WE DROVE INQUIRIES AND
OVER 32M+ IMPRESSIONS
FOR SHOPBLACKCT.COM

“Free to list. Free to browse” - ShopBlackCT.com is a “volunteer initiative and
not-for-profit website featuring 1200+ black-owned businesses in Connecticut.”
Launched the summer of 2020, they provide advocacy, awareness, and
support for black-owned businesses across Connecticut.

|
|

(S e
|
1

b SHOPBLACKCT.COM

8

e oy ] Sy erer
| PRSI ST SV S
SR ST S -
bbb ) e b i e )

o) D)

STRATEGY

Starting two weeks before Small Business Saturday, ShopBlackCT.com
ran on Digital Bulletins across the state, including major cities like
Hartford, New Haven, and Bridgeport. The goal was to build awareness
amongst black-owned businesses, while growing web and social
traffic.

“WE HAD HUGE NUMBERS FOR OUR VIRTUAL EVENT
THAT WAS PROMOTED (13,000 HITS ON OUR WEBSITE
ON THE DAY OF THE EVENT), WE ARE GETTING NEW % -
Y/ SS
BUSINESSES SIGNING UP TO BE LISTED BECAUSE , (< WY ¥
THEY’VE SEEN THE BILLBOARDS AND | EVEN HAVE smmmmee=| T T ) NG9 o
HEARD FROM OUR OTHER MEDIA PARTNERS THAT _ =

THEY ARE SEEING THEM.” ~ SMALL BUSINESS SATURDAY | [ ]
— Sarah Thompson, Volunteer, ShopBlackCT.com L!M; F R E E V I RTUA I_ E V E N T I.
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RESULTS

65%

OF ALL BUSINESSES SUBMITTED IN
THE PAST MONTH LEARNED ABOUT
SHOPBLACKCT.COM THROUGH OOH

+41%

GROWTH IN “SUBMIT A BUSINESS”
CONVERSIONS (JULY 1TO OCT. 1VS. OCT.
2 TO JAN. 29)

+45%

GROWTH IN INSTAGRAM FOLLOWERS,
BETWEEN OCT. & JAN,, IN-COMBINATION
WITH OTHER MEDIA PARTNERSHIPS
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SHOPBLACKCT
FREE T0 LIST. FREE T0 BROWSE.

SOURCE: SHOPBLACKCT.COM

DISCLAIMER: OF COURSE, THE RESULTS OF ANY CASE STUDY ARE SPECIFIC TO ITS FACTS. WE
CAN'T GUARANTEE THAT ANY OTHER CAMPAIGN WILL DRIVE SIMILAR RESULTS, INCLUDING
INCREASED TRAFFIC.
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