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Welcome to our
Guidelines

R e e

The Stop Hunger brand is not just a
name, logo or directive. Our brand is our
story and the positive impact we create
together to change the world.

Our shared aspiration is to develop a strong, true, compelling and
consistent brand, placing it at the heart of all our communications
to increase our impact.

These ‘refreshed’ guidelines are intended to bring the Stop Hunger
brand to life. We have purposely made the brand refresh minimal
to stay close to our Founding Partner, Sodexo, and to conserve our
unique logo which we are all so attached to.

These guidelines are strategic, intentional and a vital part to our
success, providing the framework and essential tools to ensure all
our written and visual communications are aligned.

We are all accountable in creating a strong brand which
communicates with one voice.

We trust in you to follow these guidelines and be our ambassadors!

Join the movement.

Become a Stop Hunger %_ emaker!
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Our Manifes

An Audacity... A Movement...

Stop Hunger is daring. This is anchored in our Stop Hunger is a movement. Inspired and
DNA. We believe women and the younger nurtured every day by the people of Sodexo.
generation are key to a world without hunger
and food insecurity. Because hunger is not an option.
Because women and new generations are the

By unleashing the potential of vulnerable women future of our world.

A StOI‘y... and supporting the younger generation to reveal Because every step counts.
their talents, we can help them flourish and be

Born in 1996 in Boston, USA, Stop Hunger is a tale stronger together. Stop Hunger commits to

of women, men and a desire to create positive supporting them change their lives, as well as

change. those of their families and communities.

A group of Sodexo employees sharing the same
conviction: no child should have to spend the day
on an empty stomach during the holidays, when
schools are closed and meals no longer available.

Their pioneering spirit and ability to rally others
led to a movement to help the most vulnerable,
establishing the heart of the Stop Hunger
philosophy. A heart that today beats stronger than
ever, across the world.

) stop

#jointhemovement

hunger

>

Stop Hunger Manifesto Video

© Stop Hunger 2026 - All rights reserved Manifesto



Stop H

Brand Guide 1 i “Section 1 About Stop Hunger

hunger-free world.
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Our Mission

We fight against hunger and food insecurity and
believe that empowering women and younger
generations is at the heart of a better future.

Every day we drive a movement of people to
respond, empower and unite communities.

Our collective power stems from our volunteers,
our NGO partners and the unique ecosystem of
our founding partner, Sodexo.

I.

Vision and Mission



Partnership with Restos Women Empowerment
du Coeur signed ' 20 1 6 becomes a strategic pillar '
Partnership with World - : O 6

5 YEAH! Missions started in 2 2
F.OOd Programme (WFP) 20 1 partnership with WFP o
signed \ Stop Hunger, with its 9

legal entities is operating
in over 60 countries

Launch of Stop Hunger
dinner in Paris &

emergency aid programs

v
1996

Creation of Stop
Hunger in the US

Stop Hunger Timeline 1996 - 2023
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Stop Hunger is above all
distinctive because it is
human and devoted.

Our brand personality
aligns with our manifesto,
mission and vision and is
expressed through our
tone of voice, style,
behavior and visuals.

Human

Pioneering

Daring

Authentic

Inspiring

We are human - compassionate, approachable,
inclusive and caring. Above all, we want to help
others.

Our story and history make us unique. We are
pioneers - women and men with a desire to
create positive change and set the trend.

Bold and adventurous in our fight against hunger,

we unleash the potential of communities so they
can flourish and be stronger together.

We are true to our brand, honest and
transparent in our communication and actions.

With a supportive and uplifting approach, we
inspire, encourage and empower individuals to

take action to make a positive impact in the world.
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Stop Hunger, Sodexo's unique philanthropic cause, is a
global non-profit network working for a world without
hunger. Initiated in the United States in 1996 by
employees of Sodexo, its founding partner, the move-
ment has since grown. Today, Stop Hunger is present in
60 countries, working hand in hand with over 300 NGOs.

Stop Hunger fights against food insecurity, with the
strong conviction that empowering women and younger
generations is at the heart of

solutions for a better future.

(78 words)

If you need a short text about Stop Hunger and to ensure consistency in
our communications, please use the text above (we also have shorter and
longer versions - please reach out if you need them).

Boilerplate
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