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• New York Times leveraged a digital out of home campaign to 
bring awareness and increase users to their game “Spelling 
Bee.” 

• NYT turned to OUTFRONT to achieve an immersive experience 
for commuters coinciding with back to school and return to 
office. Turning the commute into a challenging puzzle game. 

Livecard MAX (Motion Advertising Experience)

Liveboards

• Daily “Spelling Bee” tips were featured in the Livecard MAX 
trains helping gamers along with the puzzle each day. 

• Gamers who shared on social with #BeeTime drove $1 
donations to First Books non-profit supporting education. 

• Celebrity, Andy Cohen, jumped on the subway to play his 
favorite game, “Spelling Bee,” and posted to social garnering 
impressions globally. 
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https://www.nytco.com/press/new-york-times-games-invites-spelling-bee-players-to-game-for-good/
https://www.marketingdive.com/news/New-York-Times-spelling-bee-ads-game-tips/631925/
https://pagesix.com/2022/09/15/kanye-west-anna-wintour-hang-out-during-nyfw-and-more-star-snaps/#21
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potential reach across social

Click to like IG post of the campaign

“As a New Yorker and a proud member 

of the #hivemind, the New York Times 

Games Spelling Bee is my daily ritual 

and one of the few productive ways I 

spend time on my phone. I’ll be hitting 

the subway to play with my fellow 

puzzle people while introducing more 

people to the joy of this game.” 

- Andy Cohen, television host and 

producer

https://www.instagram.com/p/Cih9UZYOmsJ/

