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MASTERING THE
ART & SCIENCE
OF OOH

At OUTFRONT, we understand that to brands, audiences are everything. Our
media impacts people where and when it matters. As the most visible media
platform in America, we understand our role in creating cultural impact. That’s
why we are dedicated to helping people, places, and business grow stronger.

We are masters of the Art & Science of OOH. We continue to add intelligence to
OOH, making our media more accurate, more agile, and more accountable. We
have an insights suite and attribution solutions designed to reach and measure
impact against your desired audience. Plus, we understand the power of creative,
so we offer access to our Cannes Lions award-winning in-house agencies.

We blend the visibility and creative impact of real-world media with the
versatility of digital, infused with the power of audience data. We champion the
power of the biggest canvases in America to drive engagement, fame, and trust.

We are OUTFRONT by name and OUTFRONT by nature. We are front
and center in the places where people live, work, and play. From
neighborhoods and communities to urban centers and transit

hubs, to busier than every highways and roads.

We are everywhere. We empower smart brands to leverage
our ubiquity (500K canvases & 14.1B weekly impressions),
our national footprint (25 top markets), and our local
community connections (and relevance).

Welcome to America’s most visible
and most versatile media network.

Welcome to OUTFRONT.
We get you America.

DENVER, CO
303.333.5400
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IMPACTWHERE A2 s

IT MATTERS/

WE LEVERAGE THE POWER OF
TECHNOLOGY, LOCATION, AND CREATIVITY
TO DRIVE IMPACTFUL ENGAGEMENTS
BETWEEN BRANDS AND AUDIENCES.

BN N e caae aen b i

TECHNOLOGY LOCATION

Technology is a priority for OUTFRONT. We have the right At its heart, OOH is a location based medium allowing
hardware, software, and data to make your campaigns smart brands to leverage contextual relevance. With over
targeted, efficient, and trackable. We know reaching the 500K canvases & presence in highly trafficked transit hubs,
right people is a top priority. That’'s why we use syndicated OUTFRONT has national breadth with deep local depth.
research, proprietary geospatial data, and real time mobile This scale allows all brands, national or local, to make

data to find people IRL. We also know that measurement an impact and maintain a national presence (7 out of 10
matters. So, we have developed an attribution model that is Americans weekly*), with targeted messaging by market or
scalable to meet different business needs. demographic.

DENVER, CO

303.333.5400
SOURCE: GEOPATH (OUTFRONT MARKETS), 2023. JIM SPAETH: CREATIVE ACCOUNTS FOR 70% OF OUT OF HOME AD ROIl.

CREATIVITY

Creative drives 70% of an ad’s effectiveness and OOH is
the most creative medium out there. OUTFRONT delivers
the best assets in the country, serving as the perfect blank
canvas for your brand story, illustrated through big, bold,
and beautiful creative. Leverage our award winning in-
house creative agency, OUTFRONT STUDIOS, for best in
class creative services or tap into XLabs to bring dynamic
capabilities to your digital creative.



OOH DRIVES
SUCCESS/

OOH IS A POWERFUL MEDIUM WITH PROVEN
SUCCESS IN DRIVING DESIRABLE BRAND OUTCOMES
ACROSS THE PURCHASE FUNNEL. THIS LAYERED
WITH ITS LOW CPM MAKE IT AN EFFECTIVE

AND EFFICIENT ADDITION TO ANY MEDIA PLAN.

OOH performs best for awareness across all demographics,
while also ranking as the #1 preferred media format for
Millennials and GenZ. Characteristics like massive reach,
trustworthiness, and highly visual canvases contribute to
OOH ranking highest against all other media in this KPI.

People take action after seeing out of home, whether in
real life or digitally. In fact, OOH drives 5.3X more search
gueries and 5X more website visits than any other
media. Often along the path to purchase, OOH

drives people into brick-and-mortar locations.

OOH demonstrates superior performance in awareness
and nearly identical numbers with social media in
consideration and conversion rates. With significantly
lower CPMs than other mediums, OOH offers the dual
advantage of cost-effectiveness and widespread
impact. Evidenced by eBay’s 27% surge in ad

revenue post-transition to a “full-funnel” marketing
approach, the potency of OOH in driving

conversions is undeniable.

DENVER, CO
303.333.5400

SOURCE: 1. DYNATA & INSIGHTS FOR MOVE 2022 2. EBAY

OUTFRONT

43% OOH

CONSIDERATION'

24% TV
24% Social Media
21% Online Video

CONVE

18% T
20% Social
13% Online
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LEVERAGE
OUR EDGE/

OUTFRONT’S 360° PARTNERSHIP
APPROACH ENSURES YOU GET
THE EDGE ON YOUR COMPETITION.

CONSULTATION

DEFINING YOUR
CAMPAIGN

Tap into smartSCOUT™, Geopath,

or StreetMetrics to find the best

canvases to reach your audience.

Prefer to buy programmatically?
1000+ canvases available to be
bought programmatically on top
SSP & DSP platforms.

DENVER, CO
303.333.5400

THE MOST CREATIVE
OF ALL MEDIUMS

Leverage our award winning
in-house creative agency,
OUTFRONT STUDIQOS, to aid with
anything from best practices to
full campaign development. Utilize
XLabs to bring dynamic digital
elements to your campaign.

PRODUCTIC

LAUNCHING
YOUR CAMPAIGN

Let’s launch your brand story!
With a full in-house operations
team, your campaign will hit the
streets in an impactful way.

CONSULTATION

CREATIVE

PRODUCTION

AMPLIFICATION

ATTRIBUTION

AMPLIFICA

TAKING YOUR MESSAGE
FROM IRL TO URL

OOH is the best primer for

all things digital, including
search, social, and mobile. Our
communications team can assist
in press, social campaigns, and
digital engagement tracking.

ATTRIBUTION

TRACKING
SUCCESS

Our suite of attribution solutions
can track the successes of your
campaign based on particular
KPIs like Foot Traffic, Web Traffic,
Tune In, and Brand Affinity.



MATTERS/

AMPLIFICATION

OUTFRONT is the best primer for digital engagement.

$14.28

DIGITAL SEARCH

DIGITAL
DISPLAY

SEARCH

When out of home is added to the media mix, it increases
search’s return on ad spend by 40%. That’s because 41%
of consumers search for a brand after viewing out of
home ads. Dollar for dollar, that’s 5.3x the performance of
other media.

Out of home drove a 300% increase in search for an
innovative healthcare company. Learn more.

SCAN OR CLICK
FOR THE

AFREZZA STUDY

DENVER, CO
303.333.5400
SOURCE: BENCHMARKETING, COMSCORE, NIELSEN, OCEAN NEURO INSIGHTS.

7.0X

MORE SOCIAL POSTS

MORE APP DOWNLOADS
MORE WEBSITE VISITS
MORE ONLINE PURCHASES
MORE SEARCH ENGINE
QUERIES

MORE VIDEO SEARCHES
MORE SOCIAL SEARCHES
MORE VIDEO POSTS

SOCIAL

Out of home drives 7X more social posts than any other
medium, per ad dollar spent. It also drives 6.5X more
video posts and 5.9X more social searches. Plus, one in
four Americans have posted an OOH ad to their Instagram.

Louis Vuitton’s SoHo based OOH campaign reached an
estimated 197 million people on social media. Learn more.

SCAN OR CLICK

FOR THE LOUIS
VUITTON STUDY

OUTFRONT/

48%

MORE LIKELY

MOBILE

Out of home inspires us to take out our phones and do
something - like click a mobile ad. Consumers are 48%
more likely to engage with a mobile ad after exposure to

the same ad via OOH.

TO CLICK AFTER
BEING EXPOSED
TO OOH

Bounce Curl combined OOH and mobile to
increase purchase intent by 18%. | carn more.

SCAN OR CLICK FOR
BOUNCE CURL

CASE STUDY



https://www.outfront.com/resources/ooh-case-studies/afrezza
https://www.outfront.com/resources/ooh-case-studies/afrezza
https://www.outfront.com/resources/ooh-case-studies/louis-vuitton
https://www.outfront.com/resources/ooh-case-studies/louis-vuitton
https://www.outfront.com/resources/ooh-case-studies/bounce-curl
https://www.outfront.com/resources/ooh-case-studies/bounce-curl
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DENVER, CO
303.333.5400

ATTRIBUTION
MATTERS/

OUTFRONT’S COMPREHENSIVE SOLUTIONS STACK PROVIDES
CLIENTS WITH THE FLEXIBILITY TO CHOOSE ATTRIBUTION
PRODUCTS BASED ON SPECIFIC CAMPAIGN KPiIs.

FOOTFALL .
SCAN OR CLICK

Footfall uses a consumer’s physical behavior to track incremental store and on-site _ FOR THE FOOTFAL
visits to OOH campaigns they have viewed. See how we drove in-store visitation A
for a cannabis brand.

ONLINE
Online conversion tracking identifies when a consumer is exposed to OOH _ ﬁg’;ﬁggéh‘ﬁ&
advertising and then visits the corresponding brand’s website or mobile CASE STUDY

app. Read about how we lifted conversions for a top food delivery app.

TUNE-IN : o

Devices exposed to OOH ads are mapped to households that viewed S R

a specific program, measuring tune-in lift. See how we drove tune-in : CASE STUDY
for a major sports league. S

LOCATION SURVEYING
SCAN OR CLICK

On site surveying provides brands with the opportunity to 2 B ForcalE T
understand how audiences are responding to OOH creative. i CASE STUDY
Awareness, ad recall, interest, and intent to buy attributes are -
measured, providing valuable insight around ROl and the
true impact of the OOH buy. Learn how we drove sales lift
for auto dealers in a Top 5 DMA.




OOH IS MEDIA’S OUTFRONT/
FAVORITE MEDIUM /

OOH is geared for continued growth in 2024. Even better, it is a proven amplifier
for all other advertising channels, pairing exceptionally well with digital media.

2024 U.S. MEDIA FORECAST

10.9%
SOCIAL

9.9%
SEARCH

5.6%

5.3%
. ALL MEDIA

OOH

-3.2% 3.79% -3.5%
NATIONAL TV LOCAL TV PUBLISHING
DENVER, CO
303.333.5400
SOURCE: MEDIAPOST (MAGNA GLOBAL) 2023. 8

CHART EXCLUDES CYCLICAL EVENTS. AUDIO REFERS TO RADIO +
PODCASTS



TOP 50 MARKETS/ OUTFRONT/

TOP 50 MARKETS CBSA:g::"SLfTION BULLETINS WALLSCAPES JUl:gingzéRs Co:gg;s&s"\"‘ STREET FURNITURE SPECIALTY Mo:::rvosp:g'\"
1 New York-Newark et al, NY-NJ-PA 20,006,203 L) ° () L) ° °e0 () °
2 Los Angeles-Long Beach et al, CA 13,207,559 oo ° oo o0 eoe o0 °
3 Chicago et al, IL-IN-WI 9,535,847 °oe0 ° X} X °oe0 °
4 Dallas-Fort Worth-Arlington, TX 7,826,862 o0 ° ° ° °
5 Houston-The Woodlands et al, TX 7,273,204 L) ° () °
6 Washington et al, DC-VA-MD-WV 6,441,102 ° ° eoeo L) ° °
7 Philadelphia et al, PA-NJ-DE-MD 6,265,252 L) ° ° eoe °
8 Miami-Fort Lauderdale et al, FL 6,227,541 (X} °e0 eoe o0 eoe °
9 Atlanta-Sandy Springs et al, GA 6,206,533 °e °e L) °
10 Boston-Cambridge-Newton, MA-NH 5,011,582 o0 ° ° eoe X} L) ° °
1 Phoenix-Mesa-Scottsdale, AZ 4,922,588 L) () LI ° () ° °
12 San Francisco-Oakland et al, CA 4,745,967 L) ] ° o0 L) L) °
13 Riverside et al, CA 4,723,071 () ° °
14 Detroit-Warren-Dearborn, Ml 4,346,622 L) ° ° L) °
15 Seattle-Tacoma-Bellevue, WA 4,106,487 ° ° °
16 Minneapolis et al, MN-WI 3,740,215 (X} ° ° o0 °
17 San Diego-Carlsbad, CA 3,362,964 ®o0 ° ° °oe °
18 Tampa-St. Petersburg et al, FL 3,277,020 L) ° °
19 Denver-Aurora-Lakewood, CO 3,035,587 () ° ° °
20 Baltimore-Columbia-Towson, MD 2,869,076 ° °
21 St. Louis, MO-IL 2,819,268 L) ° L) °
22 Orlando-Kissimmee-Sanford, FL 2,694,186 L) ° °
23 San Antonio-New Braunfels, TX 2,639,100 L) °
24 Portland-Vancouver et al, OR-WA 2,557,385 o0 ° L) °
25 Sacramento-Roseville et al, CA 2,404,350 L) L) °

® |NDICATES OUTFRONT MEDIA AVAILABLE @ [NDICATES DIGITAL MEDIA AVAILABLE @ INDICATES WRAPPED MEDIA AVAILABLE

DENVER, CO 9
303.333.5400

NOTE: TOP 50 MARKETS BASED ON OUTFRONT INVENTORY AND POPULATION

COUNT SOURCE: CENSUS DATA (2023 UPDATE).



TOP 50 MARKETS/

TOP 50 MARKETS

CBSA POPULATION

AGE 18+

BULLETINS

STREET FURNITURE

SPECIALTY

OUTFRONT/

MOBILE + SOCIAL
NETWORKS

26 Las Vegas-Henderson-Paradise, NV
27 Pittsburgh, PA

28 Cincinnati, OH-KY-IN

29 Kansas City, MO-KS

30 Columbus, OH

31 Indianapolis-Carmel-Anderson, IN
32 Cleveland-Elyria, OH

33 Nashville-Davidson et al, TN

34 San Jose-Sunnyvale et al, CA

35 Virginia Beach et al, VA-NC

36 Providence-Warwick, RI-MA

37 Jacksonville, FL

38 Raleigh, NC

39 Memphis, TN-MS-AR

40 Richmond, VA

41 Louisville et al, KY-IN

42 New Orleans-Metairie, LA

43 Hartford-West Hartford et al, CT
44 Buffalo-Cheektowaga et al, NY
45 Rochester, NY

46 Grand Rapids-Wyoming, Ml

47 Fresno, CA

48 Worcester, MA-CT

49 Bridgeport-Stamford-Norwalk, CT
50 Albany-Schenectady-Troy, NY

2,350,206
2,341,086
2,266,117
2,205,616
2,189,799
2,130,742
2,056,212
2,015,914
1,998,071
1,798,320
1,680,867
1,613,916
1,426,329
1,356,319
1,328,751
1,284,441
1,281,648
1,216,182
1,178,783
1,117,010
1,104,027
1,019,610
968,961
956,317
921,420

POSTERS & COMMUTER RAIL
WALLSC S Ee JUNIOR POSTERS & SUBWAY
LX)
° °
° °
°
° L)
°
° L)
L) °
L)
°oe0

® |NDICATES OUTFRONT MEDIA AVAILABLE @ [NDICATES DIGITAL MEDIA AVAILABLE @ INDICATES WRAPPED MEDIA AVAILABLE

DENVER, CO
303.333.5400

NOTE: TOP 50 MARKETS BASED ON OUTFRONT INVENTORY AND POPULATION COUNT

SOURCE: CENSUS DATA (2023 UPDATE).
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WE GET

YOU DENVER.

We are the largest City in Colorado, with a population of 3,031,111
(+ surrounding areas). Denver is home to a thriving economy, with
an exceptional balance of healthy & urban lifestyles paired with
natural amenities. Denver is continually strengthening its reputation
as one of America’s most livable cities. Major industry clusters
within the city are aerospace, beverage production, broadcast

& telecom, healthcare & wellness, financial services, bioscience,
energy, and technology/IT software.

WHY DENVER?

A top destination that continues to grow with over 31.7 Million
Visitors and over 17.4 Million overnight Visitors in 2022 (a
6% increase from 2023)

300+ days of sun a year means we’re ideal for tourism. Reason
we drew nearly 32 million visitors in 2022, about 11 million of that
comes in the winter months during ski season. Over 58 breweries
are located in Denver alone. Craft beer culture THRIVES here!

Market population has grown significantly over the past decade
which now has us in the top 20 as the 2nd fastest growing state.

Millennials are the largest generational group in metro Denver.

DENVER, CO

303.333.5400
SOURCE: US CENSUS 2023, US CENSUS AMERICAN COMMUNITY SURVEY, APTA, GEOPATH 2023.

OUTFRONT/

,&&al’ds

Turn nghi here ut S. Santa Fe ’

SCAN ORCLICKTO A8
LEARN MORE

303-797-3207

-

YRISHT @2024 ©JTERCAMRIVEDIA [NC. ALL RIGHT 12401/2023



DENVER

Profile

African American
5%

Asian
5%
White
60%

Hispanic/Latino
24%

Other/Mixed
6%

DENVER 3.03 MILLION CBSA

DENVER, CO
303.333.5400
SOURCE: US CENSUS 2023, SCARBOUROUGH RESEARCH 2023, DENVER, CO CBSA.

College Degree
or higher

Female

50%

Male

Total miles traveled
past week

Time spent traveling to
and from work each day

Drive alone or
carpooled

OUTFRONT/

68%

White-collar
occupation

17%

Blue-collar
occupation

68%

Employed

13



MEDIA FORMATS

BULLETINS 15
BULLETIN MEDIA 16
COVERAGE 17
DIGITAL BULLETINS 18
DIGITAL BULLETIN MEDIA 19
COVERAGE 20
POSTERS 21
POSTER MEDIA 22
COVERAGE 23
WALLSCAPES 24
WALLSCAPE MEDIA 25
COVERAGE 26
SECOND SCREEN MEDIA 27

MOBILE NETWORK 28
SOCIAL INTEGRATION 29
DENVER, CO . P,
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OUTFRONT

BULLETINS

Bulletins offer the most powerful impact of all outdoor advertising formats. Located on key .
highways, intersections and intergral choke points throughout the Denver area, bulletins provide =k -
your message with long-term presence and tremendous visibility to vehicular traffic.

_ Xy

PRODUCT INFORMATION naﬁ n“ o oo
BT =

14H x 48°W Southlands d "
Odd Sizes New Store Now Ope 1 Baﬂll e e

Sizes vary by location =5 im: : Y ﬂl' [ ITERONT/

— Extensions, 3-D Props and Inflatables available S gr‘\ 5
- A TR
B . b E -_ :

WA AT y =i W e 1
COVERAGE [ SCAN OR CLICK TO i e ne — Eoga- = :
5 o LEARN MORE il - - ¥ ] i

— See map for complete coverage ‘ , pm—————— e ; -\ : . ¥ F
1 L -
\ i” =

BACK TO MEDIA FORMATS 1 6
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DENVER, CO
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DIGITAL BULLETINS

Add an extra layer of timeliness and relevance to your campaign through a digital execution. Easily
change creative messaging based on triggers such as time of day, weather, or sports scores. Digital
provides ultimate messaging.

PRODUCT INFORMATION

— LED Display Size: 14’H x 48'W, 10°'H x 30°'W and 16’H x 48'W (Airport Digital)
— Spot Length: 8 Seconds

=4 O L i e

— Loop Length: 64 Seconds max

COVERAGE

SCAN OR CLICK TO

— See map for complete coverage
LEARN MORE

DENVER, CO
303.333.5400

SOURCE: WMATA FY18 . . MDNT MEDIAMNC AL RIGHTS RESERVED LAGT REVISCOT/

—



Plainview

Rocky Plastic

"

~ Leyden -

Mount Olivet

i Wheat Rldge

Denver Int'l Airport

-

N

7287
‘ %‘_y&r/i

Mountain View

~ | Edgewater

-
Pleasant)View ’
EdgeTont

A" 4

Jeffe?gn Co

Splvak ]

Sandown

L

i& Green /Mountain Village
% \‘ \
1dlec'ale l Ls

Hgﬁ,

L

Morrison ‘

Engléwotl)d

e
E{_}\

Sullivan

7/

J l lgArapahoe Co.

_/Z_.\.J N
- | - | )
|
i [ _1 ‘ <| :L R Barr Lake
=A== Eastlake ‘
~ oomfield
e Cozy:Corner /< \
[
IJJ B . a
J’ Hazeltine
\(\ h A Eno f
Wallace Vlllage/ Northglenn Hazeltine-Heights (]
L~ ﬁ
[ Adams Co. B Y
Thornton Rolla Em—
\
f—‘ Semper\ 18
Federal Heights /<¥
Leyden Junctnon [ ] / / / Irondale |
Westmlnsté; : Welby f Dupont - e
Western Hills - 2 2 X&‘)
Adams‘CityT }
‘ P / Commerce City (
wada’ﬂ pnt Utah Junctlon \ L |
/ Mon'tbello) ‘
'

OUTFRONT/

Watkins




mu3o DE ABRIL

e T _ i
L T i W s
SO | P e
Bl o i
DENVER, CO

' BACK TO MEDIA rohMA'rs -

303.333.5400 e A~ e 3 RIG SRE RVED‘LA—S-T'REVI&EQ 12/11/
i - B =
- -
., i,
¥ : REoER D



POSTERS

Posters are an excellent mass saturation medium capable of making a rapid impact. They are
also a great tool to use for point of purchase. OUTFRONT

Denver market.

PRODUCT INFORMATION
— 10’5”H x 22'8”W
— Eco-Flex Material

COVERAGE

— See map for complete coverage

DENVER, CO
303.333.5400
SOURCE: VRE

is the exclusive poster vendor in the

SCAN OR CLICK TO
LEARN MORE

HEFTPREN LTI )
1 -

BACK TO MEDIA FORMATS
COPYRIGHT © 2024 OUTFRONT MEDIA INC. ALL RIGHTS RESERVED LAST REVISED 12/11/2023
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WALLS

Affixed to buildings in heavily trafficked areas and visible from a
great distance, wallscapes provide maximum impact for creative
messages. Great point-of-purchase exposure in creative districts
keeps your message top of mind. Wallscapes are perfect for
penerating urban centers and vary in size, providing endless
creative options.

PRODUCT INFORMATION

— Sizes vary by location
— Inflatables available

COVERAGE

— Downtown
— Denver Convention Center
— See map for complete coverage.

DENVER, CO
303.333.5400
SOURCE / LEGAL

BACK TO MEDIA FORMATS
COPYRIGHT © 2024 OUTFRONT MEDIA INC. ALL RIGHTS RESERVED LAST REVISED 12/11/2023
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# RUNNING CONDITIONS

LOCATED IN THE
TOP 50 MARKETS

Combine the power of OOH with mobile PRODUCTS

to create new engagement opportunities

with your target audience. Targets the right

users by geofencing your OOH and strategic R . /
etargetin

locations, target by behavior, then create 9 9 ?

Proximity Targeting

message frequency with this audience through Behavioral or
retargeting. Proximity targeting technology Brand Targeting

enables mobile ad activation for users within : ‘Summer Has Just™ jNo\/A

a geographical boundary. These virtual
perimeters are created around real-world
locations defined as lats/longs, addresses,
points of interest, zip codes, cities, DMAs,
states, or nationwide.

Audience Targeting

Transit System Been Extended‘
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https://www.outfront.com/media/mobile-advertising

T LLLL U"

& LIVE MUSIC Henppom

,}W q 14:59

:-nru‘c-wn;t-:i‘{“' M

’ o - hat SHR

. 4 {ﬁ

‘*——'"’mvs
T-MOBILE CENTER I AUGUST 3RD-5TH

)"”

@outfrontmediausa
@kcoutlawspbr

SOCIAL MEDIA
INTEGRATIONY<

DRIVING CLIENT RESULTS ORGANIC & PAID LOCATED IN THE
ENGAGEMENT OPPORTUNITIES
Social monitoring tracks lifts in location TOP 50 MARKETS

based social conversation and search — QR Codes
with geofencing, plus social conversation — Augmented Reality (AR)

@ GET TICKETS NGW

listening metrics include: Reach, Spread,
Mentions, Sentiment, and Trends.

around specific campaigns using i I 6 O
keywords, hashtags, phrases, etc. Social — Influencers e ety crome Bromse
. . . i TO LEARN MORE gL o

Watch PBR’s #sOOH Success Story


https://www.outfront.com/media/social-amplification
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