OUTFRONT DELIVERED 27%
ABOVE THE CTR BENCHMARK
FOR SLEEPING BEAR DUNES

OBJECTIVE

The objective for Sleeping Bear Dunes was to reach affluent families with
children 12 and under who were Alpine or Nordic skiers during their
sweepstakes window of Oct. 19, 21 to Nov 30, 21 with a budget of $15,895.
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The strategy of this campaign was to target the top zip codes in

Grand Rapids to reach consumers with an income over $200k.
Sleeping Bear Dunes utilized geofencing in the target zip codes
and re-targeted mobile ads to reach their audience. Posters and
bulletins were also used to increase the reach and frequency.

NOwW HOURLY 10 DAY MAPS

Monday, August 17, 2020 v

RESULTS RESULTS |
up on Monday is marginal for severe
kup on Monday is marginal f
) ] ] ) I er in the Northeast, but some of the storms
During this 4-week campaign, OUTFRONT delivered 1 75 3 4 7 7 come briefly severe at the local level.
over 175,000 impressions for Sleeping Bear Dunes, and MOBILE IMPRESSIONS ‘ SKI SWEEPSTAKES! $25,000 PRIZES —

SKI SWEEPS
) TAKES!
$25,000

A PRIZES

sleepingbeardunes.com

garnered 667 clicks, achieving a .38% CTR performing
27% above average benchmark.
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