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CAMPAIGN RECAP

Milk Makeup

« Milk Makeup is a New York City-based cosmetics and skin care
company created by the founders of Milk Studios. Despite its
name, it is 100% vegan.

« NYC Subway ads were use to promote their Hydro Grip Primer, =
and educate New York City influencers, fashionistas, and e
commuters of the long-lasting quality.

» The campaign ran in trendy neighborhoods reaching beauty
connoisseurs:

Station Domination
Broadway-Lafayette Station
Liveboards

» The Liveboards included full motion video drawing in the
attention of the busy commuter.
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SOCIAL RECAP

Milk Makeup (O

d

Milk Makeup featured influencers in their “Hydrodrip” campaign in New York City. The brand took to social
to share the campaign in action. The influencers visited the station taking photos with their posters and ¢

across their social media account
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@milkmakeup @miss.siyanliu

MISS.SIYANLIU
Posts

miss.siyanliu
Broadway Lafayatte
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liked by outfrontmediatica and 676 othere
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@yesitslali

milkmakeup € 33m
@ Watch full reel »
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@neoitgirl
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@iamcleotrapa

@iamcleotrapa



https://www.instagram.com/milkmakeup/
https://www.instagram.com/milkmakeup/
https://www.instagram.com/milkmakeup/
https://www.instagram.com/miss.siyanliu/
https://www.instagram.com/neoitgirl/
https://www.tiktok.com/@milkmakeup?lang=en
https://www.instagram.com/miss.siyanliu/
https://www.instagram.com/yesitslali/
https://www.instagram.com/yesitslali/
https://www.instagram.com/neoitgirl/
https://www.instagram.com/iamcleotrapa/
https://www.instagram.com/iamcleotrapa/

#sOOH: SOCIAL OUT OF HOME CAMPAIGN RECAP

MILK MAKEUP P
w%ﬁrm @ NEW YORK, NEW YORK_

YOUR MAKEUP SHOULDN'T.
Campaign
Type

Social Impact
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35.7M Potential Reach

SOURCE: NUVI
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