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EDCO’s objective for this campaign was to reach multiple audience segments
across the country with contexually relevant mobile ads. These audience
segments included homeowners impacted by severe weather, builders and
contractors at trade shows, and homeowners with a home value around $500Kk.

>
P>
o=

STRATEGY

EDCO’s mobile campaign used 3 targeting strategies to succesfully meet
their campaign goals.

— Combining audience targeting and proximity targeting, EDCO
reached homeowners, builders, and contractors In zip codes
surrounding trade shows they partipated in both in Florida

and Minnesota.
Minneapolis, Minnesota >
— Using proximity targeting and video capabilities, EDCO ’
reached homeowners with a home value of $500k+ in Now HOURLY 10 DAY MAPS
specific zip codes across Wisconsin, Montana, Minnesota, l —
and Colorado. Monday, August 17, 2020 v
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l 2 PM 77° * 9%
recip
e ; . |
— EDCO used proximity targeting and weather triggers to |
reach consumers in areas that recently experienced ‘ ‘ 3 PM 76° * 0%
sever;]e welr(ather alerts agross Wisconsin, Minnesota, The setup on Monday is marginal for severe i I
South Dakota, lowa, and Texas. weather in the Northeast, but some of the storms| .
AVERAGE CLICK can become briefly severe at the local level. 4 PM 76 ‘ Sef:,
THROUGH RATE
mEDCO
RESU LTs Ke_ep Your Home
Looking New Forever.
Over this 7-month campaign, EDCO’s mobile ads . e
generated 16,968 clicks and over 5.9 million impres- TOTAL CLICKS -
sions. The average click through rate for this AW Nt \ ) T
campaign was .31% which is 3% over the CTR e : SpE & Q m
mobile benchmark. e o s
Z S Keep Your Home . 10%
LU fhe Looking New Forever. 7 PM 75 Pmi:
T e DELIVERED o A eat T he s o = OUTFRONT
PAIGN WILL DRIVE SIMILAR RESULTS, INCLUDING INCREASED TRAFFIC. gusts that can approach 60 mph in afew 8 PM 75° ¥ /\'\ ZPO%
‘ communities," according to AccuWeather | i




