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SUCCESS NUMBERS EMBEDDED WORLD 2026

Total

Germany

International

Exhibitors

1,242

352

890

Visitors

35,962

20,067

15,895

L
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EMBEDDED WORLD CONFERENCE AND

ELECTRONIC DISPLAYS CONFERENCE
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ORIGIN OF VISITORS
44 %

Top 10 International

1 taly
2 Austria

iNnternational
VISItOrs

56 %

VISitors from
Germany

Number of countries total: 86

5 Great Britain and Northern Irelana
6 Netherlands

7 Switzerland

8 Czech Republic

| 10 Be‘g IUm Source: Visitor registration,

FKM-certified



VISITOR SEGMENTS

23 % Automotive industry / electronics
10 % Electronics / consumer electronics

I 8 9% Industrial controls
BN  509% Telecommunication
I 509 Medical engineering

4y A (Artificial Intelligence)
e 4 % Distribution
_— 4 % Software / system house
a— 3 % Computers/ PC peripherals
I
oemmmm 3 % Display technology (hardware)
mmmmmm 3 % University
3 % Semiconductor production
mmm 3% ol
I 3% IT

Extract
Source: Visitor registration, FKM-certified



REASONS FOR VISITING

37 % General market orientation

33 % Inspiration for own products

28 % Further education / extending knowledge
27 % Experience / exchanging information
27 % Industry trends and innovations

27 % Networking

21 % Finding solutions to specific challenges
20 % Maintaining business contacts

20 % Comparing suppliers and products

19 % Initiating business contacts

19 % Experiencing the trade tair as an event

13 % Enjoying the atmosphere

Multiple responses / extract
Source: Visitor survey according to FKM guidelines



TOP MARKS FROM THE VISITORS

o s it

B % 26 % 26 %

were satisfied were satistied were satistied with
with the offer of with their visit to the quality of the
embedded world 2026 embedded world 2026 professional discussions

Source: Visitor survey accordingto FKM guidelines



TOP MARKS FROM THE EXHIBITORS

it A

94 % 96 % 91 %

reached their were satisfied established expect follow-up
most important with the overall success new business business from
target groups of their participation relations the event

Source: Exhibitor survey according to FKM guidelines



SOCIAL MEDIA USAGE

14.1Tm

IMPRESSIONS
+ 53%

> high visibili

all platfo

'y aCross

[1MS

6,165

COMMUNITY-
TOUCHPOINTS

> cross-plattorm mentions,

comments

g messages

3.4m

VIDEO VIEWS
+ 899%

> fOoCus on moving
images pays off

+ 300

MENTIONS
through Social Media Day

> targeted activation ensures
measurable peaks in visibility

8,031

INTERACTIONS
+44%

> active engagement with
the content (likes, comments,
shares, saves)

24,082

FOLLOWERS on LinkedIn
+47%

> continuous community
building throughout the year

Compared to previous year





