
WE DROVE BRAND 
AWARENESS AND IMPACT 
FOR TRINET
TriNet, a cloud based employer organization that provides HR solutions 
for small and medium sized businesses wanted to double their unaided 
awareness, which was historically in the single digits, and increase branding 
in the oversaturated HR solutions market. 

STRATEGY & TACTICS

	— Strategically Placed: TriNet utilized a mix of high impact media in 
Los Angeles, San Francisco, and New York ranging from standout 
wallscapes & bulletins to station dominations & other subway 
media. 

	— Creative Excellence:  Creative was visually stunning, aiming 
to redefine the HR category and focus on the humanity side 
of it. TriNet partnered with world-renowned photographer 
Annie Leibowitz to shoot the creative that featured real life 
portraits of TriNet customers. 

	— Campaign Success: “We created strong brand 
awareness, familiarity, and engagement from our 
intergrated, omnichannel campaign. Unaided 
awareness increased 300% in 2019 and our 
share of media voice increased 30% with a 97% 
positive media sentiment. We also consistently 
outperformed industry norms and we saw a 
double-digit increase in inbound marketing 
leads.”					     	
-Robyn Albarran, Media Director
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