent heart disease 
• 78% agreement that nuts help manage cholesterol.  

2018 survey data 
• 77% agreement that nuts prevent heart disease 
• 72% agreement that nuts help manage cholesterol.  

NB. High-level health claim not yet achieved; still work in progress. 

General health data 
2023 survey data 

• 91% agreement that nuts are healthy food that should be consumed regularly 
• 95% regularly recommend nuts to clients/patients 

2020 survey data 
• 90% agreement that there’s a role for nuts in a healthy diet 
• 67% regularly recommend nuts to clients/patients 

2018 survey data 
• 79% agreement that there’s a role for nuts in a healthy diet. 
• 52% regularly recommend nuts to clients/patients 

 
Weight management data 
2023 survey data 

• 79% agreement that nuts are important to help manage weight 
• 76% via helping to feel fuller for longer 
• 86% via protein and fibre to promote satiety 
• 44% via not all kilojoules absorbed (this is  
• 57% via displacing other meals and snacks 

2020 survey data 
• 70% agreement that nuts have positive effect on weight 



23 

 

 

 

 

 

 

 

 

 

 

Annual compound growth of 5% pa 

2018 survey data 
• 63% agreement that nuts have positive effect on weight. 

 
NB. The method and questions differ slightly, meaning results cannot be directly compared. 
However, results are still tracking favourably.   

2018 data included GPs, dietitians, fitness professionals, nurses and pharmacists; 2020 data 
included GPs and dietitians only; 2023 data primarily included GPs, dietitians, nurses, fitness 
professionals (and small numbers of other types of health professionals). 

Apparent nut consumption data 
Growth in volume - 3.9% per annum, compound since 2003 
Growth in value - 5.5% per annum, compound since 2003. 
 
Whilst the compound growth remains in line with the KPI, performance for the last five years has 
been flat. According to the Nuts for Life Management Committee, this is almost certainly related to 
the economic environment (i.e. COVID and subsequent effects on economy and inflation), with a 
similar situation internationally - more so than to the Nuts for Life program efforts.  
 
Apparent consumption data based on wholesale sales equates to Australians consuming 7g tree 
nuts per person per day.  
(Refer appendix 7). 
 
Collation of M&E Data 
Evaluation dashboards, completed throughout the life of the project shows how the program has 
progressed. 

Intermediate outcomes 

Industry stakeholders endorse 
research outputs and are 
supportive of submission 
process 

Fund outcome: to influence increased 
consumption of nuts for health and 
nutrition benefits. 

Extent to which stakeholders are aware, 
engaged and supportive of research 
outputs, resources and emerging 
submissions 

Feedback from key industry stakeholders about the outputs and process 
Continual voluntary contributions from the industry demonstrates the value the industry place on 
the Nuts for Life program. 
 
Feedback following stakeholder interviews, conducted as part of the end-of-project evaluation, 
showed that stakeholders endorse and support the work the program delivers. They acknowledge 
that the program is the only channel talking specifically about nuts to healthcare professionals, and 
with the staff’s expertise, it is the only way to develop nutrition and health claims. Nuts for Life’s 
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role in this area was considered a real benefit to the industry, creating valuable knowledge and 
resources, and helping to avoid disjointed communication efforts. 

Positive initial feedback from 
decision-making bodies to 
submission discussions 

Fund outcome: to influence increased 
consumption of nuts for health and 
nutrition benefits. 

Initial feedback from relevant decision-
making bodies in terms of indicative 
evidence to be included in submissions. 

FSANZ 
Throughout the pre-application process, meetings and discussions were held with FSANZ to provide 
guidance and to assist with ensuring the application was complete and the process was followed.   
NHMRC 
To date, no feedback has been received due to the NHMRC being significantly behind schedule. 

Health professionals are 
interested, interacting, 
seeking information and 
positive about key messages 
and resources being 
distributed 

Fund outcome: to influence increased 
consumption of nuts for health and 
nutrition benefits. 

Extent of interest shown, information being 
accessed and indicative reactions and use of 
information available by targeted health 
professionals 

Structured feedback from events, activities and presentations (e.g. surveys) 
Number of resources distributed at conferences and events (n = approx.1,750), and the number of 
requests via direct education campaigns (n = 7,128), i.e. Samples Plus, shows a high-level of interest 
and engagement from health professionals in learning about the health benefits of nuts. 

NutENews database of health professionals has increased from around 3,000 in 2020 to nearly 
4,000 at the end of this three-year program.  

A survey was conducted via Survey Monkey in 2022 of 100 NutENews subscribers, to evaluate the 
eDM. Results showed 91% of respondents find the newsletter valuable, 79% said they would 
recommend the newsletter to their network, and 83% were happy with the newsletter as it is 
(wouldn’t change anything). 

Downloads of The Healthy Handful podcast episodes, which targets health professionals, have 
increased year-on-year, since this was launched. The first 10 episodes had an average download of 
105, whilst for the most recent 10 episodes, this has grown to an average of 148 
downloads/episode (also placing the podcast in the top 50% of podcasts).   

The growth of our community of LinkedIn followers to more than 900, since this was launched in 
late 2020, suggests health professionals (our key target on LinkedIn) are interested in and seeking 
information from Nuts for Life. 

The webinar ‘Cardiovascular disease and nuts: What does the science say?’ had 497 views, with 96% 
of survey respondents (primarily dietitians/nutritionists) rating the webinar as ‘excellent’ or ‘very 
good’. Another webinar, a Masterclass for fitness professionals, had 80 live participants, with 93% 
of survey respondents saying that, after taking part in the Masterclass, they would be either ‘very 
likely’ (75%) or ‘likely’ (18%) to recommend nuts to their clients. 
The Go Nuts health professional briefing event received positive feedback from several attendees 
on the information presented and the resources received. 
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Monitoring and evaluation 
Table 3. Key Evaluation Questions 

Key Evaluation Question Project performance Continuous improvement opportunities 

EFFECTIVENESS 

To what extent has the project 
achieved its expected 
outcomes 

-to what extent have the 
specific outputs and 
submissions been completed 
as planned and how strong is 
the evidence for purpose? 

-to what extent do targeted 
health professionals have a 
greater understanding about 
the benefits of nuts and are 
therefore more likely to 
recommend nuts to their 
clients and patients? 

The research and background information to support the modifications to the Food 
Standards Code and to the Australian Dietary Guidelines, have either been fully 
completed, or are ongoing, as per the project’s original plan.   

-a dossier of evidence to substantiate a food-health relationship completed; application 
to FSANZ completed and submitted.  

-a dossier of evidence and key messages to support a case for nuts to feature more 
prominently in the ADGs has been created, and kept up to date. A response has been 
submitted to NHMRC for the scoping survey, in line with their timeline. 

-research to confirm the case to reduce the energy (kilojoule) value of nuts on food 
labels is complete; modelling work is almost complete and stakeholder research 
investigating perceptions of the proposed change is in field. Progress is being made in 
line with the PhD timeline.  

Targeted health professionals have greater understanding about the benefits of nuts, as 
indicated from specific activity evaluations, and from our health professional survey 
conducted in February 2023. Despite some changes to the format and questions, results 
showed understanding was maintained or improved, and a greater percentage are 
likely to recommend nuts to their clients and patients, compared to in 2020 and 2018.  

Outputs have been generated in accordance with project plan. 

Nuts for Life will continue to build collaborative 
relationships internationally, including with the 
International Nut and Dried Fruit Council, to support 
and extend our work – particularly relating to 
substantiating a food-health relationship. 

RELEVANCE 

How relevant was the project 
to the needs of the intended 
beneficiaries 

-what have been the benefits 
for industry in terms of 
clarifying and promoting the 

End of project feedback from stakeholders, showed that the program is highly regarded 
and is viewed as successfully filling an ‘industry gap’.  The program is collaborative, 
trusted and reputable, is deemed essential, and a real benefit to industry.  

Despite longer-term objectives not being fully met, the program has succeeded in 
taking significant steps towards achieving them. Achieving a high-level health claim, 
increasing prominence in dietary guidelines and modifying labelling are seen as 
essential to elevate the perception of nuts, increase their visibility and change 

With planetary health an increasing priority for 
consumers, health professionals and industry alike, 
future Nuts for Life programs will combine health 
messaging with environmental sustainability to create 
a more powerful and appealing message. 



26 

 

health benefits for nuts and 
the (potential) impact on 
sales? 

misconceptions. 

The program has been successful at promoting the benefits of nuts as a food category, 
with stakeholder comments suggesting there is power in promoting the entire nut 
category, rather than individual nuts.  

ENGAGEMENT 

How well have the intended 
beneficiaries been engaged in 
the project 

-to what extent have nut 
industry stakeholders and 
targeted health professionals 
had opportunity to input into 
the project and been engaged 
along the way? 

Nut Industry Stakeholders 

The N4L program is guided and serviced by a Management Committee (MC) comprising 
of seven experienced representatives across the nut industry supply chain. The MC 
provided input and direction into the overall strategy, prior to the program 
commencing, and provided assistance and advice throughout the program, formally via 
participating in four meetings per year, and ad-hoc, as required.  

A project reference group (PRG) was established at the onset of the program. Meetings 
have been held on an ad-hoc basis, as required, with select members depending on the 
particular activity (e.g. regulatory members: Linda Tapsell and Annette Byron, during 
discussions around the food-health relationship application).  

Engagement is evident via industry stakeholders’ uptake and involvement with key 
initiatives, such as during industry conferences, campaigns (e.g. Nut Day), the 2030 
Vision launch. Newsletters, podcast episodes and conference presentations were 
identified, via the end of project evaluation, as being highly valuable in keeping 
stakeholders informed about the program.  

Health professionals 

Health professionals have been engaged through Nuts for Life’s communication 
channels, including direct emails to key opinion leaders sharing new research or key 
campaigns, and the monthly NutENews eDM (of which they also had an opportunity to 
provide feedback on, specific to the type of information they would most like to receive 
from Nuts for Life). Health professionals were also encouraged to download and share 
many Nuts for Life resources, including reports, infographics, social media tiles, fact 
sheets, and brochures – all developed specifically for this target audience. Meetings, 
conferences and events also provided an opportunity to engage with the Nuts for Life 
team. 

Popularity of website and downloads of resources also suggests high engagement. 
 

Post-COVID lockdowns, Nuts for Life will continue to 
prioritise face-to-face engagements, including 
meetings, events, and conferences – for both industry 
and health professional stakeholders. This will provide 
opportunities to better engage with these key groups. 

PROCESS APPROPRIATENESS Nuts for Life insights (evaluation surveys) have indicated the types of resources that are  
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To what extent were 
engagement processes 
appropriate to the target 
audiences of the project 

-what was the project reach 
and responses from 
engagement and 
communication activities from 
stakeholders and targeted 
health professionals? 

most valuable to health professionals. This shaped the outputs of the team over this 
three-year program. For example, latest research was shared monthly via NutENews, 
and four evidence-based reports were produced over the program. Nuts for Life’s 
health professional survey found research summaries and reports are the most highly-
valued resources for this group.  

EFFICIENCY 

What efforts did the project 
make to improve efficiency 

-to what extent did the project 
modify activities or outputs 
based on feedback from the 
PRG and Management 
Committee to improve 
efficiency and effectiveness of 
the project? 

Input and advice from the Management Committee and the Project Reference Group 
determined the specific food-health relationship to pursue for the high-level health 
claim work.  

Podcasts, targeting health professionals, launched in response to COVID disruptions and 
the subsequent reduced ability to reach health professionals via face-to-face activities, 
such as events and conferences.  

Science monitoring strategy created to bring this activity in-house to reduce cost and to 
ensure timely collation and dissemination of science and research findings. 

Student placement (Australian Catholic University), for three students over two years, 
with relevant projects chosen by the Nuts for Life team, added capacity. 

Management Committee meetings – held remotely (via Zoom) during COVID 
disruptions, with continued option for members to dial-in remotely. 

Nuts for Life was successful in obtaining grants from the INC (Promotion and 
Dissemination) and the Australian government (Business Grant). These grants helped to 
support additional activities, aimed at amplifying key messages to our target audiences. 
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Recommendations 
High-level health claim 
Achieving a high-level health claim is widely agreed to be a priority as it would be a significant win for the industry. A 
claim will assist with raising public awareness and trust in the nutrition and health benefits of nuts. Therefore, we are 
working on re-submitting an application, based on a food-health relationship for nuts and reduced total/LDL cholesterol. 
Research, being conducted and supported by the INC will help inform the application, which we plan to submit in 2024.  

Australian Dietary Guidelines 
We will continue to work towards increasing the prominence of nuts in the next revision of the guidelines. We remain 
committed to collating evidence, as it becomes available to support our work, and developing key messages and sharing 
these with nutrition and health key opinion leaders and policy makers. Submissions will be made, on behalf of the 
industry, to the NHMRC, when required as per the NHMRC timelines.  

Energy labelling   
The PhD project is due for completion by the end of 2023. Based on the findings, we will make a case to FSANZ to 
consider altering the energy calculations, and/or allowing a claim relating to the absorption of nut kilojoules to be made. 
Given misconceptions about nuts and weight gain still exist amongst some consumers and health professionals, education 
and awareness is imperative to give ‘permission’ for increased nut consumption.  

Communication channels and messaging 
Based on market research we commissioned in 2023, 44% of consumers stated that they receive their health information 
from their GP, and 22% obtain it from a dietitian. However, online and social media also make up significant sources, with 
35% of consumers obtaining their information from Google. In terms of trusted information, health professionals, are by 
far the most trusted source. Therefore, moving forward, Nuts for Life will need to ensure we continue to evolve, and to 
ensure our channels remain effective and relevant, to reach our target audiences.    

Face-to-face engagement 
We will continue to prioritise face-to-face engagements, such as events and conferences. This type of direct engagement 
is efficient, and allows for personal connections, making it easier to effectively communicate the health benefits of nuts. 

International collaboration and research expansion 
We will increase our work and links with international partners (such as the International Nut and Dried Fruit Council), 
tapping into global research to amplify our work. Collaborating with external experts will improve the program's impact 
and expand research capacity.  

Health and sustainability focus 
The next phase of the program will move more towards the health and sustainability space – a key area for the nut 
industry. By combining health messaging with environmental sustainability, it will create a more powerful and appealing 
message to attract consumers. Just as we work with external partners in the health and nutrition space, the Nuts for Life 
team will widen this sphere to establish connections with industry and program contributors locally and internationally.  

Increased resourcing 
For the program to continue to be effective, to maximise its impact, and to ensure its future, an increase in the 
commitment and monetary support from industry is required. However, securing voluntary contributions from industry is 
a challenge, particularly in view of COVID and the economic impact. Working with the Management Committee and the 
Australian Nut Industry Council, we will develop a model to promote and attract additional industry support, and allow 
Nuts for Life to become independent of Hort Innovation funding (in its current capacity) in the future. 

Increased collaboration and engagement with growers 
Improving grower knowledge and awareness of the health benefits of nuts will further empower and ‘arm’ this important 
group to increase their own promotional activities, aimed at driving nut consumption.   
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Project objectives 
The objectives of the current program have only partially been met – due to being dependent on external variables, of 
which Nuts for Life has no control over (e.g. NHMRC timing to review and update the Australian Dietary Guidelines; 
FSANZ timing to review an application). Therefore, by having more controllable objectives, we can better demonstrate the 
program's effectiveness going forward, which will assist in evaluating the program’s success. 

 

Refereed scientific publications 

Journal articles 
Publications from PhD project 
Nikodijevic, C., Probst, Y., Tan, SZ., Neale, E., 2023. The Metabolizable Energy and Lipid Bioaccessibility of Tree Nuts and 
Peanuts: A Systematic Review with Narrative Synthesis of Human and In Vitro Studies. Advances in Nutrition  
https://www.sciencedirect.com/science/article/pii/S2161831323002752  
 

Nikodijevic, C., Probst, Y., Tan, SZ., Neale, E., 2023. The Effects of Tree Nut and Peanut Consumption on Energy 
Compensation and Energy Expenditure: A Systematic Review and Meta-Analysis. Advances in Nutrition 14(1) Jan 2023, 
77-98. 
https://pubmed.ncbi.nlm.nih.gov/36811596/  
 

Publications from High-Level Health Claim 
Houston, L., Probst, Y., Mamatha Chandra Singh, MC., Neale, E. 2023. Tree nut and peanut consumption and risk of 
cardiovascular disease: A systematic review and meta-analysis of randomised controlled trials. Advances in Nutrition 
https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihub  
 

Conference presentations 
Nikodijevic, C. Nutrition Society of Australia (virtual conference): 29th Nov to 3rd Dec 2021.  Presentation: The 
metabolisable energy of tree nuts and peanuts: a systematic review.  
First prize for NSA Best Student Poster Presentations Award.   

 
Nikodijevic, C. Australian Nut Conference (Melbourne): 25 Mar 2022. Presentation: Nuts and Energy PhD Research - 
Summary.  
 
Probst, Y. Australian Nut Conference (Melbourne): 25 Mar 2022. Presentation: Consumption of nuts and reduced risk of 
CVD – Nut health claim research outcomes.  
 
Neville, B., Waring, M. Australian Nut Conference (Melbourne): 25 Mar 2022. Presentation: Nut health and the consumer. 
 
Neville, B.  Australian Nut Conference (Melbourne): 25 Mar 2022. Breakfast presentation: Activities and achievements. 
 
Probst, Y. Australian Nut Conference (Melbourne): 25 Mar 2022. Presentation: Consumption of nuts and reduced risk of 
CVD – Nut health claim research outcomes.  
 
Neville, B. INC Congress (Dubai): 11-13 May 2022. Presentation: Promoting nut consumption in Australia.  
 
Nikodijevic, C. Dietitians Australia Conference (Adelaide): 14 - 16 Aug 2022. Presentation: A systematic review of the ins 
and outs of nut energy balance.   
 
Probst, Y. Dietitians Australia Conference (Adelaide): 14 - 16 Aug 2022. Presentation: Extending the knowledge of nuts 
and CVD – Can we emerge with a high level health claim.  

https://www.sciencedirect.com/science/article/pii/S2161831323002752
https://pubmed.ncbi.nlm.nih.gov/36811596/
https://www.sciencedirect.com/science/article/pii/S2161831323003095?via%3Dihub
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Neville, B. Almond Board of Australia (Adelaide): 26 Oct 2022. Nuts and CVD – Can we emerge with a high level health 
claim. 

 
Tapsell, L. Nuts for Life Health Professionals briefing event (North Sydney): 22 Nov 2022. Presentation: Nuts in health 
dietary patterns.    
 
Nikodijevic, C. Nuts for Life Health Professionals briefing event (North Sydney): 22 Nov 2022. Presentation: Nut 
consumption patterns in Australia and the relationship between nut intake and body weight.  
 
Neville, B. Nuts for Life Health Professionals briefing event (North Sydney): 22 Nov 2022. Presentation: Elevating nuts in 
Australian dietary guidance.   

 
Nikodijevic, C. Nutrition Society of Australia (Perth): 29 Nov - 2 Dec 2022. Presentation: The effects of tree nut and peanut 
consumption on energy compensation and energy expenditure: a systematic review and meta-analysis.  
First prize for NSA Best Oral Poster Presentation. 

Neville, B. INC Congress (London): 22-24 May 2023. Presentation: Initiatives to drive nut consumption in Australia.  
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Appendix 1 - NutENews Survey – Evaluation 
Survey Monkey results March 2022 

Compiled by Belinda Neville, March 2022 

Question 1: What is your profession? (63 responses; 37 skipped) 

 

Question 2: Why did you sign up to received NutENews? (98 responses; 2 skipped) 

 

Question 3: How valuable do you find the NutENews monthly e-newsletter, to you professionally? (99 responses; 1 
skipped) 
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Question 4: What content do you find the most valuable? Tick all that apply (100 responses, 0 skipped) 

 

Question 5: How likely would you be to recommend NutENews to your networks? (99 responses; 1 skipped) 

 

Question 6: Is there anything you think should be included in NutENews that is not already there? (62 responses; 38 
skipped) 

Response themes Number of 
responses 

% of 
responses 

Wouldn’t change anything/happy with it as it is 51 83 
Latest research 1 1.6 
Conferences we are attending/presenting at 1 1.6 
Nuts ‘hero’ section (showcasing one nut at a time) facts, where grown etc. 1 

 
1.6 

Fun nut facts 1 1.6 
Where nuts are grown 1 1.6 
Recipes 1 1.6 
Australian grown nuts/Australian brands 2 1.6 
Keep it brief and simple 1 1.6 
Environmental/sustainability of nuts 1 1.6 
Nut allergies 1 1.6 
Macadamia nuts 1 1.6 
Industry news 1 1.6 
Graph showing how nuts compare in terms of nutrients (e.g. antioxidants) 1 1.6 
TOTAL 62 100 
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Q7. What do you usually do with the information once you have read it? (100 responses, 0 skipped) 

 

Q8. When would you prefer to receive NutENews? Tick a day and time period (95 responses; 5 skipped) 

 

Q9. How much do you agree with this statement: I trust NutENews as a credible source of information (99 responses; 1 
skipped) 

 

Key learnings: 

Compiled by Maree Hall, March 2022 

To action 

Activity Progress 
Trial Monday morning dissemination Complete 
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- March 2022 eDM sent out Monday 4 April; To review 
outcomes compared with previous issues 

Content to keep top of mind: 
- General nut related 
- Disease specific 
- Nut research 

Ongoing  

Consider ‘hero’ nut in each issue Complete 
- Already profiling a specific nut type each issue through 

the recipe and an image 
- Will now also formalise this – eg. ‘Nut in Focus: X (nut 

type)’  
Consider ‘Australian grown’ section of 
the website 

Complete  
- Updated ‘Where are nuts grown?’ webpage with this in 

mind; Promoted via March 2022 eDM 
 

To communicate 

Activity Progress 
Brief summary of survey outcomes for: 

- Management Committee 
- Industry section of web 

Complete 
- MC: April 2022 Activity Report – verbal report 

provided 28/4/22 by MH. 
Twitter tiles 

- Share some of the stats from the 
survey as promotional content to 
seek new subscribers 

Complete 
- Tweets early April (4/4 and 6/4): see below 

 

 
 
 

 
 

Thanks to survey respondents Complete  
- Included in March 2022 eDM 

Sign-up to NutENews webpage Complete 
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- Include stats to encourage new 
subscribers 

- Webpage updated April 2022 

QR code sign up promotions (eg. at health 
professional conferences) 

- Include stats to encourage new 
subscribers 

Complete 
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Appendix 2 – Health professional publication articles 
Refuel advertorial 

 
 
 

 

Refuel advertorial – Summer 2022 
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Refuel advertorial – Autumn 2022 
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FILEX eDM March 2022 

 
 
SDA Factsheets 
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Appendix 3 – Market Research 
a) Health professional tracking 

Compiled by Maree Hall, March 2023 
 
Nuts for Life conducted an online survey of health professionals to help evaluate the 2020-2023 program, and to 
understand perceptions, attitudes and knowledge of nuts and their health and nutrition benefits amongst this key group.  
 
The survey was in-field from 1-12 February, 2023. It was promoted via the NutENews database, and social media (Twitter 
and LinkedIn). Five $50 grocery vouchers were offered as an incentive.  
 
In total, 225 respondents completed the survey. 
 
Although a different type of survey to those conducted in the past, this survey builds on previous health professional 
research studies conducted by Nuts for Life. For example, some of the questions asked in this and previous surveys are 
similar (as indicated below), which allows for some comparison. Unlike previous studies, which reported results by health 
professional type (eg. dietitians, GPs etc), the results presented below refer simply to ‘health professionals’ as a category.  
 
Of the 225 respondents, 114 indicated that they would be willing to take part in further (paid) market research on the 
nutrition and health benefits of nuts (such as qualitative research).  
 
Question 1: What is your profession?  
(225 responses; 0 skipped) 

 
• Most respondents were dietitians/nutritionists (39%), followed by GPs/doctors (16%), with a smaller proportion 

of nurses (10%), fitness professions (7%) and diabetes educators (5%).  
 

• ‘Other’ professionals listed included retired health professional, support worker, chiropractor, naturopath, food 
scientist, occupational therapist, podiatrist, physiotherapist.   

 
Question 2: To what extent do you agree/disagree with the following statements?  
(225 responses; 0 skipped) 
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Most health professionals have a positive sentiment towards the overall health benefits of regular nut consumption.  
 
Specifically:  

• Nine in 10 health professionals (91%) consider nuts as healthy foods that should be consumed regularly 
(agreed/strongly agreed) 
 

• The heart health benefits of nuts appear to be well recognised.  
o 86% consider nuts as important in a diet that helps manage cholesterol (agreed/strongly agreed) 
o 86% consider nuts as important in helping to prevent cardiovascular disease (CVD). and 83% say nuts 

are important in helping to manage CVD (agreed/strongly agreed).  
 
Comparison with previous health professional tracking surveys: 

• 2020 survey: 67% of GPs and 89% of (experienced) dietitians said they viewed nuts as either ‘very important’ or 
‘somewhat important’ in a diet that helps manage cholesterol. 

• 2018 survey: 73% of GPs and 90% of (experienced) dietitians said they viewed nuts as either ‘very important’ or 
‘somewhat important’ in a diet that helps manage cholesterol. 

Note: The wording of this question differed slightly compared with previous surveys. 
 

• More health professionals see nuts as important in helping to manage type 2 diabetes, than they do in helping to 
prevent it.  

o 80% say nuts are important in helping to manage type 2 diabetes and 72% consider nuts as important in 
helping to prevent type 2 diabetes (agreed/strongly agreed). 

 
Compared with previous health professional tracking surveys, it appears that less health professionals consider nuts 
‘important’ in helping to prevent type 2 diabetes. 

• 2020 survey: 82% of GPs and 90% of (experienced) dietitians said nuts were either ‘very important’ or ‘somewhat 
important’ in a diet that helps prevent type 2 diabetes. 

• 2018 survey: 85% of GPs and 88% of (experienced) dietitians said nuts were either ‘very important’ or ‘somewhat 
important’ in a diet that helps prevent type 2 diabetes. 

Note: The wording of this question differed slightly compared with previous surveys. 
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• The cost of nuts appears to be somewhat of a barrier to encouraging regular consumption. 

o While around two thirds (64%) consider the cost of nuts reasonable to support regular consumption 
(agreed/strongly agreed), less ‘strongly agreed’ (24%) and more ‘disagreed’/’strongly disagreed’ (16%) 
than they did for the other statements in this survey question. 

 
• Four in five health professionals (79%) consider nuts important foods within a diet that helps manage body 

weight. 
 
Comparison with previous health professional tracking surveys: 

• 2020 survey: 55% of GPs and 85% of (experienced) dietitians said nuts were either ‘very important’ or ‘somewhat 
important’ in a diet that helps manage weight. 

• 2018 survey: 62% of GPs and 86% of (experienced) dietitians said nuts were either ‘very important’ or ‘somewhat 
important’ in a diet that helps manage weight. 

Note: The wording of this question differed slightly compared with previous surveys. 
 
Question 3: If you agree that nuts have a role to play in helping to manage weight, what are your reasons for this?  
(219 responses; 6 skipped) 
(Note: Multiple responses were possible)   

 

 
• Most health professionals (89%) acknowledge that the protein and fibre in nuts, which can increase satiety, is a 

reason why nuts help to manage body weight. 
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• Around three quarters (76%) say nuts help people feel fuller for longer, and just over half (57%) say nuts can 
displace other meals and snacks, thereby helping to manage body weight. 

 
• A considerable number of health professionals (44%) recognise that not all the kilojoules in nuts are absorbed by 

the body.  
(Note: This is a complex area of science, which has been communicated by Nuts for Life over the past three years, 
that a not insignificant number of health professionals now appear to understand). 
 

Comments at ‘Other’ option: 
• Easy, convenient, fast snack (x 5 comments)  
• Nuts promote gut bacteria that produce postbiotics that reduce appetite and improve glucose tolerance 
• Slow digestion 
• Nuts replace refined white flour in cooking which is beneficial 
• The contain healthy fats 
• Though incomplete proteins, mixed nuts are often a better option then meat that contain a range of fat 

dependent on the meat quality. Perfect for vegetarians, and incorporate other benefits 
• Convenience as a portable food to avoid purchasing less healthy things 
• Delicious and can be eaten daily 
• Nuts should be eaten with meat and vegetables, not just nuts to maintain the energy your body needs 
• Nuts are usually low GI 
• Can be used in keto recipes 
• Add texture to low kJ foods like salads 
• Great savoury option as a snack, added interest to a stir fry or salad or crunch to yoghurt or breakfast 

cereals/porridge 
• Nuts are highly nutritious foods, but unfortunately people believe in myths related to weight gain with nuts and 

miss out on the high nutritional value of these foods, and the great impact on the health of the population 
• Satisfying 

 
Q4. If nuts were to sit in a different (or new) group within the Australian Dietary Guidelines, where do you think they 
should sit? 
(223 responses; 2 skipped) 
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Health professionals appear to think the positioning of nuts within the Australian Dietary Guidelines needs to be 
reconsidered. But where nuts should sit instead remains unclear (divided) among those surveyed. 
 
Specifically: 

• Only 5% of health professionals think nuts should remain where they currently sit, within the ‘protein’ (or ‘meat 
and alternatives’) food group.   

 
• More health professionals think nuts should sit within a ‘plant protein’ food group (40%), or a ‘healthy fats’ food 

group (33%), than any other alternatives.  
 

• Only 15% think nuts should have their own ‘nuts only’ food group within the Australian Dietary Guidelines. 
 
 
Comments at ‘Other’ option: 

• May be bundled with other plant proteins - but may require a specific statement to further support consumption 
and provide confidence 

• Healthy snack option 
• Due to allergy issues some people have, they should stay on their own for eliminating any accidental mishaps 
• Stay within protein food group but classify as healthy fats also and within the plant protein food group 
• They could be across 3 groups both protein and plant protein if there was a plant protein group, and a healthy 

fat and use on bread/toast/crackers instead of other spreadable fats 
• Seeds and nuts 

 
 
Q5. What is your recollection of the Australian Dietary Guidelines suggested serve size for nuts? 
(222 responses; 3 skipped) 
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• Most health professionals (82%) correctly recalled the Australian Dietary Guidelines recommended serve size for 
nuts as 30g. 

 
• Of those who incorrectly recalled the serve size for nuts, 10% thought this was 10g (less than the recommended 

serve size), and 8% thought it was ≥50g (more than the recommended serve size). 
 
Comparison with previous health professional tracking surveys: 

• 2020 survey: 68% of GPs and 78% of (experienced) dietitians selected 30g as the recommended standard serve 
size for nuts.  

• 2018 survey: 74% of GPs and 82% of (experienced) dietitians selected 30g as the recommended standard serve 
size for nuts.  

Note: The wording of this question differed slightly compared with previous surveys. And previous surveys included an 
equal number of GPs and dietitians (100 of each), whereas this survey included more dietitians (88) than GPs (36).   
 
 
Q6. Do you recommend nuts to your patients/clients as part of a healthy diet? 
(220 responses; 5 skipped) 
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• Almost all health professionals (95%) said they recommend nuts to their patients/clients, as part of a healthy 
diet. Only 5% said they do not recommend nuts. 

 
Compared with previous health professional tracking surveys, it appears that more health professionals are now 
recommending nuts. Specifically: 

• 2020 survey: 21% of GPs and 2% of (experienced) dietitians said they ‘never’ recommended nuts to their patients. 
• 2018 survey: 18% of GPs and 1% of (experienced) dietitians said they ‘never’ recommended nuts to their patients. 

Note: The wording of this question differed slightly compared with previous surveys. And previous surveys included an 
equal number of GPs and dietitians (100 of each), whereas this survey included more dietitians (88) than GPs (36).   
 
Q7. Do you feel you understand enough about the health implications of including nuts in diets? 
(222 responses; 3 skipped) 
 

 
 

• Most health professionals (84%) said they understand enough about the health implications of including nuts in 
diets. 
(Note: Nuts for Life continues to communicate the nutrition and health benefits of regular nut consumption. 
Tracking market research of health professional knowledge and attitudes shows that when Nuts for Life ceases to 
educate a health professional segment, their nut knowledge declines slowly with time. This demonstrates that 
repeated exposure, and repetition of key messages in novel ways, are essential for education to be effective and 
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to support health professionals to recommend nuts).  
 
Q8. Where/how do you usually seek health and dietary information?  
(224 responses; 1 skipped) 
(Note: Up to 4 sources could be selected)   
 

 
Health professionals gain information from a variety of sources, with no one ‘stand-out’ main source of information. 
 
Specifically: 

• The main sources of information, roughly equally used by health professionals were:  
o Professional bodies (eg. Dietitians Australia) (54%) 
o Professional health organisations (eg. Heart Foundation) (51%) 
o Professional development (eg. webinars, courses, conferences, events) (50%) 
o Online (eg. internet, social media) (50%) 
o Government resources and publications (eg. Australian Dietary Guidelines) (49%)  

 
• Around 43% reported seeking health information from industry organisations (eg. Nuts for Life). 

 
• Around one in five said they seek health and dietary information from health-focused podcasts (22%) and direct 

email (eg. NutENews) (21%). 
 

• The least common sources of health and dietary information were food company websites (8%) and direct mail 
(eg. Samples Plus) (7%). 

 
Comments at ‘Other’ option: 

• Research literature/scientific journals (directly) (x 5 comments) 
• Sanitarian Wellness Centre 
• Dietitian within our team 
• Ingredient list on food package 
• You Tube 

 
 
Q9. What type of information would you like to see more of to assist you in understanding the health benefits of nuts?  
(223 responses; 2 skipped) 
(Note: Multiple responses were possible)   
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• Health professionals say that more health and research reports (66%), and resources (eg. fact sheets, 
infographics, brochures) (61%), in particular, would help them to understand the health benefits of nuts.  

 
• More published scientific papers (50%), claims on food labels (47%) and expert presentations (eg. at 

conferences, webinars) (45%) were also thought to be helpful to assist understanding. 
(Note: The information health professionals say they want is consistent with what Nuts for Life is delivering, 
particularly in the last three years. This suggests that the communication channels of the program remain 
relevant for their needs).  

 
Comments at ‘Other’ option: 

• Resources that specify the difference between 100% nut butter vs. nut butter with added ingredients (additional 
salt, sugar, fats) + distinguishing the differences - really tried to not use fear mongering infographics from social 
media when I was working in clinical practice 

• A booklet for professionals comparing nutritional and health values of each type of nut regularly available in 
Australia 

• Brief accurate statements on food labels 
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b) Consumer: Health information survey report 
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c) Health professional – Sustainability impact 
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Appendix 4 – Conference Evaluations 
1. GP Samples Now - Campaign evaluation 2021-23 

Prepared by Belinda Neville, June 2022, updated March 2023 
 
Background 
Nuts for Life has participated in several Samples Plus promotions during 2013 and 2015, running six campaigns in each of 
these years, as well as three campaigns during 2020, one in 2021 and one in 2023.   

• The 2013 campaign focused on Nuts and weight: Nuts and the Big Fat Myth 
• The 2015 campaign focused on Nuts and heart health: Nuts and heart health – A summary of the SLR evidence.  
• The 2020 campaign focused on Nuts and plant-based eating. 

 
2021 Samples P lus Campaign 
Resources 
The theme “Is it time to reconsider nuts” included the following resources:  

• Cover letter 
• Report – The energy, fat and sodium content of nuts  
• Fact sheet – Are all the kilojoules in nuts absorbed?  
• Magnet (10cm x 10cm) – what does a 30g handful of nuts look like? 

All resources were collated into a Nuts for Life display folder. 
 
The total distribution number was capped at 1,900, yet due to this campaign running at the height of the Delta COVID-19 
outbreak, the uptake in NSW and Victoria in particular, was lower than anticipated and lower than that of previous 
campaigns, which reached 1,432. 
 
Samples Now Campaign 
Given we had excess resources (~480 units), we decided to commit to a six-month Samples Now campaign – a 24/7 online 
platform for GPs. The campaign went live in September 2021. 
In March 2022, we extended the campaign to continue to use the surplus resources, as Samples Now advised that they 
would waive the inclusion fee, and only charge for the number of requests.   
 
Results 

Month No. requested 
October 2021 18 
November 2021 38 
December 2021 19 
January 2022 43 
February 2022 25 
March 2022 41 
April 2022 21 
May 2022 46 
June 2022 22 
July 2022 27 
August 2022 44 
September 2022 39 
October 2022 53 
November 2022 37 
December 2022 6 
January 2023 43 
February 16 
TOTALS 522 
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Campaign expenditure 
The total budget allocated to the 2021 Samples Plus campaign was $20,000 ex GST. The actual cost was $15,761.65. 
Therefore, the remaining budget for the Samples Now campaign was approximately $4,200.  
 

Activity Details Expenditure (excl GST) 
Samples Now  6 month contract Oct 2021 - March 2022 (includes set up 

and inclusion fees) 
$ 2,326.80 

Samples Now  Rolling contract April 2022 – December 2022 (monthly fee 
varies dependent on number of requests) 

$ 1,406.20 
 

Total  $ 3,733.00 
 
Recommendat ions 
General 
• The Samples Now online platform, available 24/7 for GPs to request information, is a cost-effective way to 

disseminate surplus resources from the Samples Plus campaign.    
 

2. GP Samples Plus - Campaign evaluations 2020 
Prepared by Belinda Neville, updated November 2020 
 
Background 
Nuts for Life ran successful Samples Plus promotions during 2013 and 2015, running six campaigns in each of these years.   

• The 2013 campaign focused on Nuts and weight: Nuts and the Big Fat Myth 
• The 2015 campaign focused on Nuts and heart health: Nuts and heart health – A summary of the SLR evidence.  

 
It was anticipated that Nuts for Life would run two campaigns in 2020, depending on the interest generated.  
 
Act ivit ies 
Resources 
The resources included in the campaign included:  

• Cover letter 
• Plant food 100 x page tear off pad  
• Nutrient Ready Reckoner (updated 2020)  
• Nuts and Health handbook (updated 2020) 
• Summary of the health effects of Nuts fact sheet (2019 version) 

 
All resources were collated into a Nuts for Life display folder. 
 
For campaign 1 (February 2020), Cloudprint printers assembled the folders and added 3 of the resources, with Market 
Reach adding the final 2 items, once they were sent onto the Melbourne warehouse. This was due to a delay by 
Cloudprint in getting the resources printed by the due date. This was done free of charge. 
 
For campaign 2 (June 2020), the folders were assembled, and 3 of the resources were added at the Nuts for Life office. 
This was extremely time consuming.   
 
Note: We received correspondence from Samples Plus in September 2020, that due to limited space issues in the 
warehouse, we could either arrange to have our excess stock returned, or to arrange another campaign. As the Nuts and 
Health Handbook was a 2020 edition, we decided to run another campaign in November 2020 (Campaign 3).  
 
The November 2020 campaign falls into the new 2020-2023 budget. 
 
Results 
Campaign 1: February 2020 (total distribution capped at 1,900) 
Campaign 2: June 2020 (total distribution capped at 2,100)  
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Campaign 3: November 2020 (total distribution capped at 2,000) 
Requested number by 
State 

Campaign 1 – Feb Campaign 2 – June Campaign 3 -  Nov 

NSW (%) 741 (39) 656 (39) 715 (40) 
Victoria (%) 471 (25) 389 (23) 414 (23) 
ACT (%) 23 (1.2) 23 (1.3) 26 (1.4) 
Queensland (%) 375 (20) 352 (21) 336 (19) 
WA (%) 164 (9) 161 (9.5) 175 (10) 
SA (%) 98 (5) 83 (5) 97 (5.4) 
Tasmania (%) 19 (1) 25 (1.5) 19 (1.1) 
NT (%) 9 (0.5) 13 (0.7) 12 (0.7) 
TOTALS 1900 1702 1,794 

 
Note: whilst the June campaign was capped at 2,100, the numbers requested were still good, and amongst the highest 
requested of the Info Packs with no samples.  
The results may also have been impacted by COVID-19.   

 
Campaign expenditure 
The budget available for campaign 2019/2020 was $20,000 ex GST.  
 

2019/2020 
Activity Details Expenditure (excl GST) 
Samples Plus – campaign 1 
 
 
Samples Plus – campaign 2 

Administration fee 
Inclusion fee 
Pack assembly fee 
Administration fee 

$ 6,865 
 
 
$ 7,850 

Nuts and health handbook Design and print (50%, as will be used in other 
campaigns) 

$ 1,361.25 

Plant based tear pad Design and print (50%, as will be used in other 
campaigns) 

$ 5,947  

Cover letter Print (campaign 1) 
Print (campaign 2) 

$ 143 
$ 421 

Summary Health effects FS Print (50%) $ 352.50 
Presentation folder Print (campaign 1) 

Print (campaign 2) 
$ 2,576 
$ 3,487 

Ready Reckoner Update and print (50%, as will be used in other 
campaigns) 

$ 796 

Freight Campaign 1 
Campaign 2 

$ 200.00 
$ 704.54 

Total  $ 30,703.29 
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The budget available for 2020/2021 was $8,750 ex GST. 
 

2020/2021   
A c tivity De tails Expe nditure  (e x  GST) 
Sample s P lus –  Campaign 3  A dministration, inc lusion and 

pac kaging fe e  
$6,779  

Pr inting Cove r  le tte r  and display folde rs  $ 4 ,095  
Fre ight From N4L  offic e  

From Pegasus warehouse 
$  540.90  
$ 230.00 

Total  $11,644.90  
 
Recommendat ions 
General 
• Cap distribution at around 1,800 per campaign. 
• Simplify pack contents, as it was extremely timely to collate. 
• Tear-off pads to be 25-50 pages (maximum). This would also significantly reduce the price of printing.  
 

             
 
 

3. GP Samples Plus - Campaign evaluation 2021 
Prepared by Belinda Neville, August 2021 
 
Background 
Nuts for Life ran successful Samples Plus promotions during 2013 and 2015, running six campaigns in each of these years, 
as well as three campaigns during 2020.   

• The 2013 campaign focused on Nuts and weight: Nuts and the Big Fat Myth 
• The 2015 campaign focused on Nuts and heart health: Nuts and heart health – A summary of the SLR evidence.  
• The 2020 campaign focused on Nuts and plant-based eating. 

 
Act ivit ies 
Resources 
The theme “Is it time to reconsider nuts” included the following resources:  

• Cover letter 
• Report – The energy, fat and sodium content of nuts  
• Fact sheet – Are all the kilojoules in nuts absorbed?  
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• Magnet (10cm x 10cm) – what does a 30g handful of nuts look like? 
 
All resources were collated into a Nuts for Life display folder. 
The total distribution number was capped at 1,900. 
 
Results 

Number requested by State Campaign July 2021 
NSW (%) 551 (38) 
Victoria (%) 352 (25) 
ACT (%) 12 (0.8) 
Queensland (%) 291 (20) 
WA (%) 122 (8.5) 
SA (%) 78 (5.4) 
Tasmania (%) 19 (1.3) 
NT (%) 7 (0.5) 
TOTALS 1432 

 
NB. This campaign ran at the height of the Delta COVID-19 outbreak, which particularly affected NSW and Victoria. This 
may have contributed to the lesser number of requests, compared to those of previous campaigns.  
 
Campaign expenditure 
The budget available for the campaign was $20,000 ex GST.  
 

2021 
Activity Details Expenditure (excl GST) 
Samples Plus  Administration, inclusion and pack fee $ 6,700.56 
Printing  Cover letter, display folders, reports, fact sheets 

and magnets 
$ 5,500 (Cloudprint) 
$ 3,202 (Bite) 

Freight From N4L office $   359.09 
Total  $ 15,761.65 

 
Recommendat ions 
General 
• Continue to cap distribution at around 1,800 per campaign. 
• A more simplified resource pack (compared to the 2020 campaigns) meant it was less timely to collate. 
• Consideration is being given to participating in Samples Now – an online platform, available 24/7 for GPs to request 

information. This is due to the lower uptake of requests, meaning we have a surplus of resources as well as budget.   
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4. GP Samples Plus - Campaign evaluation 2023 
Prepared by Belinda Neville, March 2023 
 
Background 
Nuts for Life has run previous successful Samples Plus campaigns during 2013, 2015 (running six campaigns during each of 
these years) three campaigns in 2020 and one in 2021. The focus of these were:   

• 2013 campaign: Nuts and weight - Nuts and the Big Fat Myth 
• 2015 campaign: Nuts and heart health - Nuts and heart health – A summary of the SLR evidence.  
• 2020 campaign: Nuts and plant-based eating 
• 2021 campaign: Is it time to reconsider nuts – Audit report and kilojoule absorption fact sheet. 

 
Campaign t heme 
Australian dietary guidance - What's the evidence for prioritising plant protein? 
Plant protein, from foods like nuts, uniquely benefits human and planetary health. Yet, most Australians fall short of the 
daily target. Elevating plant protein foods in Australian dietary guidance would help. 
 
The campaign was capped at 1,800. 
 
Resources 
The following resources were included:  

• Cover letter 
• Report – Elevating nuts in Australian Dietary Guidance 
• Brochure – Nutrient composition of nuts  
• Magnet (10cm x 10cm) – what does a 30g handful of nuts look like? 

 
All resources were collated into a Nuts for Life display folder, which was done in-house. 
 
Results 

Requested number by State Total number and % 
New South Wales  660 (39) 
Victoria  413 (25) 
ACT  19 (1.1) 
Queensland  340 (20) 
Western Australia  147 (8) 
South Australia 72 (4) 
Tasmania  16 (1) 
Northern Territory  11 (0.6) 
TOTALS 1,678 

 
Campaign expenditure 
The budget available for this campaign was $15,000 ex GST.  
 

2020/2021  
A c tivity and de tails Expe nditure  (e x  GST) 
Sample s P lus –  Marke t Re ac h  

- Administration fee  
- Kitting/packaging fee 

$7 ,210.30  

Pr inting - Cloudpr int 
- Cover letter 
- Reports 
- Nutrient composition 
- Magnets 
- Display folder 

$7 ,606  
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Collating re sourc e s  $280 
Fre ight –  Pac k and Se nd  

- N4L office to Melbourne 
$487.27 

Total $15,583  
 
Recommendat ions 
General 
• Cap distribution at around 1,800 per campaign. 
• Simplify pack contents, as it was extremely timely to collate. 
 

 

 

5. DA Conference 2022 - 14-16 August 2022 (Hybrid event) 
 
Background 
Nuts for Life continues to be part of the Dietitians Australia (DA) conference, given dietitians remain our number one 
priority health professional audience, and also because companies seem to be ‘noticed’ when they are not present.   
 
The conference was the first face-to-face DA conference since 2019, and was delivered as a hybrid event, for those 
unwilling or unable to travel to Adelaide.  It was anticipated that the conference would attract around 650 -1,000 
delegates (in person and virtual), from a range of areas including: Clinical dietitians, Dietitians in private practices, health 
workers, Scientific researchers, Health promotion practitioners, Community nutrition dietitians, Policy makers, Student 
dietitians, Nutritionists, Hospital food service dietitians, Indigenous health workers, Nutritionists, Diabetes educators and 
Dietitians working in public health.  
 
Activities 
Exhibition stand 
The Nuts for Life exhibit was a 3m x 3m stand, manned by Belinda Neville and Maree Hall throughout the entire 
conference. 
 
Resources included: 
Infographics (easel display only) 

- Nuts and CVD (based on systematic review from UOW 2021) 
- Nut eaters weigh less  

Reports 
- Nuts and CVD: What does the science say? 

Factsheets etc. 
- FS - Are all the kJ in nuts absorbed? 
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- FS - Nuts and heart health 
- Ready reckoner – Nutrient composition of nuts (2022 edition) 
- Magnet - What does a 30g handful look like 

 
QR Code Promotion: 
Sign up to NutENews  
Sign up to LinkedIn  
 
Company Profile (50-word limit) 
Nuts for Life is Australia’s voice for the vital role tree nuts play in good health and nutrition.  
We help busy health professionals stay up-to-date on evidence-based news and research on nuts, sharing why eating a 
handful (30g) of nuts every day is essential to the health of all Australians. 
 
Event key messages 

• Raising awareness of the new evidence supporting nuts’ reducing CVD risk 
• Raising awareness of research showing not all kilojoules in nuts are absorbed. 

 
Oral Presentations 
Nuts for Life supported two abstracts for inclusion into the conference program: 

- Extending the knowledge of nuts and CVD: can we emerge with a high-level health claim? 
- A systematic review of the ins and outs of nut energy balance. 

 
Both abstracts were accepted as oral presentations, to be presented by Yasmine Probst and Cassandra Nikodijevic, 
respectively.  
 
Nut sampling 
Approximately 15kg of pre-mixed tree nuts and peanuts were taken to be sampled in 30g cups.    
 
Results 
Attendance 
620 registrations (face-to-face) 
60 virtual attendees. 
 
Nuts for Life exhibit 
The Nuts for Life exhibit was a 3m2 corner stand right at the entry to the exhibit hall (refer appendix for map).  
There were 26 exhibitors, far less than in previous years making the hall very spread out. 
 
However, the stand was engaging and looked enticing (with nuts to sample), with delegates very receptive and interested 
in the messages and resources offered.  
 
The QR Code Promotion (sign up to NutENews; sign up to LinkedIn) resulted in (approximately): 

- 17 new subscribers to NutENews 
- 18 new followers on LinkedIn  

Many delegates mentioned that they already receive NutENews. 
 
Delegate engagement 
Participation in the passport competition enticed delegates to seek us out and visit our stand. Having nuts to offer also 
enticed delegates, which further enabled conversations and engagement.  
 
The most commonly asked questions asked were: 

• Is one nut better than the rest? 
• Which is the best nut for CVD reduction? 
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Social media engagement 
Two LinkedIn posts by Nuts for Life, relating to the research oral presentations, resulted in: 

- 2,142 total impressions 
- 58 total link clicks 
- 8.3% (CVD research) and 9.2% (kilojoule research) engagement rates. Note: These represent extremely high 

engagement rates (benchmarks: Nuts for Life average LinkedIn engagement rate across 2021/22 = 3.4%; LinkedIn 
industry average engagement rate = 0.35%) 

 
Five tweets by Nuts for Life, resulted in: 

- 3,053 total impressions 
- 47 likes, 13 retweets, 3 link clicks 
- 5.6% average engagement rate. Note: This represents high engagement rates (benchmarks: Nuts for Life average 

Twitter engagement rate across 2021/22 = 3.4%; Twitter industry average engagement rate = 0.33 - 1%) 
 
Campaign expenditure 
The original budget allocated for this event was approx. $10,000 ex GST.  
 

Activity Details Expenditure (excl GST) 
Trade exhibition 3m x 3m exhibit $5,500 
Furniture hire Adelaide Expo $ 910 
Nuts for sampling Purchased approx. 15kg (used across FILEX and DA 

conference) 
$ 220 

Couriers To and from conference – Pack and Send $ 585 
Travel and 
accommodation 

Flights (2 person) 
Accommodation (2 person) 
Taxis  

$ 800 
$ 1,042 
$ 300 

Expenses Incidental supplies e.g., Conference dinner, meals 
etc. 

$ 339 

Total  $9,696.00 
 

   

Maree Hall, Cass Nikodijevic, Belinda Neville, with permission 
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6. DA conference 2021 - 11-13 July 2021 (virtual) 
 
Background 
Nuts for Life continues to be part of the Dietitians Australia (DA) conference, given dietitians remain our number one 
priority health professional audience, and also because companies seem to be ‘noticed’ when they are not present.   
 
The conference was originally planned as a hybrid conference – with the live event taking place in Melbourne, and a 
virtual platform for those unable or unwilling to travel. It was anticipated that the conference would attract around 1,000 
delegates, from a range of areas including: Clinical dietitians, Dietitians in private practices, health workers, Scientific 
researchers, Health promotion practitioners, Community nutrition dietitians, Policy makers, Student dietitians, 
Nutritionists, Hospital food service dietitians, Indigenous health workers, Nutritionists, Diabetes educators and Dietitians 
working in public health.  
 
However, due to COVID, the conference format was changed to 100% virtual.  
 
Activities 
Trade exhibition 
The Nuts for Life exhibit was virtual and ran on a platform called Cvent. It was ‘manned’ by Belinda Neville and Maree Hall 
during break times only on 12th and 13th July. 
 
As an exhibitor, we were entitled to an unlimited number of downloadable resources on our exhibit, as well as one virtual 
satchel insert and one promotional flyer which was sent to all DA members via their e-newsletter.  
 
Downloadable resources included: 
Infographics 

- Consumption low, benefits high 
- Plant protein content 

Reports 
- Energy, fat and sodium content of nuts 
- Nuts and plant protein 

Factsheet 
- Nuts and kJ absorption 

 
Virtual satchel insert: 
Infographic 

- Consumption low, benefits high 
 
Promotional flyer: 
Australian Dietary Guidelines – one-page summary of why nuts deserve greater prominence in the next revision of the 
ADGs, with a link to our website.  
 
Company Profile (no word limit) 
Nuts for Life is Australia’s independent authority on the nutrition and health benefits of tree nuts. Our mission is to 
promote regular nut consumption by collating the latest evidence-based information, and informing Australians about the 
positive impact regular nut consumption can have on their health. 
 
Scientific research has consistently shown that nuts are a key food in healthy eating patterns.  Eating nuts is not 
associated with weight gain, and is associated with: 

• 29% reduced risk of coronary heart disease 
• 22% reduced all-cause mortality 
• 21% reduced risk of cardiovascular disease 
• 15% reduced risk of total cancer 
• 13% reduced risk of type 2 diabetes. 
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Yet consumption is chronically low with only 2% of the population meeting the 30g daily target. In other words, 98% of 
Australians are missing out on these health benefits. There is clearly a need to encourage shifts in consumption patterns to 
reduce this gap.  
 
Learn more about the health benefits of nuts and pick up some of our latest resources including our fact sheet on kilojoule 
absorption in nuts, as well as the results of an audit comparing the energy, fat and salt content of raw, roasted, salted and 
unsalted nuts.   
 
Event key messages 

• Raising awareness of Nuts for Life’s position for nuts in the next re-iteration of the Australian dietary guidelines 
• Addressing barriers to increased nut consumption via 

o Energy, fat and sodium content of nuts report and presentation 
o kJ absorption fact sheet -  

 
Rapid Fire Presentation 
Nuts for Life submitted two abstracts for inclusion into the conference program: 

- Plant and nut protein, and 
- Energy, fat and salt audit. 

 
The Energy, fat and salt audit abstract was accepted as a rapid-fire presentation (6 slides in 5 minutes), subsequently 
titled ‘Salted vs unsalted, Roasted vs raw – is it time to reconsider nuts’?  
Belinda Neville pre-recorded the presentation which was uploaded onto the conference platform as an ‘on demand’ 
session, meaning delegates could download and watch the presentation at any time. 
 
Sampling Nuts 
Nuts were ordered in anticipation of the event being held face-to-face (ordered as part of the order for GPCE Sydney). 
Given the event was virtual, no nuts were sampled.   
 
Results 
Attendance 
620 registrations for the virtual conference. 
 
Nuts for Life trade exhibit 
 

 
 
For comparative purposes: 

- Highest virtual booth views – 234 
- Lowest virtual booth views – 75 
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- Average virtual booth views – 125  
 
 

Number of downloads per resource 

Consumption low, benefits high - Infographic 50 
Energy, fat and sodium audit - Report 51 
Nuts and kJ absorption - Factsheet 96 
Nuts and plant protein - Report 71 
Plant protein content - Infographic 104 

 
Virtual meeting room: 
Belinda Neville spoke with one delegate who asked about allergies and whether Nuts for Life have any resources on the 
degree of allergenicity of the different nuts i.e., which nuts are most likely to cause an allergen, and which nuts are least 
likely. Belinda suggested contacting Allergy & Anaphylaxis Australia for information. 
 
Rapid-Fire presentation 
At the time of preparing the report, this information was not available. 
 
Campaign expenditure 
The original budget allocated for this event was approx. $10,000 ex GST.  
 

Activity Details Expenditure (excl GST) 
Trade exhibition Cost reduced due to virtual $3,250 
Furniture hire  nil 
Nuts for sampling Purchased for GPCE Sydney, with the intention of 

using over several conferences 
$ 230  

Couriers To and from conference nil 
Travel and 
accommodation 

Flights (2 person) 
Accommodation (2 person) 
Taxis  

nil 

Expenses Incidental supplies  nil 
Total  $3,480 

 
Recommendations 
General 

• As per previous experience with virtual conferences, having a trade exhibit is not worth the investment. 
However, given Nuts for Life had already committed to trade exhibit, we decided to proceed.  
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7. DC Webinar 
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8. FILEX – Trainers Summit Conference Evaluation 
(a component of the Bronze Partner package) 
30-31 July 2022 
Prepared by Belinda Neville, August 2022 
 
Background 
FILEX’s purpose is to connect the broader industry and create a professional workforce by delivering world class 
education, information and experiences. Their aim is to promote trust and credibility in the broader fitness industry. For 
over 30 years FILEX has been widely recognised as the pinnacle live event for the Australian fitness industry. Traditionally 
FILEX has been a three-day education convention where more than 2000 people come together to learn from the world’s 
leading health and fitness experts.  
 
In 2021, FILEX’s approach changed to offer separate smaller summits designed to target specific audiences: 
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• Leadership summit 
• Business summit 
• Trainer summit 

 
In May 2021, Nuts for Life committed to a Bronze Partnership package for a total cost of $5,000.  
The package included: 

• Standard expo booth to the Trainer Summit 
• FILEX online Masterclass (refer separate evaluation) 
• e-News (x1) to full database and social media post (x1) 

 
Trainer Summit 
Originally scheduled for 13-14 August 2021 at The Hilton, Sydney, the event was postponed due to COVID to 29-30 July 
2022. 
 
On 5 July 2022, FILEX advised of a change to the venue and the dates of the event. It was decided to move the venue to 
Fitness First, Bond St Sydney which is a fit for purpose venue for a trainer event. It was moved to 30-31 July (weekend), so 
as not to disrupt gym members who have access to the gym during weekdays.  
 
The event was expected to attract ~400 delegates.  
 
Exhibition Stand  
Originally, the Nuts for Life exhibit was a 2m2 stand, but with the change of venue, we were provided with a 4m x 2m 
stand.  The stand was located just next to the entrance to one of the four session rooms, and next to Australian Avocados.   
Nuts for Life was one of only about 7 exhibitors.    
 
We sampled 30g serves of nuts to delegates, which provided a way to also educate on what a 30g handful of nuts looks 
like, which was supported by the 30g magnet.  
  
It was manned by Belinda Neville and Maree Hall on both days.   
 
Resources 
Fact sheet – Are all the kilojoules in nuts absorbed 
Report – The effect of plant and nut protein on health 
Nutrient Ready Reckoner (updated 2022)  
Magnet – What a 30g handful of nuts looks like 
Recipe Booklet – Foods that do Good 
 
Event key messages 

• Nut consumption is not linked with weight gain, as not all kJ absorbed 
• Nuts are a good source of plant protein 
• 30g handful of nuts everyday 

 
Nuts sampled 
Approximately thirteen (13) kg of mixed nuts were taken to the conference. Stahmann Webster kindly donated 3kg of 
pecans and 5kg of walnuts (some of which were being used for the upcoming DA conference). 
 

Nuts Quantity  
Almonds, dry roasted, unsalted Australian 1.5 kg 
Brazil kernels 1 kg 
Cashews, roasted, unsalted 1.5 kg 
Hazelnuts, roasted, unsalted Australian 1.5 kg 
Macadamia, raw unsalted Australian 1.5 kg 
Peanuts, roasted 1.5 kg 
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Pistachio kernels, unsalted Australian 1.5 kg 
Pecans, Australian 1.5 kg 
Walnuts, Australian 1.5 kg 
Total 13 kg 

 
Exhibitor profile 
Nuts for Life is Australia’s voice for the vital role nuts play in good health and nutrition.  
 
They help busy health professionals stay up-to-date on evidence-based news and research on nuts, sharing why eating a 
handful (or 30g) of nuts every day is essential to the health of all Australians. 
 
Regular nut consumption offers major health benefits, being linked with reduced all-cause mortality, and a lower risk of 
dying from heart disease and cancer – which claim the lives of too many Australians. And decades of research shows 
eating nuts is not linked with weight gain. 
 
Nuts for Life is funded by the Australian nut industry and the Australian Government, through Hort Innovation Australia’s 
‘Hort Frontiers Healthy Food Fund’. 
 
Results 
Attendance 
Total attendees: 280 
 
Exhibition  
The stand was engaging and enticing (with nuts to sample), with delegates very receptive and interested in the messages 
and resources offered.  
However, as there was no catering provided to delegates or to exhibitors, the exhibition space was relatively quiet, as 
they left to purchase food and drinks from cafes etc outside the venue.   
 
Delegate engagement 
Delegates were engaged and interested in our messages and our resources. Having nuts to offer also enticed delegates, 
which further enabled conversations and engagement.  
The most commonly asked questions asked were: 

• Which nuts are best for sports performance? 
• How many nuts are you supposed to eat? 

 
A lead scanner was supposed to be provided as part of the exhibition package. However, this was not available. However, 
at our request, we received a full delegate list from the organisers.  This list was used to send an alert, thanking delegates 
for attending and visiting our stand, answering the most commonly asked questions, and sharing additional resources.   
The alert was sent to 274 delegates on 11 August, and had a 58.36% open rate; 2.97% click through. 
 
Campaign expenditure 

Activity Details Expenditure (excl 
GST) 

Bronze package Included booth, Masterclass and newsletters  $5,000* 
Registration x 1 25% reduced registration fee $522 
Furniture hire 2x stools, curved counter, lockable storage 

cupboard 
$1,168 

Nuts for sampling The Nut Shop  $ 217  
Couriers (Pack and Send) Freight to conference only $ 60 
Travel and accommodation Flight and accommodation x 2 nights, ex Brisbane  $ 970 
Expenses (other) Taxis, meals etc. $ 130 
Total  $8,067 

*note: this expense was for a full package. 
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Recommendations 
The Trainer summit as a stand-alone activity was not worth the return on investment. However, it was good value as part 
of the Bronze package. 
 

 
L-R Penny Eustace (Australian Avocados), Maree Hall, Belinda Neville and Kristen Beck (nutritionist), with permission 
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9. FILEX Webinar 
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10. GPCE Melbourne 2022 
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Belinda Neville and Maree Hall, with permission 
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11. GPCE Sydney 2021 
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12. GPCE Sydney 2022 

13.  
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Appendix 5 – PR and Social media evaluation reports 
FY 2021 
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FY 2022 
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FY 2023 (interim) 
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Appendix 6 – M&E 
a) M&E Progress Dashboards 
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b) End of project evaluation 
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Appendix 7 – Apparent nut consumption statistics 
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