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CAMPAIGN!

The State of California wanted to remind company executives and their A i b L ~-. (R s P hiwt
field workers that it’s the law to be provided water, shade, and rest while e P -
on the job. Heat ilinesses and deaths related to it can be common
during the hot summer months and the State of California wanted
to create awareness and stress the importance of proper working
conditions.

STRATEGY & TACTICS

— Strategically Placed: The State of California utilized bulletins
throughout Los Angeles, Fresno, Sacramento, San Diego,
Bakersfield, & Yolo County to promote their Heat Iliness
Awareness message.

— Creative Excellence: Creative was simple and effective.
The billboards featured both English and Spanish copy
with a straightforward message emphasizing the
importance of water, shade, and rest for agricultural
and construction workers. es la le
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— Campaign Success: The client attributes OOH to
helping them reach the underserved community
and for increasing safety and overall awareness
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