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Presley - 11th grade

BACKGROUND

TampaS BAY

CHRISTIAN ACADEMY

Tampa Bay Christian Academy needed to bring in more students. They
wanted to let parents know that their academy could be an option for their
children’s education and needed a general awareness campaign that would
increase enrollment. They reached out to account executive Ariana Lewis, at
OUTFRONT Media, for assistance.
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RECOMMENDATION S
Ariana recommended strategically placed bulletins to target TBCA’s
audience. Two different campaigns have run within the year which has
not only increased awareness of the academy, but has also boosted

enrollment. They are very happy with the results and say their OOH
campaign was a great success!

CLIENT SAID

“We’ve heard from many new families that they saw the
billboard and it influenced their decision to come to the
school. The billboards this past year played a key role in the
school hitting record enrollment — growing from 186 to 290
students in two years. And the billboards were great for
employee morale.
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BRAND AWARENESS

“Being a TBC student

We’'re very glad we did this. Thanks for helping us with

this experiment! \ - 3 ”
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At some point, it’d be great to talk strategy for future ENROLLMENT ‘ hag glV

campaigns. “ \
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