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733 Million
people are in severe food insecurity – 
nearly 10% of the global population

55%
of them are women

50 Million
people are on the brink of famine

10,000
children die from hunger and malnutrition every day

TODAY’S 
HUNGER 
CONTEXT

A  L E G A C Y  O F  A C T I O N

United for a Hunger-Free World
Stop Hunger is a people-driven movement fighting against food insecurity, initiated in 1996 by a Sodexo 
food service team in a Boston school cafeteria. Their goal was simple yet powerful: to support students in 
need and ensure no child goes hungry.

Thanks to Sodexo’s unwavering commitment and belief in the cause, Stop Hunger has grown into a global 
movement active in over 60 countries. Its mission is carried out through three key pillars: emergency aid, 
food assistance, and empowerment programs for women and youth.

Its strength comes from the compassion and dedication of volunteers, donors, NGO partners, and Sodexo 
clients who choose to stand up and take action.

Year after year, Stop Hunger’s impact deepens, transforming lives and communities, and becoming a true 
agent of change in the global fight against hunger.

Source: FAO, WFP and UN 2024 figures
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Engage your clients 
through the Impacter program
Every client interaction is an opportunity to create 
shared value and strengthen the relationship.
 
  
ENGAGE 
Connect clients around common values for societal impact.
 
ACT
Co-fund programs that empower women and youth through 
our strong NGO network. Enable client teams to engage in 
meaningful volunteering opportunities

AMPLIFY
Track progress and make contributions visible and meaningful.
 

Leverage Stop Hunger to strengthen engagement

• Present Stop Hunger as a key differentiator in proposals
• Support clients’ sustainability goals
• Position Sodexo as a trusted partner enabling inclusive and 
   sustainable growth

Let’s offer every client the chance to become an impacter
A unique opportunity to drive social change and strengthen loyalty.

P A R T N E R I N G  F O R  C H A N G E  
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Drive Engagement & Satisfaction 
93% of volunteers report higher satisfaction; 
participation lifts engagement by 14%.

Build Skills & Performance
Volunteering strengthens leadership, team-
work, and productivity—boosting performance 
by 27%.

Attract & Retain Talent
Purpose-driven programs reduce turnover by 
52% and appeal to 61% of younger employees.

Volunteering that inspires
Volunteering with Stop Hunger deepens engagement 
and connects work with purpose.

E M P O W E R I N G  Y O U R  P E O P L E  

Be a changemaker.
#jointhemovement

With 30 years of experience, Stop Hunger 
helps you engage teams and deliver 
meaningful, ready-to-activate social impact.

Source:
Benevity Impact Labs Talent Retention Study
Gallup study
BC-CCC. Community Involvement Study



A Unique 
International Network 

2 0 2 5  I N  N U M B E R S

Be a changemaker.
#jointhemovement

active in 

65
countries 

107.4 400 
NGO partners 

12,500 

41 
women and youth
empowerment 
programs supported

80
clients engaged

M I L L I O N  
vulnerable people 
supported since 2015

volunteers 



CONNECT WITH STOP HUNGER
Visit our website to learn more and follow Stop Hunger on LinkedIn to stay updated.

stop-hunger.orgLinkedIn

For more information on engaging with Stop Hunger - whether through client partnerships, 
volunteering, or corporate programs - contact our Global Team or your local Stop Hunger Leader.

Y E A R S  O F  S O L I D A R I T Y


