
CONTENT MARKETING



“Digital-first, consumer-focused, 
influence-driven, content marketing.” 



How Tourism Saskatchewan approaches 
content marketing

Market Research

Channels and Content Mix

Finding Unicorns



Market Research

Market segmentation

Customer journey



Helps us deepen our understanding 
of the values and motivations of 
Saskatchewan visitors.

• Demographic and behavioural
characteristics

• Social values
• Priority geographic markets

Market Research
Market Segmentation

This information helps you choose 
your best image, craft your most 
influential message and target 
where potential visitors live.



Market Research
Market Segmentation

business.tourismsaskatchewan.com/market-profiles
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Discovery
• Thinking about planning
• Searching for trip ideas

Market Research
Customer Journey

Consideration/Commit
• Finding more details on the 

experiences they want to book

Travel/Advocate
• Travel time
• Sharing experience with friends 

and family



Channels and Content

Websites
• Main site, Fish and hunt site

Social media
• Facebook, Instagram, Twitter, 

YouTube, Pinterest

Email
• SaskSecrets

3rd party
• Influencers, media outlets

Paid media 
• Facebook and Instagram ads, 

Google ads



You don’t need to be everywhere
• Focus resources on channels 

with highest ROI

Quality over quantity
• Provide value to your audience
• Cut through the noise

Channels and Content
Staying in your lane



Donkeys

Unicorns

Finding Unicorns



Publish

Analyze

Revise

Repeat

Finding Unicorns



Finding Unicorns



How Tourism Saskatchewan approaches 
content marketing

Market Research
Understanding your customer the best you can to help provide content they actually 

want to consume.

Channels and Content Mix
You don’t need to be everywhere. Focus on quality over quantity.

Finding Unicorns
Publish, analyze, revise, repeat. Multiply your unicorns.



Content.



Questions?

Mitch Serbu
Digital Marketing Consultant
mitch.serbu@tourismsask.com

Andrew Hiltz
Content Creation Specialist
Andrew.hiltz@tourismsask.com

mailto:mitch.serbu@tourismsask.com
mailto:Andrew.hiltz@tourismsask.com
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