SMARTCART

‘ EMPOWERING INDEPENDENCE, SHOPPING MADE ACCESSIBLE

www.smartcart-tech.com



3 3 8 MILLION
PEOPLE
BARRIERS IN DAILY LIFE

For people around the world with impaired vision, shopping independently in the
supermarket is almost impossible. We want to make a difference and support the

inclusion of minorities.

240/ have the confidence
e to shop alone

FACE CHALLENGES
91%

NAVIGATING A STORE .
86 % want to go shopping

more often

Empowering Independence, SHOPPING made accessible.




OUR MISSION

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

SmartCart is the first
smart and innovative
shopping cart for
people with impaired
vision and is
therefore an

All-in One solution
for inclusion.
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1 REDUCED
INEQUALITIES
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With our all-in-one
solution, we enable
people with impaired
vision to be more
independent and
participate in
everyday tasks.

1 7 PARTNERSHIPS
FOR THE GOALS

To make our solution
possible, we work
together with
partners such as
organizations for
blind people and
other big companies
supporting our idea.



OUR MISSION

We are developing an innovative solution with technical progress that enables people with visual impairments to
participate fully and equally in shopping life.

®©  Obstacle Detection

B2 Product Identification

i[Jr  Haptic Feedback

0))  Voice Control

With our smart shopping cart, we create barrier-free shopping experiences
and encourage inclusion in every environment.
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OURTEAM

WHO ARE WE?

Milan Ferus-Comelo Lilly Hoschele

Embedded Systems International Business Management

Combining Technical Knowledge with Entrepreneurial Thinking.
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PARTNER

WHO SUPPORTS SMARTCART? _
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SMARTCART

WHAT ARE OUR BENEFITS?

People with impaired vision are dependent on assistance when shopping in new environments.
Online shopping is also an alternative, but it isolates people with impaired vision from everyday life.

Independence Vv X
Flexibility X X

Privacy v X

Social Interaction X Vv
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MARKTGROSSE

WO SIND UNSERE KUNDEN?

Total Available Market

Weltweit gibt es ungefahr 2 bis 4 Millionen Supermarkte.
Zusatzlich  sind geschatzt 20 bis 30 Millionen
Einkaufswagen im Umlauf.

Serviceable Available Market

Vordergrundig relevant sind Markte mit hohem
Einkommen, geografisch primar in Europa. Das
entspricht ca. 20% des Weltbestands bzw. 4-6 Millionen
Einkaufswagen. Nach Eingrenzung auf grol3e Filialisten
und moderne Wagenparks (50 erreichbar) ergibt sich ein
geschatzter SAM von etwa 2-3 Millionen Einkaufswagen
iIn Europa.



TIMELINE

WAS SIND UNSERE MEILENSTEINE?

@ O O O
01.06.2024 16.07.2024 01.08.2024 02.09.2024
Projektbeginn Audience Darling Beginn der SDG GameChangers
SmartCart @ ASAP Pitch Finale Prototypentwicklung Award Finalist
O O O
14. - 15.11.2024 31.10.2024 13. - 14.09.2024 04.09.2024
COSIMA Wettbewerb Erster Prototyp Hilfsmittelaustellung Beginn der Kooperation
@ electronica fertiggestellt (MVP) LBZB Hannover mit EDEKA Sudwest
Mal sehen, wohin uns die Zukunft fahrt!

—————————————————— @@y
2025 Mitte 2025 Oktober 2025
EXIST Women Pilotphase mit ICANX Hongkong

Forderung Produkttester



THANK YOU

‘ MAKE THE WORLD A BETTER PLACE

www.smartcart-tech.com




