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WE DROVE BUZZ AND
AWARENESS FOR THE JEWISH i Love is the most powerful
FEDERATION OF LOS ANGELES AR LT 8.4M+

ON TWITTER
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The Jewish Federation of Los Angeles works to identify the Jewish community’s JEWISHLA.ORG/UNITE

most pressing challenges and greatest opportunities. Following recent instances | F : ‘ «“WITH THE CURRENT AND
of antisemitism, the organization partnered with OUTFRONT to battle the hateful ‘li; s —y ERIGHTENING RISE IN
messages with a billboard campaign spreading love, positivity, and awareness. — : ;

iy e ANTISEMITISM HERE IN LOS
STRATEGY & TACTICS ) e~ " ANGELES AND AROUND

THE COUNTRY, [WE]
LAUNCHED A CITYWIDE
BILLBOARD CAMPAIGN TO
COUNTER THE SPREAD OF

HATE SPEECH”

— Strategically Placed: With Los Angeles being home to the 2 |argest
Jewish population in the world outside of Israel, The Jewish Federation
of Los Angeles utilized 14 bulletins throughout West LA and The San
Fernando Valley to capture attention and promote kindness.

— Aram Goldberg, VP of Public

— Creative Excellence: Creative was simple and rooted in positivity bl
elations

Let all :
tall your actipng
with phrases of love, wisdom, and encouragement from ancient be for gOOd

Jewish texts such as ‘love thy neighbor’ and ‘be slow to anger L

and abounding in kindness’. The Jewish response to darkness . §‘g,
and hate is light and that’s the approach they took with their i JEWISHLA.ORG/UNITE
creative.

TPJie Jen‘lsale;n Post
@Je alem_Post
— Amplification: The campaign immediately resonated with

Angelinos and made an impact on social. It was picked up = ) To COdedZWith HaEUKThg’ ?i”bgarﬁs
y - : 3 were placed across Los Angeles by the

by multiple news outlets such as KTLA, CBS2 News, The A Jewish Federation of Greator Los
Jerusalem Post, TMZ, Spectrum News, and more, further _ . % oy Angeles this week which included
amplifying the message and spreading awareness of | ' o | phrases of love, wisdom, and
recent antisemitism. fThe message-’0"géﬂlzefSAsa'd: will n¢ encouragement from ancient Jewish
ocus on discrediting antisemites or texts.
1 fighting over their claims, rather it wil . o i
— Client Insight: “We wanted to push back with love. o .8 be a message that focuses on “love” | #iLosAngeles |

Responding to antisemitism requires a whole

societal response and the goal is for people to look The “/Or'd S
up and see these and feel like they’re everywhere”.
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0 | Love is ('hc :ll:\o::::' ul
— Rob Goldenberg, 4 t t _ Alicde bit of light
Jg‘ﬁs?%h Chief Creative Officer ] u S t' Ce’ ru 7 I I . dispels a lot of darkness.

4 ' /- : ity i | - | JEWISHLAORO/UNITE
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(EEI!?ATEEIIRI.éIl!Gg.ENS g A'ORG/U’”TE ‘Love your neighbor’: Jewish Federation of Los g
0 s 7 i Angeles launches billboard campaign to combat r jpost.com
DISCLAIMER: OF COURSE, THE RESULTS OF ANY CASE STUDY ARE SPECIFIC TO ITS £ . / J N> / Why are Los Angeles billboards covered with
FACTS. WE CAN'T GUARANTEE THAT ANY OTHER CAMPAIGN WILL DRIVE SIMILAR / > . o 2 . 3 ) 1o inspirational Jewish quotes?

RESULTS, INCLUDING INCREASED TRAFFIC, END-USER ACTIVITY (CLICK-THROUGH
OR SECONDARY-ACTION RATES), OR REVENUE.




