
The Value of Life
Helping you navigate life and health trends in 
the UAE so you can act early to be ready for life.  

The Value of Life Report 2026 
•	 Zurich Middle East - UAE claims dataset: 2023 to 2025
•	 Zurich Group - ‘The Value of Mental Health’, UAE dataset: 2026
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This report is 
structured around 
three focus areas

At Zurich, our customer claims data gives us unique 
insight into the reasons people live longer and the 
reasons lives are lost. By sharing these insights, 
we help highlight the key life risks in the UAE and 
underscore the importance of early action and 
having the right level of financial cover in place for 
the ones you love. 

As a provider of critical illness solutions, we also 
have insight into the most significant physical 
health risks facing people in the UAE. This data 
helps bring these risks into focus and reinforces 
the need for early intervention and adequate 
financial planning. 

This year, the report also shines a spotlight 
on mental wellbeing in the UAE, an area of 
growing importance for individuals, families 
and communities. Drawing on local findings 
from a global Zurich survey, the report explores 
how mental health challenges are affecting 
people at different life stages, often alongside 
major responsibilities at work and at home. 

Life

Mental health  

Physical health



Shilpa Chitanand 
Head of Retail Distribution 

The true value of life is measured by the moments we share, 
the relationships we nurture, and the people whose hopes and 
dreams depend on us.  

This year’s report marks the 14th edition of our Customer Claims 
Report, and it reflects how our understanding of risk continues to 
evolve. This year, we have broadened the lens to include mental 
health in the UAE, recognising its growing impact on how people 
live, work, and care for others.

Our claims data, together with recent events in the region, are 
powerful reminders that life is inherently uncertain. Acting early 
is not just practical planning; it is an expression of love and 
responsibility, for ourselves and for those who rely on us. It’s about 
making conscious choices today, so that when uncertainty does 
arise, we are better prepared to protect what matters most.

The value of life lies 
in who we live for



Things that stand out 

This report is based on a three-year dataset of customer claims paid by Zurich International Life Ltd, between 2023 and 2025. 
This includes sales from intermediated and direct distribution channels in the UAE.
This report also includes local findings from Zurich Group’s - ‘The Value of Mental Health’ report with a UAE dataset for 2026.

The youngest age for a death claim is 
down by two years (25 years), while the 
oldest age for a death claim in up by ten 
years (90 years) since 2020.

Deaths caused by heart attacks 
and strokes among women are now 
four times higher than in 2020.

Women face a growing 
heart-health risk

3 out of every 5 claims are for critical 
illness protection reinforcing the 
importance of financial readiness during 
a serious illness.

1 in 7 people in the UAE could be living 
with a mental health condition by the 
year 2030. 

Growing reliance on critical 
illness protection

Mental health is a growing but 
often invisible health burden

The paradox of living longer 
and dying sooner



The certainty of death Breaking down the data behind fatalities to help you better understand risk and how early action 
can make a meaningful difference for those who matter most.
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The paradox of living 
longer and dying sooner 

0 10 25 30 40 6052 9051 70 80 100

25 years is the youngest age for 
a life cover claim, down by two 
years from previous data

51 years is the average age 
for a terminal illness claim

52 years is the average 
age for a life cover claim

90 years is the oldest age for a life 
cover claim, marking a ten-year 
increase from earlier data



Critical illness benefits provide financial support if you’re diagnosed with a serious illness, 
helping you manage unexpected costs so you can focus on treatment and recovery.

The uncertainty of physical health 

Leading causes of critical illness: 

Others**
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Heart attack & stroke 39%
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4 out of every 5 women 
have claimed for cancer 

1 out of every 2 men have 
claimed for heart attacks & strokes

Gender matters

MaleFemale
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Physical health challenges arrive at life’s 
most demanding stage

8 years is the average age for a 
child critical illness claim
(0 to 18 years)

50 years is the average age for 
a critical illness claim

19 years is the youngest age 
for a critical illness claim

78 years is the oldest age 
for a critical illness claim

10 20 30 40 60 78 9070 80 100

Zurich offers free children’s critical illness cover 
for up to three children when you take a critical 
illness benefit on a whole of life policy or a critical 
illness protection plan. 

A strong case for critical illness protection: 

3 out of every 5 
claims are for critical illness protection, reflecting a growing 
reliance on life insurance benefits while people are still alive 
and in the most demanding phase of their lives. 

8 19 50



Understanding the 
probability of cancer

are impacted by prostate and gastrointestinal 
cancers which are the leading drivers of living benefit 
claims.

1 in 10 men

1 in 2 women
diagnosed with cancer are diagnosed with breast 
cancer, which remains the leading cause of both 
living benefit and death claims.



Cancer claims data shows that outcomes are changing: more people are living with cancer, even as risks remain serious. 
These patterns highlight the importance of financial readiness not just for loss, but for living with cancer and beyond.
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As Head of Claims for Zurich Middle East, I see the value of life 
when its most real, at moments when families are facing loss and 
relying on us to stand by our promise. 

Our claims data shows that uncertainty is affecting people earlier 
than many expect, including a growing number of women, often 
at stages of life when their responsibilities are at their greatest - 
caring for families, building careers, and supporting parents. 

These experiences remind us that the value of life cannot be 
reduced to numbers or statistics alone. It’s about being there with 
certainty and financial support when it matters, so families can 
focus on what truly counts, even in the most difficult moments 
they will ever face.

Deepak Gaur
Head of Claims

The value of life is defined in 
life’s hardest moments



66 healthy days
The number of healthy days that individuals with existing 
mental health conditions lose in the UAE presently.  

1 in 7 people in the UAE 
could be living with a mental health 
condition by the year 2030. 

The matter of mental health 

2025 2026 2027 2028 2029 2030

Anxiety and depression make up 
59% of all recorded mental health 
cases. 



Gen-Z 

1 out of 6
Gen-Z individuals in the UAE are living 
with a mental health condition.

Millennials 

1 out of 6
Of millennials are living with 
a mental health condition 

Age matters

Anxiety disorders, depression, and 
bipolar disorders are most common

Anxiety disorders, depression 
and ADHD are most common 



2026 has been pegged as the “Year of the 
Family” in the UAE, pushing the intrinsic 
value of the strength of bonds 

National Strategy for Wellbeing 2031

Mental health matters 
and the support received 
from the UAE 

Our government  

Minister of State for Happiness and Wellbeing

The UAE government has embedded wellbeing and 

mental health into national strategy, demonstrating 

a strong commitment to systemic improvements, 

stigma reduction, and community care.

Happiness Meter (Dubai)

•	 Individuals receive an average of 

1,275 hours of informal care per year, 

primarily from family and community 

members. 

•	 Family cohesion and strong community 

networks form the pillars of support in 

the UAE.

•	 Mental health-related sick leave averages only 

0.2 days per year per employee in the UAE 

•	 Forward-thinking employers across the UAE are 

stepping up to support their people’s wellbeing 

with initiatives such as: 

•	 Comprehensive insurance coverage

•	 Workplace savings solutions

•	 Legal protections like the Federal Mental 

Health Law

•	 Wellbeing programs and proactive early 

intervention measures 

•	 Flexible work arrangements

Family and community Businesses

Abu Dhabi’s 24/7 mental health support 
hotline. 



The value of life is found in 
our ability to thrive
In the UAE, strong government policies, supportive families and 
communities, along with engaged employers play a critical role in 
safeguarding mental wellbeing. When these forces align, stigma 
is reduced, access to care is strengthened, and people are better 
equipped to live meaningful, resilient, and productive lives.

Mental health underscores the value of life beyond longevity; it 
encompasses quality of life, deeper human connections and our 
ability to thrive.

Zurich proudly supports the UAE’s efforts, sharing global best 
practices and innovative solutions to contribute to a future where 
wellbeing is accessible, inclusive, and sustainable for everyone.

Dr. Khatchik Kinoyan
Chief Underwriter



Women need to 
take care of their 
physical health, 
mental wellbeing 
and financial 
preparedness.

Our claims records show there is a higher 
likelihood for female smokers to be exposed 
to a heart disease claim than it is for men.

1 in 10 women who claimed living 
benefits for heart disease were smokers.

Deaths caused by heart attacks and strokes 
among women are now four times higher 
than in 2020.

of critical illness claims in women are for 
breast cancer highlighting its prevalence 
and the importance of early detection and 
financial preparedness.

50%

Mental health conditions are rising faster 
amongst women than men in the UAE.

Most common causes: Anxiety, 
depressive and mood disorders

Women

16% prevalence 

Men

14% prevalence 

3 out of 5 insured women have life cover 

below $200,000.

88%
The average life cover for men is 
88% higher than the average life 
cover for women.



Building your trust, 
one claim at a time 

16-18 17-29 18-20 19-21 20-22 21-23 22-24 23-25

102m
111m

136m
144m

160m

210m

241m
255m

UAE breakdown:
Retail: USD 189m
Corporate: USD 38m

Trust is built through action, not words. At Zurich, we 
deliver on our promise through every claim we pay, 
providing financial certainty and reassurance when 
our customers need us the most. 

Keeping your trust is a responsibility we take 
seriously and a promise we’re committed to 
upholding, every step of the way.

Over the last three years in the UAE, we’ve paid 

USD 227 million in claims. 

Claims paid in the Middle East



We’ve accepted 97% of all our 
applications 

We may accept your application, even if you have pre-existing conditions. 
This will be subject to further underwriting which could expose you to 
additional premiums, underwriting rating, or addendums to your policy. 
We want to insure as many people as we can, but unfortunately, we may 
sometimes need to decline coverage.

Top 5 pre-existing conditions we have accepted

Hypertension 4%

5%

8%

26%

27%

Cancer

Heart disease

Obesity

Diabetes



We’re the highest rated life 
insurance brand by people in 
the UAE as of April 2026.

4.6 stars 73 countries97% 72 hrs.
We’ve paid claims in 73 
countries. These are subject 
to applicable sanctions and 
terms and conditions.

Trust us to pay you promptly wherever you are

Our average time to pay a 
claim based on receipt of all 
documents.

of all life claims were paid by us.
The remaining 3% were not paid 
due to non-disclosure or fraud.



The value of life is found in 
what makes life worth living

Rayner Britto
Head of Retail Business

When uncertainty rises, we all tend to reflect more deeply on the 
true value of life, the future we’re working towards, and the dreams 
of people who matter most to us.

At Zurich, we understand that risk and uncertainty is part of life; 
and we know the power of a plan. Building a financial safety net 
through life insurance and critical illness cover is about giving 
yourself and your loved one’s confidence to move forward, even 
when life inevitably takes an unexpected turn.

When you’re choosing your life insurance partner, look for trust, 
transparency, and shared values. Just as you show up for the 
people you care about, you need a company that will show up for 
you, when it matters most. Because when the moment comes, the 
promise needs to work.

Take your first step and talk to a financial adviser, because a life 
worth living, is a life worth insuring.



Download 
MyZurichLife app

Reach out, we’re always in your corner

Start your conversation with a financial adviser
  
Talking to an expert will help you put your dreams into 
motion by understanding your options to make informed 
choices. 

start
Start talking about the tough stuff

Discussions about death and uncertainty, while daunting, 
are really an act of love. They help prepare you and your 
loved ones for a secure financial future.

take your first step today, 

Start taking control of your physical and mental health

The choices you make today shape a secure tomorrow. 
Prioritise a healthy lifestyle, ensure annual check ups to 
build a brighter future. 



Zurich International Life is a business name of Zurich International Life Limited. Zurich International Life Limited

is fully authorised under the Isle of Man Insurance Act 2008 and is regulated by the Isle of Man Financial

Services Authority which ensures that the company has sound and professional management and provision

has been made to protect policy owners. For life assurance companies authorised in the Isle of Man, the Isle of

Man’s Life Assurance (Compensation of Policyholders) Regulations 1991, ensure that in the event of a life

assurance company being unable to meet its liabilities to its policy owners, up to 90% of the liability to the

protected policy owners will be met. The protection only applies to the solvency of Zurich International Life

Limited and does not extend to protecting the value of the assets held within any unit-linked funds linked to

your policy.  Zurich International Life Limited is registered (Registration No. 63) under UAE Federal Law Number 48 

of 2023 and its activities in the UAE are governed by such law. Zurich International Life Limited provides life assurance, 

investment and protection products and is authorised by the Isle of Man Financial Services Authority. Registered in the Isle of

Man number 020126C. Registered office: Zurich House, Isle of Man Business Park, Douglas, Isle of Man, IM2

2QZ, British Isles. Telephone +44 1624 662266 www.zurichinternational.com


	Key shifts
	Death claims
	Cancer
	Mental health
	Women focus 
	Why Zurich
	Home
	Talk to us
	CI claims

	Button 1: 
	Button 77: 
	Button 78: 
	Button 79: 
	Button 80: 
	Button 81: 
	Button 82: 
	Button 83: 
	Button 269: 
	Button 56: 
	Button 57: 
	Button 3: 
	Button 4: 
	Button 62: 
	Button 63: 
	Button 64: 
	Button 65: 
	Button 66: 
	Button 67: 
	Button 68: 
	Button 271: 
	Button 61: 
	Button 5: 
	Button 6: 
	Button 272: 
	Button 273: 
	Button 274: 
	Button 275: 
	Button 276: 
	Button 277: 
	Button 278: 
	Button 279: 
	Button 280: 
	Button 38: 
	Button 7: 
	Button 8: 
	Button 281: 
	Button 282: 
	Button 283: 
	Button 284: 
	Button 285: 
	Button 286: 
	Button 287: 
	Button 288: 
	Button 289: 
	Button 9: 
	Button 10: 
	Button 290: 
	Button 291: 
	Button 292: 
	Button 293: 
	Button 294: 
	Button 295: 
	Button 296: 
	Button 297: 
	Button 298: 
	Button 299: 
	Button 300: 
	Button 301: 
	Button 302: 
	Button 303: 
	Button 304: 
	Button 305: 
	Button 306: 
	Button 307: 
	Button 333: 
	Button 334: 
	Button 308: 
	Button 309: 
	Button 310: 
	Button 311: 
	Button 312: 
	Button 313: 
	Button 314: 
	Button 315: 
	Button 316: 
	Button 11: 
	Button 12: 
	Button 27: 
	Button 28: 
	Button 317: 
	Button 318: 
	Button 319: 
	Button 320: 
	Button 321: 
	Button 322: 
	Button 323: 
	Button 324: 
	Button 325: 
	Button 3010: 
	Button 3011: 
	Button 344: 
	Button 345: 
	Button 346: 
	Button 347: 
	Button 348: 
	Button 349: 
	Button 350: 
	Button 25: 
	Button 26: 
	Button 30: 
	Button 31: 
	Button 39: 
	Button 40: 
	Button 335: 
	Button 336: 
	Button 337: 
	Button 338: 
	Button 339: 
	Button 340: 
	Button 341: 
	Button 342: 
	Button 343: 
	Button 34: 
	Button 35: 
	Button 351: 
	Button 352: 
	Button 353: 
	Button 354: 
	Button 355: 
	Button 356: 
	Button 357: 
	Button 358: 
	Button 359: 
	Button 3012: 
	Button 3013: 
	Button 369: 
	Button 370: 
	Button 371: 
	Button 372: 
	Button 373: 
	Button 374: 
	Button 375: 
	Button 419: 
	Button 420: 
	Button 41: 
	Button 42: 
	Button 3014: 
	Button 3015: 
	Button 376: 
	Button 377: 
	Button 378: 
	Button 379: 
	Button 380: 
	Button 381: 
	Button 382: 
	Button 43: 
	Button 44: 
	Button 383: 
	Button 384: 
	Button 385: 
	Button 386: 
	Button 387: 
	Button 388: 
	Button 389: 
	Button 390: 
	Button 391: 
	Button 392: 
	Button 393: 
	Button 394: 
	Button 395: 
	Button 396: 
	Button 397: 
	Button 398: 
	Button 399: 
	Button 400: 
	Button 401: 
	Button 402: 
	Button 45: 
	Button 46: 
	Button 403: 
	Button 404: 
	Button 405: 
	Button 406: 
	Button 407: 
	Button 408: 
	Button 409: 
	Button 410: 
	Button 4010: 
	Button 47: 
	Button 48: 
	Button 411: 
	Button 412: 
	Button 413: 
	Button 414: 
	Button 415: 
	Button 416: 
	Button 417: 
	Button 418: 
	Button 4011: 
	Button 52: 
	Button 53: 
	Button 426: 
	Button 427: 
	Button 428: 
	Button 429: 
	Button 430: 
	Button 431: 
	Button 432: 
	Button 433: 
	Button 4012: 
	Button 49: 
	Button 54: 
	Button 55: 
	Button 434: 
	Button 435: 
	Button 436: 
	Button 437: 
	Button 438: 
	Button 439: 
	Button 440: 
	Button 441: 
	Button 4013: 
	Button 442: 
	Button 443: 
	Button 444: 
	Button 445: 
	Button 446: 
	Button 447: 
	Button 448: 
	Button 449: 
	Button 4014: 
	Button 58: 
	Button 59: 
	Button 235: 
	Button 236: 
	Button 450: 
	Button 451: 
	Button 452: 
	Button 453: 
	Button 454: 
	Button 455: 
	Button 456: 
	Button 457: 
	Button 4015: 
	Button 239: 
	Button 240: 
	Button 466: 
	Button 467: 
	Button 468: 
	Button 469: 
	Button 470: 
	Button 471: 
	Button 472: 
	Button 473: 
	Button 4016: 
	Button 250: 
	Button 2025: 
	Button 2026: 
	Button 2027: 
	Button 2028: 
	Button 2029: 
	Button 251: 
	Button 252: 
	Button 253: 
	Button 267: 
	Button 254: 
	Button 255: 
	Button 474: 
	Button 475: 
	Button 476: 
	Button 477: 
	Button 478: 
	Button 479: 
	Button 480: 
	Button 481: 
	Button 4017: 
	Button 266: 
	Button 482: 
	Button 483: 
	Button 484: 
	Button 485: 
	Button 486: 
	Button 487: 
	Button 488: 
	Button 489: 
	Button 4018: 


